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a  second-floor  window. 

Religious  festivals  are  one 
way  the  North  End’s  largely 
Italian  population  preserves  Old 
World  customs  -  and  one 
example  of  how  the  energy  from 
Boston’s  ethnic  neighborhoods 
adds  life  to  the  whole  city. 

Boston  may  have  stopped 
chasing  demons.  But  we’re 
never  at  a  loss  for  spirit. 

^hcBositon#lob( 


202rmo 

<1— <f— 

J>2rn>>o 
73  731- 

Om*-< 

73mHO 

CD-<m 

“O 

73jSH 

Oi-t 

>o 

07) 

O 


Coupon  rippffs 
mperil  ads  in 
ome  newspapers 
1. 11 

Veekly  adopts 
nit  pricing 
or  ad  space 
.  26 


Religious  fervor  in  Boston  has 
been  known  to  run  to  extremes. 

Thankfully,  today’s  most 
dramatic  rituals  are  wholesome 
ones  -  such  as  the  elaborate 
Catholic  saints’  day  celebra¬ 
tions  in  the  city’s  North  End. 

To  ask  blessings  on  the 
Festival  of  La  Madonna 
del  Soccorso,  for 
example,  a  child  in 
angel  costume  is 
ceremoniously 
lowered  into  the 
crowd  from 


8:00  O  Pap«r  Ch«M 

A  paraplegic  student  manag 
ingratiate  himself  with  the 
group,  despite  his  personal  f 
ship  with  Professor  Kingsfield 
they  sense  a  hidden  motive  f 
overtures.  (Repeat;  60  mins.) 
O  Major  League  Baseball  At 
Game 

Leading  players  from  the  Amt 
and  National  Leagues  will  face 
other  in  this  annual  classic,  whit 
be  telecast  live  this  year 
(3  hrs.) 
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Sure  they  do.  And  Compulog 
has  the  accuracy  and  flexibility 
to  help  you  give  them  the  best. 

Compulog  offers  .  .  . 

•  Rolling  Logs* 

Descript,  Non  Descript,  Partial  Descript 

•  Grid  Logs- 

Many  different  sizes  and  formats. 

•  Computerized  CJpdates- 

Available  at  No  Additional  Cost. 

•  Movies,  Sports,  and  Special  Guides. 

•  Feature  Package- camera  ready. 

•  Cable  Systems- 

Wlth  demands  created  by  the  introduction  of 
cable  systems  in  your  area  Additional  Stations 
will  be  added  at  No  Additional  Cost. 
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(The  Largest  Producers  of  TV  Listings  in  the  Country) 


West  Coast 

21 0  North  Pass 
Burbank,  Calif.  91505 
(213)  843-3323 


Nat'l.  Sales  Office 

1640  New  Hwy. 
Farmingdale,  N.Y.  11735 
(516)  752-9454 


East  Coast 

2  Empire  Blvd. 
Moonachie,  N.J.  07074 
(201)  440-8400 


All  of  Fonzie’s  good  friends  inc 
Laverne,  Shirley,  Lenny,  Squigc 
the  Cunninghams,  gather  to  pa; 
last  respects  to  the  fallen  Cass 
I  ■  Conclusion;  Repeat) 

O  Movie  -(Comedy)  •*% 
"Gumshoe”  1972  Albert  Fi 
Billie  Whitelaw.  A  small-time  E 
vaudevillian  who  has  seen  too 
Bogart  films  decides  to  play  a  p 
eye.  (2  hrs.) 

CD  Maks  Me  Laugh 
CD  93)  Skyline 
8:30  O  Merv  Griffin 

Guests;  Betty  White,  Ruth  G( 
Garson  Kanin,  Lonnie  Shorr, 
Ward,  Johnny  Dark,  Gwen  Dav 
O  Laverne  And  Shirley 
Laverne  and  Shirley  must  try  to 
Squiggy  from  himself  when  he 
madly  in  love  with  a  beautiful  gii 
is  taking  him  for  all  she  car 
(Repeat) 

CD  You  Don’t  Say 
CD  93)  Dick  Cavett  Show 
Guest:  Author  Leon  Edel,  Part 
9:00  O  Tuesday  Night  Movie 
‘Don’t  Look  Now’  1974  Stars; 
Christie,  Donald  Sutherland.  / 
cheologist  working  on  resto 
projects  and  his  wife  travel  tc 
after  the  death  of  their  dau' 
Depressed  and  distraught,  the  v 
befriended  by  two  sisters,  o 
whom  has  a  psychic  gift  that  fill) 
lives  with  premonitions  of  i 
tragedy.  (2  hrs.) 

O  Three’s  Company 
Jack’s  in  a  panic  when  a  ' 
pregnant  woman  arrives  at  the  I 
and  names  him  as  the  f 
Repeat) 

CD  Tic  Tac  Dough 
CD  93)  Nova 

’Einstein’  Film  portrait  abou 
conflicts,  ironies  and  historical  f 
that  shaped  the  life  and  thou( 
Albert  Einstein.  (60  mins.) 

9:30  O  Taxi 

The  sexy  voice  on  the  ansv 
service  triggers  Alex’s  rorr 
instincts,  and  her  alluring  m 
prompts  him  to  arrange  a  dinne> 
that  turns  into  one  big  sur 

Sr^To  Tell  The  Truth 
10:00  Si  CD  News 

O  13  Queens  Blvd. 

When  an  old  flame  shows  i 
Felicia’s  doorstep  with  roman 
his  mind,  Felicia  is  tempted  to  ei 
on  an  affair  behind  husband  Stc 
back. 

O  Latin  New  York 
CD  ®  Working  With  Elnstel 
10:30  O  Where’s  Poppa? 

A  bachelor  plots  to  eliminat 
obnoxious  old  mother,  only  t< 
that  his  screwball  schemes 
more  laughter  than  fear  into  tt 
lady’s  heart.  Stars;  Steven  K 
Elsa  Lanchester. 

O  Ufa  Of  Riley 
CD  New  York,  New  York 
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The  1980’s  hold  a  world  of  changes  for 
her.  She’ll  be  playing  a  much  broader 
role  in  society  than  her  mother  or 
grandmother  ever  did.  She’ll  have  more 
choices  available  — more  opportunity. 

Harte-Hanks  is  changing  also — to 
meet  the  diverse  information  and 
entertainment  needs  she  and  others 
will  demand. 

Since  1971,  we’ve  moved  from 
primarily  a  daily  newspaper  company  in 
Texas,  to  abroad-based  national  com¬ 
munications  company — with  28  dailies, 
61  non-dailies,  three  pennysaver 


divisions,  four  television  stations,  1 1 
radio  stations,  one  CATV  system,  two 
trade  publications,  two  alternate  distri¬ 
bution  companies  and  three  market 
research  firms. 

That  growth  is  a  result  of  our  commit¬ 
ment  to  an  effective  communications 
strategy:  to  meet  informational  and 
entertainment  needs  of  consumers  and 
special  groups  through  both  print  and 
electronic  means.  By  defining  our 
strategic  purpose  in  terms  of  consumer 
needs,  Harte-Hanks  has  the  flexibility  to 
meet  the  challenges  of  the  future.  We 


call  it  “strategic  flexibility’’,  and  it  will 
enable  us  to  seize  future  opportunities  as 
they  occur. 

As  Robert  G.  Marbut,  president  and 
chief  executive  officer  of  Harte-Hanks 
Communications,  Inc.  has  said:  “As  the 
needs  of  the  marketplace  change,  so  will 
Harte-Hanks.” 


HARTE-HANks  CoMMUNICATiONS,  InC. 

Mni  P.  O.  Box  269,  San  Antonio,  Texas  78291 
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EDITOR  &  PUBLISHER  CALENDAR  OF  EVENTS 


JANUARY 

7-11 — ANPA/RI  Camera  Techniques  Seminar,  ANPA  Research  Institute, 
Easton,  Pa. 

7-11— ANPA/RI  Basic  Offset  Press  and  Plate  Seminar,  ANPA  Research 
Institute,  Easton,  Pa. 

10-12 — Arizona  Newspaper  Association,  Mountain  Shadows,  Scottsdale, 
Ariz. 

16- 17 — First  Amendment  Congress,  Philadelphia,  Pa. 

17- 19 — Wisconsin  Newspaper  Association,  mid-winter  meeting,  Stevens 

Point,  Wisconsin. 

26 — Florida  Bar's  Media-Law  Conference.  Curtis  Hixon  Hall,  Tampa, 
Fla. 

20- 23 — International  Newspaper  Advertising  Executives  sales  confer¬ 

ence.  Hyatt  Regency,  Dallas,  Tex. 

21- 2S— ANP/V/RI  Management  Introduction  to  New  Technology,  ANPA 

Research  Institute,  Easton,  Pa. 

24-26 — ^Texas  Press  Association,  Rodeway  Inn  &  Conference  Center,  Ar¬ 
lington,  Texas. 

24- 26 — Kentucky  Press  Association,  Executive  Rivermont,  Owensboro, 

Ky. 

26- 29 — Great  Lakes  Newspaper  Production  Conference  Inc.,  Detroit  Plaza 

Hotel,  Detroit. 

27- Feb.  2 — Suburban  Newspapers  of  America,  Wailea  Beach,  Hawaii. 

FEBRUARY 

4-6— ANPA/RI  Direct  Screen  Color  Separation  Seminar,  ANPA  Re¬ 
search  Institute,  Easton,  Pa. 

10- 12 — Southern  Newspaper  Publishers  Association  production  confer¬ 

ence,  Orlando  Hyatt  House,  Kissimmee,  Fla. 

11- 15— ANPA  Management  Development  Workshop,  Water  Tower  Hyatt 

House,  Chicago,  III. 

13- 15 — Ohio  Newspaper  Association,  Sheraton-Columbus  Hotel,  Colum¬ 

bus,  Ohio. 

14- 15 — Inland  Cost  Clinic.  Hyatt  Regency  O'Hare,  Chicago. 

14-17 — Annual  California  Newspaper  Publishers  Association  Convention, 
Hotel  del  Coronado,  Ck>ronado,  Calif. 

20-22 — International  Circulation  Managers  Association/American  News¬ 
paper  Publishers  Association  legal  symposium,  Fairmont  Hotel, 
Dallas,  Texas. 

22- 24 — Mississippi  Valley  Classified  Managers  and  National  Telephone 

Supervisors,  Hyatt  Regency  Hotel,  Chicago. 

25- 29— ANPA/RI  Basic  Offset  Press  and  Plate  Seminar,  ANPA  Research 

Institute.  Easton,  Pa. 

25- 29— ANPA  Key  Executive  Seminar,  Royal  Orleans  Hotel.  New  Orleans, 

La. 

26- March  2 — Maiyland-Delaware-DC  Press  Association,  Ramada  Inn,  Bal¬ 

timore.  Md. 

MARCH 

2-5 — Inland  Daily  Press  Association.  Hyatt  Regency,  Phoenix,  Ariz. 
9-11 — New  York  State  Publishers  Association,  Rye  Town  Hilton  Inn,  Rye, 
NY. 

10-14— ANPA/RI  Management  Introduction  to  New  Technology,  ANPA 
Research  Institute,  Easton,  Pa. 

13- 15 — New  England  Association  Circulation  Executives.  Boston  Mariott, 

Newton,  Mass. 

14- 15 — Mid- West  Circulation  Managers  Association,  Plaza  Cosmopolitan, 

Denver,  Colo. 

16-16 — First  Amendment  Congress,  Williamsburg,  Va. 

16-19— ANPA  Conference  for  Young  Newspaper  Men  and  Women,  Don 
CeSar  Beach  Resort  Hotel.  St.  Petersburg,  Fla. 

16-19— ANPA  Labor  Negotiators  Seminar.  Houstonian  Inn,  Houston,  Tex. 
16-21 — Inter  American  Press  Association,  board  of  directors,  Hotel  Car- 
iari,  San  Jose.  Costa  Rica. 

19-22 — National  Newspaper  Association,  government  affairs  conference, 
Hyatt  Regency,  Washington,  D.C. 

23- 25 — Central  States  Circulation  Managers  Association,  Galt  House, 

Louisville.  Ky. 

23-26 — ANPA/INPA  Strategic  Planning  Seminar,  Houstonian  Inn,  Hous¬ 
ton,  Tex. 
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Editorial  workshop  By  Roy  H.  Copperud 
Second-Guessing — No.  548 

For  many  years  I  have  conducted  critiques  of  newspapers 
as  a  consultant  engaged  to  improve  the  quality  of  writing  and 
headlines,  primarily.  Some  newspapers  carry  on  their  own 
in-house  criticism.  To  the  best  of  my  knowledge,  the  first 
such  venture  was  “Winners  &  Sinners,”  originated  by  the 
late  Ted  Bernstein,  then  an  assistant  managing  editor  of  the 
New  York  Times. 

As  time  went  on,  “Winners  &  Sinners”  acquired  a  consid¬ 
erable  mailing  list,  testifying  to  a  certain  thirst  for  instruction 
in  usage,  grammar,  and  the  like  among  the  newspaper  frater¬ 
nity  and  others.  If  I  am  not  mistaken,  Ted  began  this  useful 
project  in  the  early  50s,  and  each  issue  was  identified  as  “a 
bulletin  of  second-guessing  issued  occasionally  from  the 
southeast  comer  of  the  New  York  Times  News  Room.” 
Later,  when  he  went  on  to  other  assignments,  the  point  of 
origin  was  changed  to  “somewhere  or  other  in  the  New  York 
Times.”  After  his  death  a  year  or  so  ago,  W&S  was  fancied 
up  typographically  and  the  point  of  origin  was  changed 
again,  to  “the  news  desk.” 

I  do  not  think  that  Ted’s  name  ever  appeared  on  W&S 
while  he  was  its  author,  but  of  course  he  was  widely  known 
to  be  the  critic,  not  only  within  but  outside  the  Times,  among 
the  nonpaying  recipients  who  were  dubbed  “freeloaders.” 

Ted's  approach  to  language,  especially  in  the  beginning, 
was  rigidly  traditional,  but  as  time  went  on  he  relaxed  some¬ 
what  in  the  face  of  overwhelming  acceptance,  on  an  edu¬ 
cated  level,  of  expressions  that  were  widely  deplored  when 
they  were  new.  Like  all  critics,  he  had  his  own.  Some  super¬ 
cilious  remarks  about  his  critical  activities  appeared  in  books 
written  by  former  Times  staffers.  One  such  book,  I  re¬ 
member  clearly,  contained  enough  solecisms  and  gaucheries 
to  show  that  its  author  could  profitably  have  paid  closer 
attention  to  Ted's  injunctions. 

Well,  I  started  with  the  intention  of  discussing  newspaper 
critiques  in  general,  but  then  got  off  on  a  tangent  about 
W&S,  the  granddaddy  of  them  all.  My  own  experience  in 
this  field  has  been  that  relatively  few  newspapers  are  in¬ 
terested  in  improving  their  content  in  this  way.  Words  and 
the  information  they  convey  are  their  product,  but  few  of 
them  can  be  bothered  with  raising  standards.  This  approach 
helps  earn  the  disesteem  in  which  newswriting  is  generally 
held. 

Usually  it  is  the  big  newspapers  that  conduct  critiques, 
though  many  of  them  do  not.  Some  managing  editors  are 
either  secretly  or  outspokenly  against  them.  The  expressed 
reason  may  be  that  staff  members  would  resent  criticism  and 
be  demoralized  by  it.  The  real  reason  often  is  that  the  manag¬ 
ing  editor  does  not  want  flaws  in  the  paper  exposed  to  public, 
or  even  in-house,  view,  because  he  fears  they  would  reflect 
on  him.  Many  a  managing  editor  does  not  know  enough 
about  such  matters  to  trust  his  own  judgment  of  the  validity 
of  criticisms,  and  feels  compelled  to  conceal  his  ignorance. 

Whatever,  some  ground  rules  for  well-regulated  critiques 
have  emerged.  Staffers  who  are  guilty  of  the  lapses  criticized 
must  never  be  identified;  the  purpose  must  clearly  be  general 
instruction,  not  individual  embarrassment.  And  something  is 
necessary  to  take  the  curse  off  the  thing,  and  to  soften  its 
negative  tone.  This  can  easily  be  done  by  including  com¬ 
mendations  for  good  work — excellent  writing,  exceptional 
initiative,  imagination,  humor — anything  that  improves  the 
paper. 

it  is  a  mistake  to  put  out  critiques  too  often,  thereby 
overwhelming  the  staff  with  criticism.  W&S  comes  out  ir¬ 
regularly,  but  averages  about  once  a  month.  The  shortest 
interval  between  critiques  should  be  no  less  than  two  weeks. 
Nor  should  they  be  too  long.  W&S  generally  contains  about 
20  items,  on  both  sides  of  a  single  sheet. 
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Inconsistent  attitude 

The  Iowa  Supreme  Court  is  the  latest  to  revise  its  Canons 
of  Judicial  Conduct  to  permit  live  coverage  of  court  proceed¬ 
ings  by  still  and  television  cameras  unless  it  would  interfere 
with  rights  of  the  parties  involved  to  a  fair  trial. 

Florida  did  this  many  months  ago  following  its  experiment 
at  a  rather  sensational  trial.  In  fact,  live  camera  coverage  of 
trial  or  appellate  courts  on  an  experimental  or  permanent 
basis  has  been  under  way  in  at  least  20  states  over  recent 
years. 

Isn’t  there  something  inconsistent  about  this  develop¬ 
ment  and  current  attempts  to  bar  press  and  public  from 
pre-trial  coverage  (in  some  cases,  coverage  of  actual  trials) 
as  the  result  of  the  U.S.  Supreme  Court  decision  in  Gannett 
versus  DePasquale? 

The  Reporters  Committee  for  Freedom  of  the  Press  re¬ 
ports  there  were  109  requests  to  close  criminal  justice 
proceedings — pre-trial,  trial  and  post-trial — in  the  five 
months  since  the  Gannett  decision  July  2.  In  61  cases 
judges  closed  court  proceedings. 

It  seems  obvious  the  bar  is  split  in  its  attitude  toward 
press  coverage  of  the  courts.  Some  say  let  the  cameras  in 
and  broaden  coverage.  Others  say  keep  the  press  and  public 
out. 

The  net  result,  in  spite  of  expanded  camera  coverage,  has 
been  the  growth  of  secret  trials. 

It  is  our  hope,  and  that  of  all  journalists,  that  the  Supreme 
Court  having  accepted  the  appeal  of  the  Richmond  News¬ 
paper  case  will  clear  the  air  with  a  decision  restoring  the 
courts  to  the  public — not  just  the  press — but  the  press  and 
public. 

Preserving  freedom 

“A  cantankerous  press,  an  obstinate  press,  ubiquitous 
press  must  be  suffered  by  those  in  authority  in  order  to 
preserve  the  even  greater  values  of  freedom  of  expression 
and  the  right  of  the  people  to  know.” 

With  these  words  Judge  Murray  Gurfein  in  U.S.  District 
Court,  New  York  City,  upheld  the  right  of  the  New  York 
Times  to  publish  the  “Pentagon  Papers.”  The  decision  was 
upheld  by  the  Supreme  Court  of  the  United  States.  Judge 
Gurfein,  later  named  to  the  U.S.  Court  of  Appeals,  died  this 
week  at  72. 

The  Times,  in  an  editorial  tribute  this  week  quoting  that 
historic  decision,  said:  “We  vowed,  as  he  let  the  presses 
roll  again,  never  to  forget  Murray  Gurfein.”  His  words 
should  be  engraved  in  granite  in  some  journalistic  shrine 
so  that  no  one  else  forgets  him  either. 


The  Oldest  Publishers  and  Advertisers 
Newspaper  in  America 


With  which  have  been  merged:  The  Journalist  estab¬ 
lished  March  22.  1684:  Newspaperdom  established 
March.  1892:  the  Fourth  Estate  March  1, 1894:  Editor  & 
Publisher.  June  29.  1901:  Advertising.  January  22. 1925. 


Managing  Editor;  Jerome  H.  Walker,  Jr. 


Aaaoclata  Editora:  John  p.  Consoli,  Bill 
Gloede,  Andrew  Radolf,  Lenora  Williamson, 
Earl  W.  Wilken 


Midwest  Editor:  Celeste  Huenergard 


Washington  Correspondent:  I.  William  Hill 


Promotion  Manager:  George  Wilt 


Advertising  Manager:  Donald  L.  Parvin 


Sales  Representatives:  Steven  Ahmuty,  Richard 
J.  Flynn,  Norman  Messer,  Robert  J.  Mathes, 
Ourland  Stewart 


Advertising  Production  Manager:  Louise  A. 
Villani 


Circulation  Fulfillment  Manager:  Donna  Waick 

Classified  Advertising  Manager:  Donna  P. 
Bates 


Librarian:  Adelaide  Santonastaso 


OFFICES 

General:  575  Lexington  Ave.,  New  York,  N.Y. 
10022.  Phone  212-752-7050.  TELEX  12  5102. 


Chicago:  1 1 1  East  Wacker  Drive  60601 .  Phone 
312-565-0123.  Celeste  Huenergard,  Editor. 
Norman  Messer,  Ad  Representative. 


Los  Angeles:  3450  Wilshire  Boulevard  Suite 
407,  90010.  Phone  213-382-6346.  William 
Marshall— Scott,  Marshall,  Sands  &  McGin- 
ley. 


San  Francisco:  433  California  St.,  Suite  505, 
94104.  Phone  415-421-7950.  Peter  Scott. 
Richard  Sands — Scott,  Marshall,  Sands  & 
McGinley. 


Washington;  1295  National  Press  Building. 
Washington.  D.C.  20045.  Phone  202-628- 
8365. 1.  William  Hill,  Correspondent. 


INDEX  TO  THIS  ISSUE 


Ad  scene  .  14 

Advertising  .  11 

Calendar  .  2 

Editorial  workshop  .  2 

Newspeople  in  news . 22 

Stock  Prices  . 31 

Shop  Talk  at  Thirty  . 40 


Microfilmed  copies  of  Editor  &  Publisher  are  available 
from:  Ur>iversity  Microfilms  International.  300  North 
Zeeb  Road.  Ann  Arbor.  Ml  48106  London:  18  Bedford 
Row.  London,  wet R  4EJ  England 


4 


EDITOR  &  PUBLISHER  for  December  22.  1979 


Letters _ 

FUNDS  NEEDED 

May  I  have  a  few  column  inches  to 
plug  an  important  project  of  our  school, 
St.  Catherine  Indian  School,  in  Santa  Fe, 
New  Mexico? 

This  year,  for  the  first  time  in  the 
school’s  92-year  history,  we  shall  have  a 
journalism  program.  (I  have  a  BA  in 
Journalism  from  Indiana  University,  and 
I  will  be  in  charge  of  the  23  students 
directly  involved.) 

We  are  a  small  school  with  an  enroll¬ 
ment  of  250  students.  Most  of  them  are 
Native  Americans  from  New  Mexico, 
Arizona  and  Colorado,  with  about  10  per 
cent  being  Spanish  Americans  from  the 
Santa  Fe  area.  We  also  have  a  handful  of 
students  from  other  ethnic  groups. 

Our  school  is  being  run  on  a  shoestring 
(that  has  been  broken  and  tied  together  a 
few  too  many  times)  and  there  is  no 
money  to  set  up  the  kind  of  journalism 
program  we  would  like.  We  have  made 
appeals  to  various  groups  but,  so  far,  we 
have  not  had  any  luck. 

Our  hope  is  that  we  can  get  $2,500 
from  some  Good  Samaritans  in  time  to 
establish  the  program  for  the  second 
semester.  With  that  seed  money,  we  can 
buy  the  equipment  and  supplies  we  need 
to  begin  a  school  newspaper,  put  out 
press  releases,  and  get  as  many  students 
as  possible  involved  in  photography.  We 
expect  subscriptions  and  advertising  to 
carry  us  after  this  academic  year. 

So  many  editors  complain  that  they 
cannot  find  minority  journalists.  Almost 
all  of  our  students  meet  the  criteria  of 
“minority.”  We  would  like  to  see, 
through  our  program,  that  some  of  them 
also  meet  the  criteria  of  "journalists,” 
and  that  the  others  leave  here  with  an 
appreciation  of  the  field  of  journalism. 

If  anyone  can  help  us,  we  would 
greatly  appreciate  it.  I  may  be  contacted 
at  the  school  (Box  1883,  Santa  Fe,  N.M., 
87501)  for  further  information.  (Tele¬ 
phone:  505-982-1889.) 

John  Sherman 
(Sherman  is  chairperson,  English  de¬ 
partment,  St.  Catherine  Indian  School, 
Santa  Fe,  N.  Mex.) 

BY-LINES 


pected  to  know  that  sort  of  thing. 

Isn't  it  curious  that  in  news  stories  we 
take  pride  in  seeing  our  byline,  even 
though  the  assumption  of  "objectivity” 
should  make  the  identity  of  the  author  an 
irrelevant  consideration  to  the  reader, 
while  in  editorials,  usually  the  opinion  of 
one  writer,  we  generally  deem  the  inclu¬ 
sion  of  a  signature  unnecessary? 

Steve  Frederick 
(Frederick  is  editor  of  Molalla  (Ore.) 
Pioneer.) 

NO  PROBLEM 

Just  read  the  “Mail  Bag — No.  546”  in 
"Editorial  Workshop”  (for  which  we 
search  the  pages  of  E  &  P). 

I  see  no  problem  in  keeping  the  parts 
of  those  compound  verbs  in  your  illustra¬ 
tion  together.  It’s  certainly  true  that  put¬ 
ting  the  adverb  before  the  verb  was  ex¬ 
tremely  awkward.  However,  most  of  the 
awkwardness  came  because  the  adverbs 
were  moved  in  the  wrong  direction. 

"The  Carter  administration  will  watch 
the  court’s  decision  closely”  feels  more 
natural  to  me  than  "The  Carter  adminis¬ 
tration  will  closely  watch  ...” 

"The  woman  was  burned  seriously” 
seems  hardly  more  stilted  than  “The 
woman  was  seriously  burned,”  but  then, 
I  probably  would  have  said  "badly”  in 
either  sentence. 

Sara  Frommer 

POINT  TO  REMEMBER 


To  Take  or  Not  To  Take 

If  a  writer  smells  a  freebie 
Ah,  what  should  his  moral  key  be? 
Should  the  key  be  moral  credos 
If  he’s  tempted  by  the  “free  throws?” 
Or  what  if  a  foreign  biggie 
Offers  wine  and  cheese  and  Twiggy 
So  his  nation  can  be  right  and 
Pure  by  him  who  is  enlightened? 

Should  a  newsman  take  a  giftie. 

Even  if  it  is  quite  nifty. 

So  the  giver,  in  the  paper 
Looks  not  guilty  of  the  caper? 

If  we  sense  a  sticky  wicket 
In  a  hundred  dollar  ticket 
Will  we  ever  be  a  winner 
If  we’re  sold  out  by  a  dinner? 

If  he  loses  truthful  writing 
Tho’  the  offer  is  inviting 
Selling  short  his  occupation 
Penning  raves  of  evil  nations. 

Will  firm  ethics  start  to  crumble 
Causing  precedents  to  tumble 
Causing  editors  to  mumble 
Of  the  righteous  and  the  humble? 

When  1  asked  myself  this  riddle 
Did  I  waver  in  the  middle? 

No!  I  firmly  answered  “Never!” 
Objectivity — forever. 

Sue  Ann  Mohney 
Student,  Journalism  201 
Roosevelt  University 
Chicago,  III. 


Here’s  a  point  for  editors  to  ponder: 
how  far  should  they  go  to  determine  the 
affiliation  of  persons  writing  letters  to 
editors? 

Recently  the  San  Diego  Union  carried 
a  long  letter  from  a  reader  who  raved  and 
ranted  about  private  flying  and  made 
many  derogatory  statements  about  Air¬ 
craft  Owners  and  Pilots  Association. 

Checking  the  name  on  it,  this  turned 
out  to  be  a  former  chief  of  publicity  for  a 
trunk  airline.  Had  this  fact  been  known 
to  the  readers,  it  would  have  added 
either  credibility  or  bias,  but  at  least, 
honesty. 

Charles  Spence 
(Spence  is  vicepresident,  public  relations. 
Aircraft  Owners  and  Pilots  Association.) 


Short  takes 


Fredette  defense  hinges  on  stuck  bath¬ 
room  door. — York  County  (Me.)  Coast 
Star. 


Franco  Harris  of  the  Steelers  rushed 
for  92  years  .  .  . — Somerset  (Pa.)  Daily 
American. 

ik  *  * 

(E&P  pays  $2  for  amusing  typographi¬ 
cal  errors  that  appear  in  newspapers  and 
are  published  here.) 


SPECIAL  BULLETIN 


TODAY’S  MEDICINE... Michael  J.  Halberstan 
M.D. — best-selling  author  and  respected  physi 
cian — reports  on  the  ever-changing  world  of  m^i 
cal  science.  Simple,  authoritative  and  direct.  Dr. 
Halberstam’s  columns  keep  your  readers  up-tO‘ 
date  on  the  discoveries,  research  frontiers  and 
current  controversies  in  the  field.  Three  times 
weekly  by  mail  or  computer-to-computer.  Call 
Dan  Barber  /  Eastern  S^es  or  Donna  Wood  at 

(212)  972-1070  or  Paul  Finch  /  Western  Sales  at 

(213)  981-9105. 
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Special  Features 


Robert  U.  Brown’s  "Shop  Talk  at  30” 
in  the  December  I  issue  brought  to  mind 
a  discussion  I  had  with  a  logger — who 
admitted  he  didn’t  know  much  about  our 
trade — concerning  a  recent  editorial  I 
had  written  that  had  aroused  some  con¬ 
troversy. 

Why,  he  asked,  did  we  require  letters 
to  the  editor  to  be  signed  if  we  didn’t  sign 
our  own  editorial  opinions? 

My  reply  was  that  as  the  only  editorial 
writer  of  our  small  weekly  I  presumed  ^ 
that  most  readers  knew  who  I  was.  But 
in  mulling  it  over  it  occurred  to  me  that  in 
larger  papers  the  readers  couldn’t  be  ex- 
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Test  marketers  have  selected  Syracuse  as  an  ideal  test 
market  with  all  the  vital  ingredients  necessary  for  successful 
testing . . . 

Market  Size:  large  enough  to  give  a  reliable  reading  —  yet  not  so  large  as  to  be 
cost  prohibitive. 

Demographics:  representative  of  the  U.S.  consumer  In  family  size,  age  levels,  income  and 
buying  profile. 

Media  availabilities:  a  strong  newspaper  market  with  supplemental  radio  and  TV  coverage 
providing  adequate  coverage  at  a  low  cost  efficiency. 

Color  graphics:  four  color  advertising  and  split  runs  are  available. 

Media  isolation:  conveniently  located  with  good  transportation  and  a  minimum  of 
“contamination”  from  outside  media. 

The  Syracuse  Heiuspopers 

•  THE  POST-STANDARD,  MORNINGS  •  HERALD  JOURNAL,  EVENINGS 
•  SUNDAY  HERALD  AMERICAN 

Represented  by  Newhouse  Newspapers 
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Modern 


Conservative 
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Iranian  students  to  be  deported  in  30  days 
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Design  problem: 

How  to  please 
marketers  and 
the  readers 

By  Carla  Marie  Rupp 

J.  Ford  Huffman’s  front  page  for  a 
Saturday  edition  of  the  Rochester  (N.Y.) 
Times- Union  might  please  marketers 
Frank  N.  Magid,  of  Frank  N.  Magid  As¬ 
sociates,  and  Arthur  Kramer,  senior 
vicepresident-creative  supervisor,  of  J. 
Walter  Thompson,  both  among  speakers 
at  the  recent  three-day  Kansas  City 
StarfTimes  Newspaper  Graphics  Semi¬ 
nar. 

But  its  splashy  graphics  sure  turned  off 
the  three  Kansas  City  readers  that 
Michael  Davies,  editor  of  the  two  Kan¬ 
sas  City  newspapers,  brought  to  the 
Alameda  Plaza  Hotel  to  react  to  the  1 8 
newspaper  participants’  “futuristic” 
pages. 

They  preferred  the  more  conservative 
and  “clean”  page  presented  by  Tony 
Majeri,  assistant  art  director  of  the 
Chicago  Tribune.  The  page  Majeri  sub¬ 
mitted  is  “clear  and  crisp,  with  beautiful 
print,”  said  Sue  Kelsey,  housewife  and 
community  leader. 

Even  though  Huffman,  29,  assistant 
managing  editor  for  features  and 
graphics,  didn’t  win  over  the  three  “un¬ 
typical”  readers  with  his  youth-appeal¬ 
ing  page,  he  called  the  Kansas  City 
“Less  into  More”  session  a  big  success. 

“Design  is  so  new  that  nobody  knows 
what  to  talk  about.  This  has  been  a  big 


success  because  we  talked  and  learned,” 
he  said. 

Huffman  is  having  a  chance  to  put  the 
theoretical  into  practice  quicker  than 
some  of  the  other  participants.  This 
week  the  Rochester  Times-Union  has 
started  to  redesign. 

“One  of  the  things  we  need  is  promo¬ 
tion.  We  have  to  sell  our  product  and  tell 
what  the  reaction  is.  And  if  the  content 
isn’t  good,  it’s  a  waste  of  time.  I  worry 
about  all  that.” 

With  those  words,  Huffman  was  tak¬ 
ing  back  a  little  of  the  advice  of  Magid 
and  Kramer  to  his  managing  editor, 
Nancy  Woodhull,  and  Bob  Giles,  execu¬ 
tive  editor  of  the  Gannett  Rochester 
Newspapers,  who  sent  him  with  the  ad¬ 
monition,  “Don’t  let  anybody  steal 
you.” 

One  of  the  most  unusual  pages  was 
shown  by  Bob  Cochnar,  associate  editor 
of  the  San  Jose  Mercury-News,  whose 
approach  also  wins  approval  from 
Magid,  who  once  advised  the  Happy 
Talk  tv  format.  At  the  bottom  of  his  front 
page,  Cochnar  suggests  a  Metro  Editor’s 
Report,  National  Editor’s  Report.  State 
Editor’s  Report  and  Foreign  Editor’s 
Report  of  news  of  those  areas,  along  with 
those  editors’  pictures. 

Cochnar  datelines  his  paper,  the 
California  Mercury,  Tuesday,  Novem¬ 
ber  15,  1988.  In  an  aside,  he  says, 
“I  don’t  think  we’d  do  the  personalized 
approach  before  1 983.” 

“Newspapers  are  reluctant  to  use  the 
same  tools  (as  tv)  to  promote,”  Magid 
said.  “Does  it  offend  newspapermen  to 
use  the  same  tools  to  merchandise  the 
paper  as  any  good  bar  of  soap? 

“Newspapers  have  changed  in  the  last 


few  years,  but  they  have  had  a  very  weak 
beginning:  they  haven’t  done  enough. 
Major  change  represents  new  ideas.” 

Herein  lies  a  conflict:  How  does  a 
newspaper  inject  new  ideas  into  its  de¬ 
sign.  and  at  the  same  time  not  turn  off  the 
readers? 

Irvine  O.  Hockaday,  president  of 
Kansas  City  Southern  Industries,  one  of 
the  “untypical”  readers,  said,  “I  could 
care  less  about  knowing  the  writer  (the 
metro,  national  editor,  etc.)  in  a  visual 
sense.” 

Kramer  criticized  the  lack  of  “brand 
identity”  in  newspapers.  “Every  suc¬ 
cessful  product  has  a  brand  personal¬ 
ity,”  he  said,  noting  that  advertising  vio¬ 
lating  the  brand  personality  is  not  permit¬ 
ted. 

“Personality  is  the  key  to  successful 
marketing.” 

Kramer’s  task  at  J.  Walter  Thompson 
is  bringing  products  to  market  and  keep¬ 
ing  them  there.  He  told  the  participants 
to  think  of  their  newspaper  as  just 
another  product.  They  should  also  be 
aware  of  Americans’  concern  with  self, 
the  “all-at-oneness  of  news,  confusion 
and  loss  of  roots.” 

A  ’75  stationwagon,  an  old  Buick  and  a 
’52  Chevrolet  are  some  of  the  brands  of 
cars  that  readers  have  responded  with 
when  asked  to  describe  their  newspapers 
as  an  automobile,  said  Kramer. 

“What  we  have  in  newspapers  is  in¬ 
teresting  material  delivered  in  a  dull  for¬ 
mat.  It’s  as  if  a  very  stufTy  person  were 
telling  it  to  you.” 

This  seemed  to  echo  some  of  Magid’s 
comments  about  packaging  a  newspaper. 
“It  cannot  be  gray,  because  this  is  not  a 
(Continued  on  page  31} 

7 


Innovative 


1l  -et 


Expansion  plans 
mapped  by  U.S. 
newsprint  firms 

Newsprint  capacity  in  the  U.S.  for  the 
years  1980-1982  will  increase  1,324,000 
short  tons  or  at  an  average  annual  growth 
rate  of  9.8%.  This  growth  rate  leads  all 
growth  trends  for  the  U.S.  pulp,  paper 
and  paperboard  industry. 

The  three  year  figures  were  disclosed 
December  18  in  New  York  at  the  Ameri¬ 
can  Paper  Institute's  Year  End  State¬ 
ment  on  the  paper  industry.  The  API  re¬ 
leased  data  from  their  annual  survey  of 
more  than  700  mills  with  the  expansion 
data  considered  to  be  firm  projects  that 
have  been  fully  researched,  approved  by 
boards  of  directors  and,  for  the  most 
part,  have  been  funded  or  have  funding 
commitments. 

The  growth  ahead  in  newsprint  con¬ 
trasts  with  a  3%  average  annual  growth 
in  the  ten  year  period  1960-1%9  when 
there  was  a  838,000  short  ton  increase.  In 
the  ten  year  period  from  1970-1979  the 
average  annual  growth  was  2.4%  with  an 
855,000  short  ton  increase. 

In  1979  U.S.  newsprint  capacity  stood 
at  4,109,000  short  tons  and  in  1980,  ac¬ 
cording  to  the  API’s  survey,  capacity 
will  increase  to  4,545,000  short  tons.  In 
1981  the  capacity  will  go  to  5,119,000 
short  tons  and  capacity  in  1982  will  reach 
5,433,000  short  tons.  The  1982  figure  in¬ 
cludes  only  presently  known  commit¬ 
ments  and  does  not  necessarily  represent 
final  expansion  plans  of  the  industry  for 
that  year. 

Newsprint  capacity  growth  by  regions, 
from  the  API  survey,  indicates  a  loss  of 
89,000  short  tons  in  New  England,  a 
stationary  191,000  short  tons  in  the 
Mid- Atlantic,  an  increase  of  1 1 ,000  short 
tons  in  the  East  No.  Central,  no  produc¬ 
tion  in  the  West  No.  Central,  a  352,000 
short  tons  increase  in  the  So.  Atlantic,  a 
160,000  short  tons  increase  in  the  East 
So.  Central,  an  increase  of  310,000  short 
tons  in  the  West  So.  Central  and  a 
625,000  short  tons  increase  in  the  Moun¬ 
tain  and  Pacific  region. 

The  four  regions  with  the  capacity  in¬ 
creases  embrace  the  following  states:  So. 
Atlanta — Florida,  Georgia,  South  Caro¬ 
lina,  North  Carolina,  Virginia,  West 
Virginia,  Delaware,  Maryland  and  D.C.; 
East  So,  Central — Alabama,  Mississippi, 
Tennessee,  and  Kentucky;  West  So. 
Central — Texas,  Oklahoma,  Arkansas, 
and  Louisiana;  Mountain  and  Pacific — 
California,  Arizona,  New  Mexico,  Col¬ 
orado,  Utah,  Nevada,  Wyoming,  Idaho, 
Montana,  Washington  and  Oregon  plus 
non-continental  U.S. 

In  the  time  frame  of  1980-1982  the  API 
survey  shows  four  new  newsprint 
machines  will  go  on-stream. 
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Woodward:  We  told  it 
how  it  really  is 


By  Bill  Kirtz 

Although  one  reviewer  has  called  it 
“character  assassination  by  attribu¬ 
tion,”  Bob  Woodward  defends  his  latest 
effort  as  a  multiple  source,  first-hand 
look  at  the  Supreme  Court. 

Woodward,  who  will  return  to  the 
Washington  Post  as  the  editor-in-charge 
of  metropolitan  affairs,  wrote  “The 
Brethren:  Inside  the  Supreme  Court” 
with  Post  reporter  Scott  Armstrong,  a 
Harvard  Law  School  dropout  and  Ervin 
committee  investigator  into  Nixon  cam¬ 
paign  activities.  The  book,  serialized  in 
38  newspapers  throughout  the  country 
this  month,  has  been  praised  as  a  healthy 
glimpse  at  a  secret  institution  and  con¬ 
demned  as  a  slanted,  gossipy  betrayal  of 
judges’  trust  in  their  clerks. 

Hitting  what  he  called  the  media’s 
“willingness  to  perpetrate  a  fairy  tale 
about  the  Supreme  Court,”  Woodward 
told  a  Harvard  audience  last  week  that 
good  journalism  involves  getting  and 
printing  information — not  weighing  its 
possible  effects. 

“You  don’t  harm  an  institution  by  de¬ 
scribing  how  it  really  is,”  he  said.  As¬ 
serting  that  the  Supreme  Court  justices 
have  “secret  standards”  on  such  impor¬ 
tant  matters  as  obscenity  standards  and 
clerks’  defense  of  convicts’  appeals. 
Woodward  called  journalism’s  function 
“exactly  to  tell  people  this.” 

The  book’s  critics  are  most  enraged 
about  its  anonymous  sources,  which 
they  claim  can  mask  malice  and  bias.  But 
Woodward  contends  that  “nobody  will 
talk  meaningfully  on  the  record”  about 
the  high  court. 

“So  we  did  it  happily  on  background,” 
he  continued.  “We’re  convinced  we 
have  an  accurate  portrayal  that  goes  be¬ 
yond  the  level  of  daily  journalism  or  of  a 
historian.  We’re  happy  to  weigh  that 
against  the  on-the-record  statements  that 
too  often  turn  out  to  be  lies.” 


Capital  expenditures  in  1979  for  the 
entire  U.S.  pulp,  paper  and  paperboard 
industry  are  expected  to  reach  $4,750  bil¬ 
lion  with  $I  billion  350  million  going  to 
convert  facilities,  $303  million  for  pollu¬ 
tion  abatement  and  $3  billion  100  million 
channeled  for  primary  facilities. 

In  1978  the  actual  consumption  of 
waste  paper  in  the  production  of 
3,768,000  short  tons  of  newsprint  was 
533,000  short  tons.  In  1979  it  is  expected 
that  642,000  short  tons  of  waste  paper 
will  be  used  for  the  production  of  news¬ 
print  while  1980  will  see  the  short  tons 
increase  to  745,000.  In  1982  the  short 
tons  of  wastpaper  used  will  probably  be 
808,000. 


What  about  charges  that  “The  Breth¬ 
ren”  relies  on  trivia  underhandedly  ob¬ 
tained  from  law  clerks  who  should  have 
protected  their  former  bosses  on  the  Su¬ 
preme  Court? 

Woodward  said  he  and  Armstrong  cut 
many  “gossipy,  personal  tidbits”  and 
that  the  Supreme  Court  justices  encour¬ 
aged  their  former  clerks  to  talk  to  them. 
Claiming  that  18  months  of  research  have 
produced  thousands  of  pages  of  docu¬ 
ments  to  buttress  the  book’s  conclu¬ 
sions,  Woodward  stated  that  “We’ve  put 
our  reputations  on  the  line.  It’s  open  for 
anyone  to  challenge.  None  of  it’s  etched 
in  marble.  It’s  history  on  the  run — that’s 
journalism.” 

“A  journalist’s  job  is  to  get  informa¬ 
tion,  not  to  be  philosophical,”  he  said. 
When  he  (and  Carl  Bernstein)  were 
working  on  the  Watergate  story.  Wood¬ 
ward  recalled,  “we  couldn’t  think  each 
day  about  what  effect  this  or  that  piece 
would  have.  Our  standard  was:  is  it  fair, 
is  it  accurate  and  is  it  relevant?  And  cer¬ 
tainly  this  book  falls  into  all  these 
categories.” 

The  authors  have  been  peppered  with 
comments  that  they  tricked  their  sources 
into  talking  and  protected  tittle-tattle  by 
refusing  to  name  informants’  names. 
Woodward’s  view  is  that  the  alternative 
to  their  technique  “was  no  book.  We’d 
love  to  have  our  information  on  the  rec¬ 
ord  and  tape-recorded,  but  that  was  to¬ 
tally  out-of-the-question.” 

Co-author  Armstrong,  who  helped 
Woodward  and  Bernstein  research  “The 
Final  Days”  of  the  Nixon  administra¬ 
tion,  scoffr  at  the  notion  that  “170  of  the 
brightest  young  men  in  the  country”  (the 
law  clerk  sources  for  “The  Brethren”) 
could  have  been  misled  by  a  pair  of  re-, 
porters.  Nonetheless,  Armstrong  said, 
this  hasn’t  prevented  one  source  from 
denying  his  contribution  to  the  book;  the 
reporter  said  he  backed  down  when  con¬ 
fronted  with  his  own  hand-written  notes. 

Armstrong  answers  charges  that  the 
book  is  packed  with  personal  details 
simply  to  “sell”  by  declaring,  “You 
should  see  the  material  we  left  out.” 
Both  authors  say  they’d  love  to  put  their 
raw  data  in  the  public  domain,  but  that 
they  can’t  both  do  this  and  protect  their 
sources. 

The  Post  reporter  sees  a  “basic 
lawyers’  coverup”  behind  some  criti¬ 
cism  of  “The  Brethren.” 

The  frictions  between  Supreme  Court 
justices  the  book  detail  “aren’t  trivial,” 
said  Armstrong.  “They  reflect  basic  dif¬ 
ferences  in  values.  The  Supreme  Court 
has  always  been  the  subject  of  debate. 
Lincoln  criticized  it  as  well  as  Nixon.” 
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Chicago  transit  Plaintiff  ciaims  personal 
strike  puts  dent 

in  saies  of  paper  30  invaded  her  privacy 


The  week  before  Christmas  both  Chi¬ 
cago  daily  newspapers  found  themselves 
with  a  lot  of  unsold  newspapers  in  their 
stockings. 

Officials  at  the  Tribune  and  Sun-Times 
reported  that  the  city’s  public  transit 
strike  had  cut  deeply  into  their  street 
stand  sales.  The  Sun-Times  was  report¬ 
ing  a  daily  circulation  drop  of  30,000- 
35,000  while  the  Tribune  would  only  say 
it  had  a  high  percentage  of  returns. 

The  strike  forced  most  city  rail  and 
bus  commuters  to  drive  their  cars  to 
work,  bypassing  the  usual  stop  at  the 
neighborhood  news  stand. 

Newspaper  sales  downtown  were  hurt 
as  well. 

Perry  Miller,  owner  of  the  news  stand 
in  the  lobby  of  Tribune  Tower,  said  his 
sales  were  down  by  30  percent  Monday, 
the  first  day  of  the  strike.  But  later  in 
the  week  more  people  came  downtown 
making  his  deficit  only  10%. 

A  news  stand  in  the  heart,  of  the  city’s 
downtown  section  was  reporting  an  even 
greater  decline  with  a  50%  drop  in  sales 
the  first  day  and  a  cutback  in  orders  of 
30%  for  the  rest  of  the  week. 

The  drop  in  circulation  could  be  only 
the  beginning  of  headaches  for  cities 
new  executives. 

Chuck  Fegert,  executive  vicepresident 
of  advertising  and  circulation  on  Field  En¬ 
terprise’s  Sun-Times,  said  only  two  or 
three  small  advertisers  have  cancelled 
their  ads  during  the  strike. 

Fegert  said  the  major  retail  advertisers 
have  kept  their  ads  in  because  they  have 
outlets  in  outlying  areas  not  affected  by 
the  mass  transit  strike. 

However  his  confidence  did  not  seem 
to  be  unshakable.  And  perhaps  for  good 
reason. 

Marilyn  Levey,  advertising  manager 
for  the  Chicago-based  Marshall  Field 
Inc.  department  store  chain,  said  she  is 
not  planning  to  reduce  her  newspaper 
ads. 

A  long  strike  though,  would  lead  to  a 
re-evaluation  of  Fields  advertising  plans, 
Levey  said.  She  said  the  re-evaluation 
would  almost  certainly  be  downward. 

Court  asked  to  delay 
sale  of  Loeb’s  stock 

Lawyers  for  the  Manchester  (N.H.) 
Union  Leader  Retirement  Profit  Sharing 
Trust  and  the  newspaper’s  publisher, 
William  Loeb,  have  filed  a  motion  in 
United  States  District  Court,  Concord, 
N.H.,  asking  that  25%  of  the  newspaper 
stock  ordered  to  be  sold  as  part  of  a 
consent  order  signed  by  Loeb— now  be 
revalued. 


“HAVE  A  SUPER  EASTER  PHYL¬ 
LIS  SEIDERS.  I’ll  never  forget  the  good 
times  you  gave  me.  You’ll  always  be  the 
greatest  to  me.’’  This  unsigned  classified 
ad  published  in  the  personal  column  of 
the  Sioux  Falls  {S.D.)  Argus  Leader  Eas¬ 
ter  Sunday,  April  15  seems  harmless 
enough  on  the  surface. 

The  newspaper’s  classified  sales 
employee  who  took  the  ad  over  the  tele¬ 
phone  and  who  is  trained  to  spot  offen¬ 
sive  messages  found  the  ad  to  nothing 
but  a  nice  Easter  greeting. 

However,  a  Mrs.  Phyllis  Seiders  of 
Sioux  Falls  took  offense  at  it  and  claimed 
in  a  $100,000  invasion-of-privacy  lawsuit 
filed  in  state  court  May  3  against  the 
publishing  company  that  she  was  sub¬ 
jected  to  public  contempt  and  ridicule 
because  of  it. 

The  advertisement,  Mrs.  Seiders  ar¬ 
gued,  damaged  her  reputation  and  status 
among  her  associates  and  created  mental 
torment  for  her. 

The  case  is  still  pending  before  South 
Dakota  Circuit  Court  in  Sioux  Falls.  The 
Court  Judge  this  month  refused  to  grant 
the  newspaper’s  motion  for  a  summary 
judgment  in  its  favor  and  set  a  trial  date 
in  February  for  the  case  to  be  heard. 

The  newspaper  has  taken  the  stance 
that  the  ad  simply  does  not  intrude  into 
anyone’s  personal  life  or  offer  up  inti¬ 
mate  details  on  a  platter  for  public  con- 


In  addition,  it  is  asked  that  the  earlier 
designation  of  E.F.  Hutton  &  Co.,  Bos¬ 
ton,  to  handle  sale  of  the  stock,  be  elimi¬ 
nated  and  that  Hutton  be  ordered  to  re¬ 
value  the  stock  on  or  before  March  1. 

The  case  leading  to  the  consent  order 
involved  complaints  by  a  former  Union 
Leader  pressman  about  pension  benefits 
and  by  the  United  States  Department  of 
Labor  over  alleged  mismanagement  of 
the  pension  fund  by  Loeb. 

The  action  for  a  motion  came  a  day 
after  the  newspaper’s  largest  union, 
Manchester  Newspaper  Guild,  Local 
167,  filed  a  motion  in  the  same  court, 
asking  that  the  court-ordered  stock  sale 
be  delayed  and  that  an  independent  ap¬ 
praiser  be  appointed  to  revalue  the 
stock,  considered  by  the  union  members 
to  be  worth  more  than  $750,000. 

John  Barker,  who  heads  Local  167, 
says  some  workers  are  concerned  about 
the  anti-labor  attitudes  of  some  newspa¬ 
per  groups  reportedly  expressing  an 
interest  in  acquisition  of  the  25%  stock. 

Loeb,  73  years  old,  recently  an¬ 
nounced  that  he  had  given  the  remaining 
75%  of  the  newspaper’s  stock  to  a  trust 
to  be  run  for  the  employees’  benefit. 


sumption.  The  paper  also  argues  that  the 
ordinary  reader  is  offered  no  intimate 
facts  about  the  plaintiff  in  the  ad,  only 
broad  generalities. 

The  plaintiff,  the  paper  argues,  cannot 
make  a  more  advantageous  interpreta¬ 
tion  of  the  ad  than  can  the  ordinary 
reader,  as  a  1934  South  Dakota  court 
found. 

Likewise,  the  court  cannot  strain  to 
give  a  particular  meaning  to  published 
words,  as  found  m  James  vs  Gannett,  40 
N.Y.  2d  410  (1976).  Nor  can  a  publica¬ 
tion  be  considered  to  be  highly  offensive 
to  a  reasonable  person  if  it  is  ambiguous, 
as  Virgil  vs  Sports  Illustrated,  424  F. 
Supp.  1286  (1976)  found.  Neither  can  the 
paper  be  faulted  for  having  known  what 
will  be  offensive  to  a  person  of  ordinary 
sensibilities,  as  is  stated  in  the  cases 
Earp  vs  Detroit,  167  N.W.  2d  841  (Mich. 
I%9),  and  Gertz  vs  Robert  Welch  Inc., 
418  U.S.  323  (1974). 

Beyond  these  cases,  the  newspaper  is 
arguing  without  precedent  in  this  new 
area  of  privacy  law.  It  is  seeking  the  aid 
of  any  other  publishing  company  who 
might  have  knowledge  of  any  cases  that 
can  aid  it.  Information  can  be  sent  to 
Larry  Fuller,  publisher:  Sioux  Falls  Argus 
Leader;  200  South  Minnesota  Avenue, 
Sioux  Falls,  S.D.  57102. 

Although  thousands  of  similar  clas¬ 
sified  advertisements  appear  daily  in 
newspaper  personal  columns  across  the 
nation,  there  is  little  statutory  or  case 
law  on  invasion  of  privacy  as  it  pertains 
to  advertising. 

Most  of  the  law  evolving  on  privacy 
matters  pertains  to  the  news  that  a  paper 
publishes — leaving  the  lawyers  for  the 
Sioux  Falls  publishing  company  with  lit¬ 
tle  precedent  to  refer  to  in  defending  the 
suit. 

Invasion  of  privacy  generally  is  con¬ 
sidered  to  exist  when: 

Publicity  that  is  unreasonable  in¬ 
trudes  on  another’s  seclusion,  or 

Another’s  name  or  likeness  is  ap¬ 
propriated,  or 

Unreasonable  publicity  is  given  to 
another’s  private  life,  or 

Publicity  that  is  unreasonable  places 
another  in  a  false  light  before  the 
public,  or 

Another’s  name  is  appropriated  for 
commercial  use. 

The  best  defense  against  privacy  suits 
are  the  concept  of  “news  worthiness”, 
or  that  the  information  is  in  the  public 
interest,  and  “consent,”  or  the  grating  of 
having  one’s  privacy  invaded. 

But  both  of  these  defenses  aren’t 
applicable  in  this  instance. 
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Open  hearing 
victories  won 
by  newspapers 

The  Pennsylvania  Supreme  Court  has 
once  again  ruled  that  pretrial  hearings  in 
the  courts  of  the  Commonwealth  of 
Pennsylvania  must  be  open  to  the  public 
and  the  press. 

The  court  ruled  after  lawyers  for  the 
Bulletin  and  later  the  Inquirer  and  Daily 
News  stepped  in  to  contest  an  order  by  a 
Philadelphia  judge  granting  a  closed 
hearing  to  Sidney  Brinkley,  who  is  ac¬ 
cused  in  the  rape-murder  of  a  32  year  old 
Atlantic  refining  company  executive. 

The  defendant  also  has  been  charged 
with  the  murders  of  two  other  women 
in  Philadelphia  and  one  in  Pittsburgh. 

Brinkley’s  court-appointed  attorney, 
William  A.  Fitzpatrick,  argued  that  the 
slaying  of  the  ARCO  executive  in  her  So¬ 
ciety  Hill  townhouse  has  been  reported  so 
vividly  and  completely  in  the  media  that 
he  doubted  his  client  could  get  a  fair  trial. 

Allowing  the  public  and  press  to  attend 
the  pre-trial  hearing  would  only  aggra¬ 
vate  the  situation,  Fitzpatrick  told 
Common  Pleas  Court  Judge  Kenneth 
Harris. 

Harris  at  a  session  on  November  13,  at 
which  the  press  was  not  represented 
agreed  with  Fitzpatrick  and  ordered  the 
Brinkley  hearing  closed.  An  assistant 
district  attorney  who  was  present, 
Gerald  Dugan,  took  the  unusual  position 
that  the  DA’s  office  would  take  no  stand 
on  whether  the  pretrial  hearing  should  be 
open. 

Dugan,  when  asked  at  the  conference 
by  the  judge  whether  the  press  had  been 
notified,  said  that  it  had.  Actually, 
Dugan  had  called  only  one  reporter, 
(there  are  four  daily  newspapers,  3  ma¬ 
jor  tv  stations  and  a  host  of  radio  sta¬ 
tions  in  Philadelphia)  the  previous  Friday 
(November  9)  and  had  asked  him  to 
spread  the  word.  The  reporter  wrote  a 
note  to  himself,  shoved  it  into  the  corner 
of  his  desk  blotter  and  forgot  it. 

The  day  after  the  judge  signed  the  or¬ 
der,  Dugan  saw  the  same  reporter  in  a 
city  hall  corridor  and  told  him  that  Judge 
Harris  had  ordered  the  Brinkley  hearing, 
scheduled  for  the  next  day  (Thursday), 
closed.  The  reporter  relayed  this  informa¬ 
tion  to  the  Bulletin  court  reporter  Elmer 
Smith,  who  notified  metro  editor  Burton 
Chardek.  Executive  editor  B  Dale  Davis 
immediately  called  the  Bulletin’s  law 
firm,  and  attorney  Seymour  I.  Toll  was 
dispatched  to  the  hearing.  After  a  lengthy 
discussion  Toll  got  Judge  Harris  to  post¬ 
pone  the  hearing  so  that  he  could  pre¬ 
pare  a  brief  over  the  weekend,  and 
attorney  for  Philadelphia  Newspapers 
Inc.,  which  publishes  the  Inquirer  and 
Daily  News,  join  in  that  brief.  Both  at¬ 
torneys  appeared  the  following  Monday 
to  argue  that  the  pretrial  hearing  should 
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be  opened.  Judge  Harris  refused  to  va¬ 
cate  his  order  and  hear  argument  anew. 
Instead  he  told  the  newspaper  lawyers 
"to  argue  as  if  1  had  vacated  the  order.’’ 
Toll  pointed  to  the  U.S.  Supreme  Court’s 
decision  in  Gannett  Vs  DePasquale  in 
which  the  high  court  ruled  it  is  necessary 
to  show  that  pretrial  publicity  was  perva¬ 
sive  and  had  reached  the  "saturation 
point.’’  Toll  said  no  such  showing  had 
been  made  in  the  arguments  by  Fitz¬ 
patrick.  PNl  lawyer  Samuel  Klein  ar¬ 
gued  that  the  First  Amendment  gives  the 
public  and  the  press  the  right  to  attend 
criminal  proceedings. 

Judge  Harris  deferred  his  decision 
until  the  lawyers  could  get  a  copy  of  the 
court  reporter’s  notes  of  the  earlier  con¬ 
ference  and  review  Fitzpatrick’s 
exhibits.  However,  the  next  day — 
without  explanation  Judge  Harris  re¬ 
scinded  his  order. 

Fitzpatrick  persuaded  a  Supreme 
Court  judge  to  allow  and  appear,  at  that 
session.  Fitzpatrick  tried  to  introduce  his 
client’s  alleged  confession  but  the  jus¬ 
tices  refused  to  accept  it.  He  told  the 
justices  he  had  presented  "overwhelm¬ 
ing  evidence  of  massive  pretrial  publicity 
(to  the  lower  court).’’  He  was  told  by  one 
justice  that  there  were  other  avenues 
opened  to  his  client  such  as  waiving  a 
hearing  and  going  directly  to  trial  or  ask¬ 
ing  for  change  of  venue  prior  to  the  trial. 
It  was  brought  out  to  Toll  that  Fitz¬ 
patrick  did  not  present  any  evidence  at 
the  original  lower  court  session,  but  at¬ 
tached  clippings  from  only  one  Philadel¬ 
phia  newspaper,  the  Journal,  to  the  Rec¬ 
ord  afterward. 

Toll  noted  the  State  Constitution  re¬ 
quires  open  hearings  and  said  the  court 
has  ruled  against  closed  hearing  in  at  least 
one  other  case. 

In  a  one  line  opinion,  3  days  later  (De¬ 
cember  14),  the  high  court  ruled  that  the 
pretrial  hearing  must  be  opened.  It  re¬ 
ferred  to  a  1978  Franklin  County  case  in 
which  attorneys  for  accused  murderer, 
W.A.  (Tony)  Boyle  asked  that  preliminary 
hearing  be  closed.  Writing  for  the  court  in 
that  case.  Justice  Samuel  J.  Roberts  de¬ 
nied  the  request,  but  set  standards  for 
closing  hearings.  Robert  said  only  "a 
compelling  state  obligation  to  protect  the 
interest  in  the  fair,  orderly,  prompt  and 
final  disposition  of  criminal  proceed¬ 
ings"  would  justify  closing  an  initial 
court  session. 

He  said  access  should  not  be  limited 
unless  the  threat  to  a  fair  hearing  was 
serious.  William  L.  McLean  the  3rd, 
publisher  of  the  Bulletin  said,  “The 
Pennsylvania  Supreme  Court  has  ruled 
promptly  and  decisively  that  the  prelimi¬ 
nary  hearing  for  Sydney  Brinkey  should 
be  opened  to  the  public  and  the  press. 
"This  is  good  news,  indeed,  for  all  who 
believe  an  informed  citizenry  is  vital  to 
our  society.” 

*  *  * 

A  permanent  ban  against  holding  a 


State’s  high  court 
overturns  rules 

The  New  Hampshire  State  Supreme 
Court  has  overturned  lower  state  court 
rulings  that  had  first  barred  reporters 
from  coverage  of  a  pre-trial  hearing  and 
then  ordered  the  Keene  Sentinel  to  have 
its  own  legal  counsel  present  at  court 
proceedings  and  assume  responsibility 
for  what  was  printed  by  the  newspaper  in 
its  reporting  of  the  case. 

The  state’s  high  court  held  this  to  be  a 
form  of  prior  restraint  and  said  that  pre¬ 
trial  hearings  were  open  to  the  news 
media  coverage  under  far  less  stringent 
guidelines. 


secret  court  hearing  in  connection  with 
the  slaying  of  an  inmate  in  the  St. 
Charles  County  Jail  has  been  issued  at 
the  request  of  the  St.  Louis  Globe- 
Democrat. 

Boone  County  Circuit  Judge  Frank 
Conley,  who  was  assigned  to  the  case 
after  two  St.  Charles  County  judges  dis¬ 
qualified  themselves,  issued  a  permanent 
order  Dec.  17  to  "open  the  court  to  the 
public." 

Conley’s  order  followed  a  temporary 
order  from  the  Missouri  Supreme  Court, 
won  earlier  in  the  month  by  the  Globe- 
Democrat.  As  a  result  of  the  permanent 
order  issued  in  the  lower  court,  the 
newspaper  dismissed  its  motion  for  a 
permanent  ban  from  the  supreme  court. 

Two  attorneys  representing  St. 
Charles  County  Associate  Judge  William 
T.  Lohmar,  who  had  ordered  the  pre¬ 
liminary  court  hearing  closed  to  press 
and  public  on  Dec.  6,  said  they  advised 
the  judge  not  to  appeal  the  permanent 
order. 

Conley’s  order  also  called  for  Lohmar 
to  provide  "immediate  access”  to  trans¬ 
cripts  of  the  first  day  of  the  preliminary 
hearing,  which  had  been  continued  after 
the  defense  attorney  withdrew  from  the 
case  on  Dec.  7. 

The  closing  of  the  preliminary  hearing 
in  the  murder  case  had  been  the  first 
instance  in  Missouri  in  which  the  U.S. 
Supreme  Court’s  controversial  ruling  in 
the  Gannett  vs.  DePasquale  case  last 
July  was  cited  in  an  argument  success¬ 
fully  closing  a  court  hearing. 

In  a  17-page  memorandum  explaining 
his  decision,  Conley  said  Lohmar  should 
have  allowed  debate  on  whether  the 
hearing  should  be  closed  and  the  defense 
attorney  should  have  submitted  his  re¬ 
quest  for  a  closed  hearing  in  writing,  in¬ 
stead  of  orally.  He  concluded,  however, 
the  judges  have  the  discretion  to  close 
"portions  or  all  of  certain  proceedings.” 

Conley  issued  a  separate  ruling  order¬ 
ing  the  court  hearing  open  in  a  suit  filed 
by  the  St.  Louis  Post-Dispatch. 
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Coupon  ripoffs  Wards  keys  sales  promotion 
endangers  ad  to  newspapers  and  mailers 


placements 

Newspapers  carry  some  70%  of  the  50 
billion  free-standing  coupons  distributed 
annually  (80  billion  are  projected  for 
1979.)  And  of  the  $880  million  advertis¬ 
ers  mailed  out  in  retailer  refunds  last 
year,  roughly  20%,  or  $175  million,  went 
to  those  who  had  not  bothered  to  buy  the 
promoted  product. 

Advertisers  are  more  concerned  than 
ever  with  the  prospering  business  of 
coupon  fraud,  and,  according  to  Roland 
Dreier,  vicepresident  and  director  of 
coupon  control  for  the  A.C.  Nielsen 
Clearing  House  in  Iowa,  newspapers 
may  soon  become  victims  of  their  con¬ 
cern. 

Dreier,  speaking  before  a  gathering  of 
the  Philadelphia  chapter  of  the  Newspa¬ 
per  Advertising  Sales  Association,  said 
advertisers  are  beginning  to  effect  pre¬ 
promotion  controls  on  coupons  by  avoid¬ 
ing  some  markets  entirely.  And,  accord¬ 
ing  to  Dreier,  advertisers  and  their  agen¬ 
cies  rarely  inform  a  newspaper  that 
long-standing  coupon  campaigns  are  to 
end  in  a  particular  market  because  the 
misredemption  rate  there  is  judged  too 
high. 

Actually,  the  word  misredemption  is  a 
misnomer,  according  to  Dreier.  Mis¬ 
redemption  occurs  when  a  consumer, 
either  intentionally  or  unwittingly,  re¬ 
deems  a  coupon  for  a  product  he  or  she 
has  not  purchased.  Misredemption  ac¬ 
counts  for  about  10%  of  the  $175  million 
problem. 

Dreier  calls  the  bulk  of  the  problem 
“malredemption,”  which  occurs  when 
coupons  are  redeemed  through  a  system 
not  associated  with  a  normal  retailer/ 
consumer  relationship.  It  accounts  for 
90%  of  all  misredemption. 

Malredemption,  Dreier  says,  usually 
involves  a  “fence.”  The  practitioner 
usually  deals  with  newsstand  dealers, 
printers,  distributors  or  fraternal  organi¬ 
zations  in  order  to  acquire  large  numbers 
of  coupons.  The  fence  is  usually  a  non¬ 
existent  retailer,  or  no-store,  or  an 
operating  retailer  who  “salts”  the 
fraudulantly  obtained  coupons  into 
legitimate  coupons  shipped  to  advertis¬ 
ers’  clearing  houses  for  redemption. 

The  Nielsen  Company  is  currently  in¬ 
volved  in  over  500  individual  investiga¬ 
tions  of  coupon  fraud  nationwide.  The 
investigations  are  conducted  in  coopera¬ 
tion  with  the  Internal  Revenue  Service, 
U.S.  Postal  Service  and  the  Federal 
Bureau  of  Investigation. 

Although  the  investigations  often 
prove  fruitful,  advertisers  are  finding  it 
more  profitable  to  avoid  markets  where 
misredemption  rates  are  highest.  The 
rates  are  based  on  a  nationwide  index  of 
newspaper  coupon  redemption  rates 
computed  from  a  survey  of  194  major 


Rising  media  costs  will  force  even 
more  careful  advertising  planning  in 
1980,  and  newspapers  will  find  direct 
mail  more  competitive  with  them. 

This  is  the  message  that  Al  Lemke, 
Montgomery  Ward's  national  retail  sales 
promotion  manager,  left  with  partici¬ 
pants  in  the  Shoppers  Seminar  sponsored 
by  the  Southern  Newspaper  Publishers 
Association. 

The  marketing  objectives  of  newspa¬ 
pers,  he  said,  coincide  with  the  objec¬ 
tives  of  the  big  retail  chain,  but  direct 
mail  in  combination  with  newspaper  ad¬ 
vertising  has  proven  its  ability  to  gener¬ 
ate  store  traffic  and  sales. 

Wards  wants  newspapers  to  imple¬ 
ment  target  or  total  market  coverage 
programs  because,  Lemke  said,  his 
stores  will  make  greater  use  of  direct 
mail  in  conjunction  with  newspaper  in¬ 
serts. 

In  1980  Wards  promotions  will  be  con¬ 
solidated  into  stronger  weekend  sec¬ 
tions. 

Lemke  noted  the  upswing  in  media 
costs:  Television  60  percent  higher  than 
in  1976;  newspapers  35  percent  higher; 
mailers  only  3  percent  higher  due  to  a 
decrease  in  postage  rates  made  possible 
through  the  use  of  carrier  route  presort¬ 
ing. 

“While  this  medium  (direct  mail)  is 
still  very  expensive,”  Lemke  said,  “it 
has  become  more  competitive  with 
newspapers.  Direct  Mail  is  the  most 
costly  form  of  pnnt  advertising  but  we 
are  using  more  of  it.  The  reason  is  sim¬ 
ple:  we  must  use  a  mix  of  media  to  reach 
our  customers.  Newspapers  can  no 
longer  do  the  job  alone.” 

In  Ward's  24  major  markets,  Lemke 
pointed  out,  newspapers  reached  96%  of 
the  households  in  l%5  but  this  figure 
dropped  to  81  percent  in  1975  and  it  is 


market  newspapers.  The  index  does  not 
take  “in-ad”  retail  coupons  into  ac¬ 
count. 

According  to  that  index,  Dreier  said, 
Philadelphia  sports  the  highest  mis¬ 
redemption  rate  in  the  nation.  He  ex¬ 
plained  that  he  had  some  $13,000  in 
coupons  sitting  in  his  office  that  were  all 
clipped  from  the  same  newspaper  in 
Philadelphia.  He  called  the  phenomenon 
an  obvious  “bad  mix.”  He  did  not  iden¬ 
tify  the  newspaper  from  which  the 
coupons  were  clipped. 

Dreier  said  that  investigations  had  re¬ 
vealed  that  there  are  some  743  individu¬ 
als  and  organizations  which  are  “ac¬ 
tively  involved”  in  malredemption  in 
Philadelphia.  Of  those,  389  are  legitimate 
retailers  and  354  are  individuals  who 
have  established  fictitious  retail  address¬ 
es. 

When  pressed  by  the  newspaper  rep- 


now  only  72  percent.  In  Chicago,  Oak¬ 
land  and  Los  Angeles,  he  said,  fewer 
than  half  of  the  homes  are  reached  by 
metropolitan  newspapers. 

Ward’s  invested  63  percent  of  the  cor¬ 
porate  retail  advertising  budget  in  news¬ 
papers  in  1978;  21  percent  on  direct  mail, 
14  percent  on  tv,  and  2  percent  on  radio. 
In  a  typical  promotion  Ward’s  will  reach 
20  million  homes  through  343  newspa¬ 
pers. 

Said  Lemke:  “Print  media — news¬ 
papers,  inserts,  and  credit  mailers — are 
the  most  effective  in  reaching  our  exist¬ 
ing  customers.  Tv  and  radio  ads  are  de¬ 
signed  to  reach  not  only  present  custom¬ 
ers  but  non-customers  as  well. 

Computerized  newspaper  subscriber 
lists  can  be  very  helpful  in  limiting  the 
direct  mail  promotion,  Lemke  said,  be¬ 
cause  they  can  be  matched  against  the 
stores’  customer  lists. 

With  dramatic  changes  in  lifestyle, 
Lemke  told  the  newspaper  group,  the  re¬ 
tail  business  is  witnessing  a  sharp  drop  in 
store  traffic.  There  has  been  a  marked 
reduction  in  the  number  of  people  who 
just  browse  to  see  what  is  new  on  the 
market;  there  are  fewer  impulse  pur¬ 
chases  and  more  planned  purchases; 
people  are  more  value-conscious;  and 
more  people  are  less  inclined  to  buy  ’up¬ 
dated’  items  and  more  inclined  to  replace 
big  ticket  items  only  when  they  wear  out. 

In  an  over-view  of  the  seminar  discus¬ 
sion,  Larry  Franklin  of  Harte-Hanks 
Newspapers  observed;  “The  key  term 
for  advertisers  in  the  1980s  will  be  target 
marketing.  They  will  look  to  newspapers 
to  become  more  effective  at  helping  them 
reach  their  target  market  segments.  They 
will  be  less  understanding  about  wasted 
bullets  than  they  have  been  and  they  will 
have  more  viable  alternatives  if  newspa¬ 
pers  don’t  meet  their  needs.” 


resentatives  present,  Dreier  said  he 
would  let  individual  newspapers  know  if 
their  markets  showed  unusually  high 
coupon  redemption  rates,  but  he  urged 
newspapers  throughout  the  country  to 
take  the  following  steps  to  discourage 
malredemption: 

1. )  Verify  destruction  of  all  unsold 
copies. 

2. )  Do  not  increase  deliveries  on 
“best  food  day.”  (He  said  studies 
showed  that  little  or  no  extra  circulation 
is  generated  on  such  days.) 

3. )  Tighten  inventory  control  of 
coupon  inserts. 

4. )  Spot  check  locations  serviced  by 
delivery  vehicles  to  verify  if  unsold 
copies  are  returned. 

5. )  Perform  periodic  telephone  spot 
checks  of  subscribers  to  ascertain 
whether  they’re  getting  their  newspaper 
— and  its  inserts — regularly. 
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Knight-Ridder 
opens  four 
foreign  bureaus 

The  first  four  of  eight  foreign  news 
bureaus  planned  by  Knight-Ridder 
Newspapers  have  begun  sending  copy  to 
the  group’s  33  papers  and  the  50  sub¬ 
scribers  to  KNT  News  Service  which 
Knight-Ridder  owns  jointly  with  the 
New  York  News  and  the  Chicago 
Tribune. 

These  foreign  bureaus  are  part  of  a 
major  effort  by  Knight-Ridder  to  upgrade 
its  papers’  news  coverage  and  boost  the 
morale  of  its  reporters  by  offering  them 
career  opportunities  with  the  chain  as 
overseas  correspondents. 

James  Batten,  KRN  vicepresident  for 
news,  stated  “building  the  basic 
strength,  prestige,  and  quality  of  our 
newspapers  .  .  .  which  is  crucial  to  get¬ 
ting  and  holding  readers’’  was  the 
chain’s  primary  reason  for  establishing 
the  bureaus. 

Pointing  out  that  Knight-Ridder  papers 
“had  lost  some  top  people  over  the 
years’’  because  the  chain  did  not  offer 
many  overseas  assignments.  Batten  as¬ 
serted  the  foreign  bureaus  "will  help  us 
in  recruiting  and  retaining  first  class  tal¬ 
ent.  A  lot  of  young  men  and  women  want 
to  have  some  kind  of  reporting  from 
abroad.  These  bureaus  make  it  clear 
they  have  an  excellent  chance  to  get  it 
with  Knight-Ridder.’’ 

The  four  bureaus  already  in  operation 
and  their  correspondents  are: 

London;  with  Richard  Ben  Cramer  of 
the  Philadelphia  Inquirer. 

Bangkok;  staffed  by  Rod  Nordland, 
also  of  the  Inquirer. 

Jerusalem  or  Tel  Aviv;  manned  by  Ted 
Stanger,  a  former  Paris  stringer  for 
Knight-Ridder. 

Hong  Kong;  with  Bill  Montalbano  of 
the  Miami  Herald. 

The  Hong  Kong  bureau  is  temporary. 
Batten  said,  until  China  approves  the 
opening  of  a  Knight-Ridder  bureau  in 
Beijing.  Montalbano  will  go  to  Beijing 
when  that  approval  comes. 

Knight-Ridder  intends  to  set  up  its 
other  four  bureaus  "in  the  second  half  of 
1980”  and  have  them  operating  by  "April 
1981,”  according  to  Batten,  He  said 
these  bureaus  will  be  located  in  Africa, 
Eastern  Europe,  Mexico,  and  Japan. 

The  Detroit  Free  Press  will  staff  the 
African  and  Eastern  European  bureaus, 
and  the  San  Jose  Mercury-News  will  as¬ 
sign  correspondents  to  the  ones  in 
Mexico  and  Japan. 

All  of  Knight- Bidder’s  correspondents 
will  work  out  of  their  homes.  Batten  ex¬ 
plained,  and  they  will  file  copy  in  “a 
variety  of  ways”  including  "phone  dicta¬ 
tion  and  through  the  wire  services.” 
They  will  not  be  using  portable  terminals 
to  send  their  stories. 
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He  said  the  foreign  bureaus  will  cost 
Knight-Ridder  "more  than  half  a  million 
dollars  a  year  when  we  have  all  eight  in 
operation.” 

Noting  that  Knight-Ridder’ s  London 
correspondent,  Richard  Ben  Cramer, 
won  the  Pulitzer  Prize  for  International 
Affairs  last  year  for  his  reporting  on  the 
Middle  East,  Batten  explained,  "Cramer 
will  not  rigidly  be  in  London.  He  will  do 
a  lot  of  traveling.  All  of  these  guys  will  be 
moving  around  a  great  deal.  They  won’t 
be  running  bureaus  in  the  traditional 
sense.” 

To  underscore  Knight-Ridder’s  com¬ 
mitment  to  foreign  news  coverage,  he 
remarked  the  chain  also  has  two  corre¬ 
spondents  stationed  in  Tehran  to  cover 
the  hostage  situation;  David  Boldt  of  the 
Philadelphia  Inquirer  and  Guy  Gugliotta 
of  the  Miami  Herald. 

“We’re  moving  on  a  lot  of  fronts. 
Some  global.  Some  very  close  to  home,” 
Batten  observed.  "We’ve  also  given  lots 
of  effort  in  the  last  two  or  three  years  to 
micro  news,  grass  roots  detail.  It’s  a 
spectrum.  Readers  come  in  smaller 
clumps  than  they  used  to.  A  lot  of  a 
newspaper’s  strength  is  made  up  of  an 
aggregate  of  clumps;  appealing  to  5% 
here,  5%  there.” 

Pa.  hospital  regs 
block  news  access 

A  hospital  patient’s  Bill  of  Rights,  in¬ 
cluded  in  short-lived  regulations  issued 
by  the  Pennsylvania  Department  of 
Health  in  1977  but  negated  by  court  ac¬ 
tion,  is  hampering  reporters  because 
some  hospitals  kept  it  in  effect  after  the 
court  stay. 

Under  the  controversial  Bill  of  Rights, 
hospitals  could  not  release  any  medical 
information  about  a  patient  without  his 
or  her  prior  approval. 

“We  are  the  innocent  victim  of  the 
state’s  attempt  to  regulate  hospital 
care,”  said  Ray  Jones,  assistant  general 
manager  of  the  Pennsylvania  Newspaper 
Publishers  Association.  “There’s  some¬ 
thing  buried  in  this  thing  that’s  poten¬ 
tially  destructive.” 

Bob  Fisher,  director  of  media  relations 
for  the  Hospital  Association  of  Pennsyl¬ 
vania  which  is  fighting  the  regulations  in 
a  case  now  pending  before  the  State  Su¬ 
preme  Court,  said  of  the  proposed  regu¬ 
lations:  "My  interpretation  is  that  the 
hospital  must  require  the  consent  of  the 
patient  before  releasing  the  information. 

“A  lot  of  hospitals  agree.  They  have 
changed  a  long-standing  policy.  Now, 
before  releasing  information,  they  obtain 
the  patient’s  or  a  family  member’s  con¬ 
sent,”  Fisher  said,  even  though  the  regu¬ 
lations  are  not  currently  in  force  under  a 
Supreme  Court  injunction  pending  a  de¬ 
cision. 

This  results  in  frustration  for  reporters 
assigned  to  cover  fires,  traffic  accidents 
and  other  stories  where  information  is 
generally  available  from  hospitals. 


London  Times  shows 
higher  circuiation 

Other  newspapers  dispute  the  figures 
but  the  London  Times  and  Sunday  Times 
have  re-established  themselves  in  the 
newspaper  market  with  circulations  sig¬ 
nificantly  higher  than  their  pre-closure 
levels  of  a  year  ago,  according  to  a  pri¬ 
vate  survey  by  Gallup,  conducted  for 
Times  Newspapers. 

This  survey  claims  that  the  other  qual¬ 
ity  daily  and  Sunday  newspaper  (Finan¬ 
cial  Times,  Daily  Telegraph,  The  Guard¬ 
ian,  Sunday  Telegraph,  Sunday  Ob¬ 
server)  have  suffered  falls  in  circulation, 
but  still  stay  at  levels  higher  than  a  year 
ago. 

The  net  effect,  so  far,  of  the  closure 
and  resumption  of  publications  appears 
to  be  a  considerable  expansion  of  the 
quality  market. 

According  to  the  survey  which  moni¬ 
tored  sales  of  both  papers  on  one  day 
each,  the  Times  sold  346,000  and  the 
Sunday  Times  1,485,000.  This  compares 
with  about  310,000  for  the  Times  and 
1,385,000  for  the  Sunday  Times  before 
the  1 1-month  suspension. 

On  the  same  day,  the  survey  says,  the 
Daily  Telegraph  sold  1,401,000,  The 
Guardian  365,000,  the  Financial  Times 
190,000  compared  with  audited  circula¬ 
tions  in  October  of  1,540,000,  417,000 
and  210,000  respectively.  The  Sunday 
Telegraph  was  1,025,000  and  the  Ob¬ 
server  970,000  claimed  to  be  down  from 
October  circulations  of  1,330,000  and 
1,300,000  respectively. 

Appeals  Court  asked 
to  quash  subpoena 

In  an  attempt  to  quash  on  First 
Amendment  grounds  a  Federal  subpoena 
of  records  concerning  contacts  with 
South  African  officials,  lawyers  for 
Panax  publisher,  John  McGoff,  turned 
(December  13)  to  a  Washington,  D.C. 
appeals  court. 

Federal  District  Judge  Gerhard  A. 
Gesell  (December  12)  sustained  the  Se¬ 
curities  and  Exchange  Commission’s  sub¬ 
poena  but  barred  the  agency  from  seek¬ 
ing  information  that  "concerns  the  writ¬ 
ing  of  news  stories  or  news  sources.” 

The  agency  is  seeking  to  discover  if 
McGoff  or  two  of  his  companies  violated 
the  securities  laws  by  failing  to  disclose 
to  stockholders  alleged  ties  with  the 
South  African  Government. 

McGoff  is  also  the  target  of  a  grand 
jury  investigation  into  reports  that  South 
Africa  financed  his  purchase  of  news 
media  outlets,  lawyers  for  the  Securities 
and  Exchange  Commission  said. 

McGoff,  Global  Communications 
Corporation,  which  he  owns,  and  the 
Sacramento  Publishing  Company,  a 
Global  subsidiary,  have  refused  to  com¬ 
ply  with  the  agency’s  subpoenas. 
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Group  seeks 
millions  to 
start  daily 

A  group  of  people  in  Hartford  is  trying 
to  raise  $6  to  $10  million  by  next  spring 
or  summer  to  start  a  new  newspaper  to 
take  on  the  only  daily  in  Connecticut’s 
capital  city. 

Backers  say  it  is  important  to  have  a 
locally-owned  newspaper  in  Hartford, 
now  that  the  sole  daily,  the  Hartford 
Courant,  has  been  purchased  for  nearly 
$106  million  by  Times-Mirror  Co. 

Founders  of  the  paper-to-be,  the 
Constitution,  so  named  because  Connec¬ 
ticut  was  the  first  colony  to  have  a  writ¬ 
ten  constitution,  say  that  if  they  raise  the 
money,  publication  could  begin  within 
the  next  four  to  eight  months.  If  the 
money  isn’t  raised  soon,  backers  say, 
then  the  momentum  of  the  project  will  be 
slowed,  even  halted. 

The  paper  would  start  with  $6  million 
if  it  leased  equipment;  with  $10  or  more 
million  if  it  brought  equipment.  Richard 
Suisman,  a  founder  who  is  a  former 
Hartford  city  councilman,  says  that  less 
than  a  million  has  been  raised  for  the 
project  thus  far. 

Tentative  plans  call  for  the  paper  to 
publish  in  the  morning,  thus  taking  the 
Courant  on  directly.  Founders  also  talk 
of  going  to  round-the-clock  publication 
eventually. 

The  $6  to  $10  million  could  last  three 
to  four  years  if  a  careful  rein  is  put  on 
spending,  according  to  consultant  John 
Malone,  who  has  been  working  on  the 
project  since  August.  Suisman  says 
“we’ve  got  problems’’  if  the  paper 
doesn’t  break  even  in  two  years. 

Among  the  other  founders  are  Homer 
Babbidge,  former  president  of  the  Uni¬ 
versity  of  Connecticut  who  once  made  a 
bid  for  governor;  Francis,  Raymond  and 
George  Oneglia,  brothers  who  have  a 
large  construction  firm  in  Torrington,  Ct; 
Richard  McCormack,  a  long-time  former 
area  resident  now  head  of  an  energy  con¬ 
sulting  firm  in  San  Diego;  and  Morton 
Shamik,  a  former  writer  for  Sports  Illus¬ 
trated. 

Sharnik’s  presence — he  is  expected  to 
take  a  leading  role  in  determining  the 
editorial  direction  of  the  new  venture — 
brings  to  mind  memories  of  Hartford’s 
last  newspaper  project,  the  Hartford 
Tribune.  Started  late  in  1977,  it  folded 
after  27  issues,  a  demise  attributed  to 
gross  undercapitalization.  The  Tribune 
had  tried  to  fill  the  void  left  by  the  eve¬ 
ning  Hartford  Times,  which  closed  in 
1976. 

The  fall  of  the  Tribune  is  one  reason 
the  Constitution  wants  $6  to  $10  million 
in  the  kitty  before  it  starts.  Such  money, 
backers  say,  would  at  least  give  the 
paper  a  running  start  before  it  needs  to 
fill  its  coffers  with  new  receipts. 


Plans  for  a  five-day  afternoon  newspa¬ 
per  aimed  at  commuters  homebound 
from  Manhattan  were  announced  by 
Michael  Goldstein,  founder  and  former 
publisher  of  the  SoHo  Weekly  News. 

The  paper,  to  be  known  as  the  Wall 
Street  Final,  is  planned  for  publication 
during  the  first  quarter  of  1980.  It  will  sell 
for  25  cents  a  copy  Monday  through  Fri¬ 
day  on  100  newsstands  in  Manhattan 
only  and  concentrate  on  closing  Wall 
Street  stock  quotations  and  other  busi¬ 
ness  news,  according  to  Goldstein. 

He  estimated  start-up  costs  at  $I  mil¬ 
lion  and  said  the  paper  would  have  to  sell 
10,000  copies  a  day  and  two  pages  of 
advertising  to  break  even. 

Much  speculation  has  surfaced  as  to 
how  he  plans  to  get  the  newspaper  to 
newsstands,  and  Goldstein  has  no  inten¬ 
tion  of  clarifying  the  issue.  He  does  say 
the  technology  is  available  to  everyone. 

That  technology  is  rumored  to  be  a 
“runner”  system,  that  is,  a  part-time  de¬ 
livery  force  which  will  use  New  York’s 
normally  reliable  subway  system  to  get 
the  papers  to  newsstands  as  they  come 
off  the  press.  He  admitted  that  he  had 
purchased  10  mopeds,  but  hinted  that 
they  were  more  of  a  publicity  stunt  than 
a  distribution  medium.  Any  type  of  in¬ 
clement  weather,  he  admitted,  would 
prohibit  the  use  of  mopeds  for  delivery. 

Saying  the  parent  corporation.  Wall 
Street  Final  Inc.,  was  a  private  concern, 
Goldstein  refused  to  identify  several 
backers  he  says  he  has.  All  he  would  say 
is  that  none  of  them  are  “politically 
motivated.” 

The  new  daily  will  run  in  two  editions, 
one  to  be  on  the  stands  by  4  p.m.  con¬ 
taining  the  3  p.m.  stock  prices  and  the 
other  to  hit  the  streets  by  5  p.m.  with  the 
market’s  closing  prices. 

The  paper  will  subscribe  to  UPl  and 
"probably”  Dow  Jones  news  services. 

The  daily  will  be  produced  in  six- 
column  tabloid  format,  with  four  col¬ 
umns  of  news  news  and  two  columns  of 
business  news  on  page  1 .  The  stories,  he 
says,  will  carry  the  time  the  story  broke 
“so  readers  know  they’re  not  getting  old 
news.”  He  said  he’ll  even  credit  radio 
stations  from  which  he  lifts  stories. 

In  total,  the  paper  will  contain  about 


The  founders  acknowledge  that  start¬ 
ing  a  newspaper,  especially  in  a  market 
so  thoroughly  blanketed  by  the  Hartford 
Courant  (circulation  215,513  daily  and 
287,013  Sunday,  according  to  ABC  on 
June  30),  is  an  iffy  proposition  at  best. 
The  founders  are  confident  that  area 
readers  want  something  fresh  and  differ¬ 
ent,  but  still  wonder  if  they  will  be  able  to 
make  it  happen. 

“I  think,”  said  Richard  Suisman,  "the 


two  pages  of  news,  two  pages  of 
editorial — op-ed  copy,  a  page-and-a-half 
of  sports,  and  six  pages  of  stock  tables 
and  wire  service  business  copy.  The 
sports,  Goldstein  says,  will  include  only 
scores,  racing  results  and  odds. 

Five  editorial  staffers  will  produce 
whatever  in  house  copy  the  paper  car¬ 
ries,  and  five  comp>osing  room  staffers 
will  put  it  together. 

The  paper  will  cany  photos,  but  it  will 
use  no  color.  Goldstein  anticipates  the 
use  of  a  8.5  point  typeface. 

Start  up  line  rates  are  set  at  $2.25,  but 
Goldstein  says,  "I’m  going  to  be  like 
OPEC — once  I’m  sold  out,  the  rates  are 
going  to  go  up.” 

At  a  press  conference  attended  by 
about  a  dozen  reporters  last  week, 
Goldstein  went  off  the  record  twice  while 
refusing  to  identify  his  editor  (whom  he 
says  he’s  already  hired),  his  printer  (with 
whom  he  has  already  signed  contracts) 
and  the  location  of  his  offices. 

The  publisher  told  the  reporters  off  the 
record  that  he  had  not  conducted  any 
market  research  studies,  but  had  ob¬ 
tained  existing  studies  from  the  New 
York  News.  "Someone  over  there  let  me 
look  at  Xeroxes  of  their  study,”  he  said. 
He  added  that,  according  to  the  study,  a 
newspaper  with  features  similar  to  those 
he  has  planned  would  be  bound  to  sell  at 
least  40,000  copies  daily. 

Goldstein  went  off  the  record  when 
questioned  about  his  newsprint  supplies. 
He  said  he  had  an  agreement  worked  out 
with  a  major  newsprint  supplier,  but  ad¬ 
vised  reporters  to  write  that  he  was 
negotiating  with  two  major  suppliers  and 
that  he  had  budgeted  paper  costs  at  $415 
to  $425  a  ton,  "so  I  can  buy  it  any¬ 
where.” 

“Look,  there’s  a  lot  of  skepticism  that 
I’m  really  doing  this  thing,”  said  Gold¬ 
stein,  “I  tell  you —  I  am.  I  don’t  see  any 
way  this  paper  can  not  succeed.” 

The  hallmark  of  the  new  daily  will  be 
the  swift  transition  from  soft  copy  to 
laserplate  to  press  to  newsstand.  It  will 
all  be  done  in  less  than  an  hour — accord¬ 
ing  to  Goldstein. 

He  says  he’s  invested  $400,000  in 
equipment  so  far,  including  an  electronic 
front  end  system,  computerized  typeset¬ 
ting  machines  and  a  laserplate  system. 
The  plates,  he  says,  will  either  be  hand 
delivered  to  his  outside  printer  or  trans¬ 
mitted  electronically. 


chances  are,  at  best,  fifty-fifty  that  we 
get  off  the  ground.” 

Adds  consultant  Malone  with  what  he 
feels  is  the  paradox  of  the  newspaper 
business,  "There’s  never  a  place  for  a 
paper  and  there’s  always  a  place  for  the 
paper.” 
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Ad  scene 

CTA  gets  nod 
to  bid  for 
DeLorean  acc’t 

By  Dan  Lionel 

Chris  Santry  knows  that  newspaper 
advertising,  with  the  right  copy,  in  a 
carefully  selected  paper  can  reach  up  to 
100%  of  a  target  audience. 

Case  in  point  is  the  ad  placed  by  Chris¬ 
topher  Thomas  Associates,  Inc.  the 
Northport,  L.I.  ad  agency  he  heads,  in 
the  New  York  Times  on  November 
30.  It  was  headed, 

DeLOREAN 
MOTOR  COMPANY 
We  Want  You. 

The  ad  went  on  to  tell  the  Delorean 
people  that  this  "young,  aggressive  and  a 
little  bit  unorthodox”  agency  wanted  to 
be  the  ad  agency  for  the  motor  car  the 
former  G.M.  executive  is  planning  to 
debut  next  year.  The  ad  which  occupied 
about  $8000  worth  of  space  went  on  to 
note  .  .  .  “And  we  know  our  business 
right  down  to  the  nuts  and  bolts.  (For 
example,  with  this  single  insertion  we’ve 
reached  100%  of  our  target  audience.)” 
The  ad  wound  up  with  "To  arrange  a 
meeting,  you  don’t  have  to  call  us.  We’ll 
call  you.” 

And  sure  enough,  the  young  agency 
president,  told  E&P,  when  he  called,  the 
DeLorean  people,  right  down  to  the 
switchboard  operator  had  seen  the  ad. 
Furthermore,  the  agency  has  been  as¬ 
sured  that  it  will  be  among  those  invited 
to  make  a  presentation  for  the  new  car 
maker’s  account. 

“That’s  all  we  expected  the  ad  to  do 
for  us,”  said  Santry,  "but  it  did  a  lot 
more.  We’ve  had  scads  of  calls  from 
prospective  accounts  and  we’re  in  the 
running  for  one  with  billing  of  $2  mil¬ 
lion.”  That  represents  pretty  big  stakes 
for  the  5-year-old  Christopher  Thomas 
agency  which  currently  bills  around  $5 
million. 

What  led  to  the  Northport  group’s  bid 
for  what  will  probably  be  a  multi-million 
dollar  advertiser  in  an  industry  where  the 
agency  has  no  established  credentials? 

"We  saw  an  article  in  the  trade  press 
which  noted  that  DeLorean  would  soon 
be  looking  for  an  agency  to  handle  their 
car,”  Santry  said.  “It  happens  that  I  ma¬ 
jored  in  automotive  design  at  Pratt  Insti¬ 
tute  and  cars  are  one  of  my  passions.  The 
DeLorean  car  which  is  going  to  be  posi¬ 
tioned  somewhere  between  the  Corvette 
and  the  Porsche  with  a  price  tag  of  about 
$16,000  is  a  product  we’d  like  to  get  our 
hands  on.  We  feel  we  can  bring  a  fresh 
approach  to  its  marketing.” 

The  Christopher  Thomas  agency, 
housed  in  a  charming  160-year-old  three 
story  landmark  house  overlooking 
Northport  harbor,  has  attracted  Madison 
14 


How  to  write  deariy 


By  Edward  TTIiompMn 


RESPONSE — More  than  1,000  letters  are  arriving  every  day  in  response  to  "The 
Power  of  the  Printed  Word" — International  Paper  Company's  program  to  help 
young  people  read  and  write  better.  Through  the  first  three  months  of  the  program's 
national  media  schedule,  the  company  said  it  received  requests  for  more  than 
900,000  reprints.  The  campaign,  consisting  of  how-to  articles  by  well-known  ex¬ 
perts  in  reading,  writing,  and  vocabulary,  runs  in  youth-oriented  and  general 
interest  magazines,  several  metro  newspapers,  and  more  than  40  smaller  commun¬ 
ity  papers.  Robert  F.  Lauterborn,  IP's  director  of  corporate  advertising  and  market¬ 
ing  communications,  said  that  the  three-month  response  is  especially  remarkable 
because  the  reprint  offer  is  buried,  and  there  is  no  coupon. 


Ave.  refugees  from  such  agencies  as 
Ogiivy,  Grey  and  J.  Walter  Thompson. 
‘‘While  we  haven’t,  as  an  agency, 
worked  on  an  automobile  account,”  San¬ 
try  noted,  “many  of  our  people  have,  at 
their  former  agencies.  Besides,”  refer- 
ing  to  a  recently  completed  study  that 
showed  automobile  advertising  had  the 
poorest  recall  of  any  ads,  Santry  said 
“the  fact  that  we’re  not  steeped  in  the 
dogma  of  other  agencies  must  be  consid¬ 
ered  in  our  favor.  We  won’t  be  guilty  of 
producing  uninteresting  ads.”  Santry’s 
partner,  Tom  Petrocine,  a  Cornell 
graduate  with  a  degree  in  marketing 
came  to  the  agency  with  a  background 
“unsullied”  by  advertising.  “He  pro¬ 
vides  additional  insurance  that  we  won’t 
fall  into  treadmill  type  advertising.” 

Print  ads  account  for  about  40%  of 
CTA’s  billing  for  its  25  accounts.  And 
while  newspapers  provide  the  backbone 
of  some  schedules  Santry  said  numbers 
alone  do  not  determine  which,  of  com¬ 
peting  newspapers  he  selects  for  his 
clients.  “While  we  respect  the  newspa¬ 
per’s  research  we  base  a  good  deal  of  our 
decision  making  on  our  own  feeling 
about  a  newspaper.  The  physical  envi¬ 
ronment,  make-up  and  typography  as 
well  as  editorial  content  speak  to  us  even 
louder  than  the  numbers.” 

The  trade  magazine  piece  that  alerted 
Santry  to  the  E)eLorean  agency  quest 
noted  that  what  was  being  sought  was  a 
“small,  creative  shop.”  With  due  mod¬ 
esty,  Santry  said,  “We  feel  that  de¬ 
scribes  us  exactly  and  our  Five  year 
growth  record  is  based  on  that.” 

Is  the  agency  big  enough  to  handle  an 
account  that  could  easily  more  than  dou¬ 


ble  Christopher  Thomas’  current  billing? 
“An  agency  is  as  big  as  its  accounts,” 
Santry  said.  “All  our  departments  are  in 
place.  As  we  grow — we  add  more 
people.” 


Single  rate  adopted 
by  Oakland  Press 

In  a  move  to  reduce  the  cost  different¬ 
ial  between  local  and  national  advertis¬ 
ing,  the  Oakland  Press  will  switch  to  a 
“single  rate  formula”  for  all  advertisers 
on  January  1. 

The  line  rate  for  local  and  national  ad¬ 
vertisers  will  be  the  same,  although  na¬ 
tional  ad  rates  will  include  an  extra 
17.65%  surcharge  in  order  to  cover  ad¬ 
vertising  agency  commissions. 

The  new  rates  are  contained  on  a  rate 
card  issued  December  1  and  going  into 
effect  January  1 . 

Explaining  the  thinking  behind  the  de¬ 
cision  to  use  a  one-card  structure. 
Woodruff  Crouse,  national  advertising 
manager  said: 

“A  survey  by  the  Long  Range  Plans 
Committee  of  the  Newspaper  Advertis¬ 
ing  Bureau  showed  that  the  steep  price 
differential  between  local  and  national  ad 
rates  was  one  of  the  most  important 
reasons  agencies  gave  for  ‘not  buying 
newspapers.’ 

The  F*ress  is  also  offering  discounts  of 
70  a  line  for  advertisements  repeated 
within  seven  days  of  initial  publication 
and  four  cents  a  line  within  30  days. 
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Mayor  attempts 
to  censor  weekly 
with  a  ‘buy-out’ 

They  said  it  would  lose  him  more  than 
1,000  votes. 

And  he  lost  the  final  November  elec¬ 
tion  by  1,251  votes. 

The  mayor  of  Somerville,  Mas¬ 
sachusetts,  didn’t  try  to  buy  up  the  votes 
to  win  re-election  this  year.  But  his  sup¬ 
porters  did  try  to  buy  up  the  opinion  of 
their  weekly  newspaper. 

Their  efforts  backfired. 

Attorney  Thomas  August  was  finish¬ 
ing  out  the  second  year  of  his  first  term 
as  mayor  of  Somerville,  a  blue-collar  city 
of  85,000  just  west  of  Boston,  which  is 
the  third  most  densely  populated  munic¬ 
ipality  in  the  country. 

Mayor  August  was  a  clear  favorite.  He 
was  anticipating  a  record  property  tax 
rate  drop  of  about  $20.  He  was  confident 
of  re-election. 

He  did.  however,  have  a  communica¬ 
tion  problem  with  much  of  the  city.  And 
this  extended  to  his  relations  with  the 
city’s  only  established  newspaper.  Dole 
Publishing’s  weekly  Somerville  Journal. 
The  Journal  had  criticized  some  August 
actions.  The  mayor  hadn’t  answered  the 
paper’s  calls  or  spoken  with  a  reporter 
for  about  18  months.  He  had  even  re¬ 
fused  the  paper’s  invitation  to  him  (also 
made  to  his  three  challengers)  to  take 
part  in  a  pre-preliminary  election  inter¬ 
view.  The  mayor  could  anticipate  that 
his  refusal  would  be  reported  in  the  pa¬ 
per’s  pre-election  news  columns.  He 
knew  it  would  also  report  his  projection 
on  the  tax  rate,  and  the  fact  that  he  was  a 
favorite.  He  was  correct  on  all  three 
counts. 

The  Journal  h?  1  a  long  history  of  non¬ 
endorsement  in  '^ity  elections.  And  what 
Mayor  August  and  his  supporters  did  not 
know  was  that  the  paper  had  decided  to 
break  with  tradition.  Journal  publisher 
William  P.  Dole,  co-editors  Barbara  Lil- 
lard  Powers  and  Diane  Carasik.  and  staff 
reporter  Robert  Lovinger  had  worked 
together  on  an  editorial  entitled.  “One 
term  is  enough  for  Mayor  August.”  It 
was  long,  detailed  and  carefully  worded. 
It  did  not  endorse.  But  it  did  advocate  a 
vote  for  any  one  of  the  mayor's  three 
challengers. 

The  challengers  were  also  surprised  at 
the  paper’s  action,  and  very  pleased.  But 
the  mayor’s  campaign  workers  appeared 
to  take  the  effort  as  a  personal  affront. 
The  Journal  had  never  done  this.  Ergo 
the  Journal  should  not  do  this.  It  was 
“unfair.”  What  to  do? 

At  about  8: 15  of  the  morning  the  paper 
came  out.  the  phone  in  its  circulation 
office  began  to  ring. 

“We  need  more  papers.  Someone  just 
came  in  and  bought  up  what  we  have.” 

"They’re  buying  up  the  Journals  in 


lots  of  50  and  100  .  ,  .” 

“A  guy  just  came  in,  plunked  down 
$70  and  tought  350  Journals.  .  .  I’m  all 
out  .  .  .” 

By  noon,  supplies  of  the  paper  were 
gone  and  the  calls  were  still  coming  in. 
Some  4,000  papers  had  gone  in  four 
hours. 

Publisher  Dole  called  a  conference.  A 
quick  decision  was  made  to  make  the 
first  second  run  the  paper  had  ever  had  in 
its  109-year  history.  Not  only,  of  course, 
was  the  pre-election  issue  a  heavy  news 
seller,  with  photos  of,  and  interviews 
with,  some  50  candidates.  There  were 
also  about  600  inches  of  political  adver¬ 
tising.  It  had  to  reach  the  public. 

By  mid-afternoon  the  Boston  radio 
and  television  news  stations  were  run¬ 
ning  the  story  of  the  attempt  to  squelch 
the  Journal.  They  also  reported  the  re¬ 
run,  as  did  the  Boston  Globe  and  Boston 
Herald-American  the  next  morning. 

The  three  challenging  mayoral  candi¬ 
dates  asked  for,  and  were  given,  permis¬ 
sion  to  reprint  the  editorial.  It  ended  up 
distributed  house  to  house  across  the 
city. 

Mayor  August  was  interviewed  on  the 
air.  He  attributed  the  bulk-buying  of  the 
Journal  to  some  “over-zealous 
supporters  .  .  .”  He  said  it  was,  after 
all.  “not  illegal.”  He  did  not  condemn 
the  action. 

Soon  he  began  to  focus  his  ire  against 
publisher  Bill  Dole,  calling  Dole  the 
“real  candidate”  in  opposition.  He  chal¬ 
lenged  Dole  to  a  debate.  He  threatened 
to  sue  Dole,  who  also  publishes  the 
Camhridne  (Mass.)  Chronicle  and  the 
Watertown  (Mass.)  Press,  for  $5  million 
for  “violation  of  his  civil  rights”  in 
editorializing  against  him. 

The  Journal  itself  played  the  story 
very  low  key  in  its  next  edition.  But  its 
unexpected  support  of  the  three  challen¬ 
gers  had  been  a  catalyst  in  the  develop¬ 
ment  of  cooperation  between  them.  They 
made  a  pre-election  pledge  that  the  two 
losers  in  the  nominating  vote  (all  ex¬ 
pected  August  to  nominate)  would  sup¬ 
port  whichever  candidate  nominated 
with  the  mayor. 

Candidate  Eugene  Brune,  a  reform- 
minded  former  alderman  not  only  nomi¬ 
nated.  but  topped  Mayor  August  in  the 
preliminary  election.  He  then  went  on  to 
beat  him  in  the  final. 

The  Journal  gave  Brune  a  short,  qual¬ 
ified  endorsement  before  the  November 
vote.  And  it  felt  its  editorial  stance 
throughout  the  campaign  was  an  impor¬ 
tant  contribution.  But  the  largest  credit, 
or  responsibility  for  Mayor  August’s  de¬ 
feat,  had  to  go  to  those  August  suppor¬ 
ters  who  tried  to  see  that  the  Somerville 
voters  did  not  get  to  read  the  "Our  Opin¬ 
ion”  column  of  the  Somerville  Journal. 
They  guaranteed  that  it  had  an  area-wide 
circulation. 


UPl  unseats  daily 
at  Manson  hearing 

A  priority  flap  developed  recently  over 
coverage  of  the  parole  hearing  for  mass 
slayer  Charles  Manson  at  California’s 
Vacaville  prison. 

When  it  was  over,  UPI’s  Sacramento 
bureau  got  to  cover  the  hearing,  the  Val¬ 
lejo  Times-Herald  didn’t,  and  editor 
Jimmie  Jones  was  simmering  over  the 
decision. 

The  Times-Herald  lost  a  court  battle  to 
cover  the  hearing  after  UPl  brought  suit, 
seeking  one  of  the  five  chairs  available  to 
the  news  media. 

Earlier,  according  to  Jones,  UPl  had 
telephoned  him,  asking  if  the  Times- 
Herald  would  give  up  the  seat  that  had 
been  assigned  to  the  paper  by  the  com¬ 
munity  release  board. 

“1  told  them  ‘of  course  not,’  ”  Jones 
related. 

UPl  then  made  an  unsuccessful  effort 
to  persuade  the  community  release  board 
that  it  should  be  allowed  to  cover  the 
hearing.  The  news  service  next  filed  for  a 
writ  of  mandate  in  Sacramento  Superior 
Court,  arguing  that  it  should  be  permit¬ 
ted  in  the  hearing  room  instead  of  one  of 
the  local  papers  because  of  the  national 
interest  in  the  story. 

Judge  Frances  Newell  agreed  with 
UPI’s  contemion  that  “adequate  repres¬ 
entation  should  be  given  to  the  national 
and  statewide  media  as  well  as  local 
media,”  and  instructed  the  board  to  re¬ 
vise  its  list.  The  board  resolved  the  mat¬ 
ter  by  scratching  the  Times-Herald  and 
substituting  UPl. 

“1  can’t  understand  this.”  Jones  told 
Editor  &  Publisher.  “UPI  was  late  filing 
its  request  for  a  seat  and  got  left  out.  We 
filed  our  request  on  time.  We  are  being 
made  to  suffer  for  their  error.” 

Jones  was  only  partly  mollified  by  the 
fact  that  Manson  declined  to  show  up  for 
his  hearing. 

"He  appeared  last  year  and  it  was  a 
good  story,”  Jones  recalled. 

Originally,  seats  in  the  Manson  hear¬ 
ing  room  had  been  allocated  to  the 
Times-Herald,  Associated  Press,  Long 
Beach  Independent  Press-Telegram, 
Fairfield  Daily  Republic  and  Vacaville 
Reporter. 

Wins  scholarship 

Sonya  Foster,  a  freshman  journalism 
major  at  Wichita  State  University,  is  the 
1979  recipient  of  a  $2,000  college  scholar¬ 
ship  from  the  Newspaper  Fund  as  this 
year’s  winner  of  the  Fund's  Urban 
Writing  Competition. 

Sonya,  whose  home  is  Wichita,  wrote 
an  in-depth  interview  with  Marian  Wash¬ 
ington.  women’s  athletic  director  at  the 
University  of  Kansas.  It  was  written 
for  the  laboratory  newspaper  of  this 
summer’s  University  of  Kansas  urban 
workshop. 
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Ted  Kennedy  and  Al  Neuharth 

Udall  admits  his  hometown 
papers  improved  by  group 


By  I.  William  Hill 

With  a  no-winner  debate  on  "The 
Concentration  of  Media  Ownership"  as 
one  of  many  highlights.  Gannett  Co. 
executives  last  week  (December  10-13) 
held  their  1979  year-end  meeting  in 
Washington,  D.C. 

The  debate  took  place  between  the 
champion  of  the  independent  newspaper. 
Representative  Morris  K.  Udall  (D- 
Ariz.),  and  former  FCC  Commissioner 
Lee  Loevinger,  now  the  lawyer  in  pri¬ 
vate  practice  who  sprang  to  the  defense 
of  group  newspaper  ownership  of  news¬ 
papers  at  the  symposium  conducted  last 
year  by  the  Federal  Trade  Commission. 

The  debaters  appeared  at  a  Wednes¬ 
day  luncheon  in  between  political 
speeches  by  John  Connally,  Senator 
Howard  Baker,  Edward  M.  Kennedy 
and  before  a  Thursday  visit  to  the  White 
House  for  a  half  hour  with  President  Car¬ 
ter. 

The  debate  format  called  for  Udall  to 
speak  first  for  seven  minutes.  Gannett 
president  Allen  H.  Neuharth  said  the  de¬ 
bate  subject  would  be  “Is  ‘Big’  Neces¬ 
sarily  ‘Bad’?” 

‘‘I  believe  in  the  American  economic 
system,”  Udall  said,  "but  the  system  is 
in  trouble  and  it’s  time  to  examine  it 
closely  to  see  what’s  wrong.  The  gov¬ 
ernment  is  tilting  to  big  business.  There 
is  a  daily  lessening  of  the  number  of  in¬ 
dependent  firms,  including  newspapers, 
and  before  long  it  appears  that  United 
States  may  be  run  by  a  few  conglomer¬ 
ates. 

"For  instance,  ITT  has  bought  up 
hotels,  but  are  they  run  better?  Do  they 
serve  people  more?  There  is  danger  in 
the  ‘dinosaur  principle’.  Newspapers 
aren’t  products  like  pork  bellies.  They 


should  have  higher  goals  than  making 
money,  the  independent  newspaper  of 
the  past  was  noted  for  serving  the  com¬ 
munity,  supporting  everything  from 
schools  to  symphonies.” 

Udall  then  told  of  the  first  watch  he 
ever  owned — a  Waltham.  He  recalled 
that  the  company  that  made  it  was 
bought  out  by  a  firm  in  Bern,  Switzer¬ 
land,  and  before  long  the  American  firm 
couldn’t  even  change  a  letterhead  with¬ 
out  permission  from  Bern. 

“Whether  it’s  watches  or  newspapers, 
why  shouldn’t  decisions  be  made  at  the 
local  level?”  he  asked. 

Udall  admitted  that,  at  present,  big¬ 
ness  isn’t  bad  but  declared  that,  with 
conglomerates  running  newspapers,  it 
could  be  bad.  In  answer  to  a  question, 
Udall  admitted  that — since  Gannett 
bought  his  hometown  newspaper  in  Tuc¬ 
son,  it  has  improved. 

“But  what  I  hope  for  is  some  end  to 

Gannett  may  move 
headquarters  to  DC 

One  subject  was  not  on  the  agenda  for 
the  yearend  meeting  of  Gannett  Co. 
executives  in  Washington  December 
10-13,  but  that  didn’t  keep  it  out  of  the 
small  talk. 

The  subject — is  the  Gannett  Co.  going 
to  move  from  its  traditional  headquarters 
city  of  Rochester,  N.Y.? 

The  recommendation  of  a  study  com¬ 
mittee  goes  first  to  Gannett  FYesident 
Allen  H.  Neuharth  with  an  announce¬ 
ment  expected  soon  after  the  first  of  the 
year.  The  prevailing  prediction  was  that 
a  move  to  Washington,  D.C.  will  be  rec¬ 
ommended. 


conglomerate  expansion,”  Udall  said. 
“I’m  afraid  of  the  day  when  leaders  of  a 
newspaper  group  might  pick  the  nation’s 
leaders.” 

Loevinger  jumped  to  the  microphone 
with  a  lawyer-in-the-courtroom  zeal 
Perry  Mason  might  have  envied.  He 
began  with  humor;  “Mr.  Udall  is  bigger 
than  I  am,  but  bigness  isn’t  necessarily 
bad.” 

He  then  questioned  whether  “big¬ 
ness”  was  the  true  villain  in  the  newspa¬ 
per  picture,  pointing  out  that  a  total 
media  income  of  $41  billion  annually  is 
small  in  comparison  to  the  truly  big  con¬ 
glomerates. 

“The  decline  in  the  number  of  news¬ 
paper  markets  is  not  due  to  big  group 
purchases,”  he  said.  “85’s  more  a  matter 
of  such  things  as  demographics.” 

Loevinger  then  went  on  to  say  that  the 
real  question  of  today  is  whether  the 
government  should  control  newspapers 
or  leave  the  control  to  the  free  and  open 
market. 

“We  have  to  choose  between  pub¬ 
lishers  and  politicians,”  he  said.  “I  am 
not  a  media  apologist,  but  rather  a  news¬ 
paper  critic.  But  I  have  to  say  this, 
newspapers  may  be  bad  now,  but  not 
nearly  as  bad  as  they  would  be  under 
government  control.” 

Citing  controls  by  both  the  Federal 
Communications  Commission  and  the 
Federal  Trade  Commission,  Loevinger 
declared  that  “newspaper  groups  aren’t 
abusing  power,  the  government  is.” 

Against  the  contention  that,  with  many 
independent  newspapers  being  bought 
having  the  effect  of  reducing  the  number 
of  points  of  view,  Loevinger  cited  the  fact 
there  are  now  9,000  weeklies,  1 ,700  news 
magazines,  9,000  am  radio  stations  and 
1,000  television  stations. 

In  formal  rebuttal,  Udall  emphasized 
that,  although  today’s  newspaper  groups 
may  not  be  bad,  with  60  newspapers 
being  “gobbled  up”  each  year,  what  of 
tomorrow? 

The  size  of  groups  should  be  limited, 
not  necessarily  by  the  government,  but 
by  the  groups  themselves,”  he  said.  “If 
groups  have  power,  it’s  not  enough  for 
them  to  say  they  won’t  use  it.” 

In  support  of  this,  he  cited  the  quest  of 
Hearst  and  McCormick — not  simply  for 
money — but  for  power.  He  also  referred 
to  the  case  of  where  a  group  owner  or¬ 
dered  newspapers  in  his  group  to  publish 
a  story  derogatory  to  the  president’s  wife 
and,  when  two  editors  refused,  he  fired 
them. 

“But  I’m  not  worried  about  the  good 
guys  of  today,”  Udall  said.  “I  am  wor¬ 
ried  about  the  bad  guys  of  tomorrow.” 

Loevinger’s  rebuttal  began  with  his 
pointing  out  that  many  of  the  indepen¬ 
dent  newspapers  are  “bad.” 

“Newspapers  become  members  of  a 
group  for  their  own  good,”  he  said.  Then 
he  repeated  his  earlier  warning.  “If  the 
government  has  power  over  newspapers, 
(Continued  on  page  32) 
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It  is  the  best  Cause;  the  Cause  of  Liberty;  and  I  make 
no  Doubt  but  your  upright  Conduct,  this  Day,  will 
not  only  entitle  you  to  the  Love  and  Esteem  of  your 
Fellow-Citizens;  but  every  Man  who  prefers  Freedom 
to  a  Life  of  Slavery  will  bless  and  honour  You,  as  Men 
who  have  baffled  the  attempt  of  Tyranny;  and  by  an 
impartial  and  uncorrupt  Verdict,  have  laid  a  Noble  Foun 
dation  for  securing  to  ourselves,  our  Posterity  and  our 
Neighbors,  That,  to  which  Nature  and  the  Laws  of  our 
Country  have  given  us  a  Right,— the  Liberty— both  of 
exposing  and  opposing  arbitrary  Power... by  speaking 
and  writing— Truth. 


ANDREW  HAMILTON.  173.^ 


Andrew  Hamilton  addressed  these  words  to  a 
jury  in  1735  on  behalf  of  the  publisher  of  the 

New  York  Weekly  Journal.  He  was  - - - 

defending  John  Peter  Zenger 
against  charges  of  seditious  libel. 

So  powerful  were  his  words,  that  it 

took  only  a  few  moments  for  the  ^ 

jury  to  find  Zenger  not  guilty.  §1/ 

A  milestone  in  the  history  of  our 
country,  this  momentous  verdict  P® 

established  truth  as  the  criterion  in  mp 

American  libel  suits  and  represent- 
ed  a  symbolic  triumph  for  freedom  ; 
of  the  press. 

Much  has  changed  since  John  - 

Peter  Zenger  stood  trial,  but  not  the  concern  of 
mankind  about  personal  freedom  and  freedom 
of  expression.  Here  in  the  United  States,  the 


lONGRESS 

vhaD  rnokr  no  loui  rr- 
sprctiiM  on  etoMKlmml 
of  rrl^lm  or  pnMUiiu 
fvmbr  flirrroif: 
or  okriMig  ihHirrAom. 
jf  sprrrii.oroflirpiT55: 
or  mr  ri^  0  (hr  oroplr 
procrok^  l»  osonnMcana 
to  prtHion  (hr  lownunmt 
(frjnmro. 


preservation  of  these  freedoms  depends  on  our 
First  Amendment  —  and  on  you  in  the  news- 

-  paper  publishing  industry  who 

,  exercise  its  guarantee. 

✓  Having  been  an  integral  part  of 

your  industry  for  almost  100  years, 
we're  aware  of  your  demanding  and 
irreplaceable  role  in  this  endeavor. 

That's  one  reason  why  our  inter- 
est  in  newspapering  does  not  end 
joormmmt  with  the  production  of  press  sys- 

terns.  It  extends  to  every  facet  of 
■'  the  newspaper  business:  Your  chal¬ 

lenges,  your  goals,  your  many 
-  achievements  and  your  problems. 

Graphic  Systems  Division, 

Rockwell  International,  3100  South  Central 
Avenue,  Chicago  IL  60650. 


Wtfre  concerned.  Wt^n  Rockwell-Goss. 


Rockwell 

International 


..where  scieiKe  gets  down  to  business 


An  iiiumination  by  Sol  Nodel,  commissioned  by  Peters,  Griffin,  Woodward,  Inc. ,  and  reprinted  with  their  permission. 


Jopperud  authors 
book  on  writing 
usage  and  styie 

Are  the  following  sentences  correct? 

— This  is  as  insulting  of  a  proposition 
as  I  have  ever  heard. 

— The  door  was  kept  locked  other  than 
when  the  neighbors  were  at  home. 

— He  has  ambitions  to  be  a  bank  presi¬ 
dent. 

— He  was  the  recipient  of  an  award. 

All  the  above  sentences  are  wrong  ac¬ 
cording  to  the  leading  authorities. 

In  American  Usage  and  Style:  The 
Consensus,  Roy  H.  Copperud  examines 
different  levels  of  style  and  demolishes 
superstitions  about  what  is  right  and 
wrong.  With  brevity,  clarity,  wit  and 
humor,  this  book  covers  the  broad  range 
of  common  errors,  including  redun¬ 
dancy,  ambiguity,  verbiage,  objectiona¬ 
bly  euphemisms,  and  pompous  usages 
that  often  mislead  the  reader  and  destroy 
a  precise  and  beautiful  language. 

This  volume  deals  with  all  the  trouble¬ 
some  words  and  phrases  the  reader  is 
likely  to  encounter  in  reading,  writing,  or 
everyday  speech,  from  accept  and  A.D. 
to  Ms.,  rime,  shekels,  and  zoom.  It  notes 
the  distinctions  between  British  and 
American  usage. 

He  compares  such  well  known  and  re- 
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spected  works  as  Fowler’s  Dictionary  of 
Modern  English  Usage  (as  revised  by  Sir 
Ernest  Gowers),  the  Evanses’  Dictio¬ 
nary  of  Contemporary  American  Usage, 
Webster's  Third  New  International  Dic¬ 
tionary,  and  the  American  Heritage  and 
Random  House  dictionaries.  He  cites  the 
range  of  opinions,  offers  the  consensus 
on  disputed  points  and  gives  his  own 
commentary. 

For  example: 

approximately  or  about 

approximately.  Criticized  by  Flesch  as 
pretentious  and  by  Follett  as  inap¬ 
propriate  for  about;  Fowler  calls  it 
the  formal  displacement  of  about, 
and  adds  that  it  connotes  more 
precision.  Webster  gives  about  as  a 
synonym.  The  consensus  is  that 
when  about  will  do,  it  is  preferable. 

American  Usage  and  Style  helps  writ¬ 
ers  and  other  users  of  language  attain 
greater  precision,  differentiate  meanings, 
avoid  misspellings  and  grammatical  er¬ 
rors,  and  set  the  proper  tone. 

Roy  H.  Copperud  is  a  professor  of 
journalism  at  the  University  of  Southern 
California.  He  worked  for  eighteen  years 
in  newspaper  journalism,  has  had  ex¬ 
perience  in  a  variety  of  other  writing 
fields,  and  is  the  author  of  hundreds  of 
aritcles  an  several  books,  including  A 
Dictionary  of  Usage  and  Style  and 
American  Usage:  The  Consensus.  He 
writes  “Editorial  workshop’’  column  for 
Editor  &  Publisher. 

American  Usage  and  Style:  The  Con¬ 
sensus  is  priced  at  $14.95.  Publication 
date:  December,  1979. 

«  «  « 

Correct  Sentences — This  is  as  insult¬ 
ing  a  proposition  as  I  have  ever  heard. 

— The  door  was  kept  locked  except 
when  the  neighbors  were  at  home. 

— He  has  an  ambition  to  be  a  bank 
president. 

— He  received  an  award. 

Hopkins  is  Gannett’s 
8th  woman  publisher 

Terry  Gannett  Hopkins,  daughter  of 
John  H.  Gannett,  a  member  of  the  board 
of  directors  of  the  Guy  Gannett  Publish¬ 
ing  Co.,  Portland,  Me.,  was  promoted  to 
publisher  of  the  Ithaca  (N.Y.)  Journal,  a 
member  of  the  Gannett  Newspapers, 
headquartered  in  Rochester,  N.Y. 
(There  is  no  connection  between  the  two 
groups.) 

Hopkins  is  the  eighth  woman  to  be 
made  publisher  of  a  Gannett  newspaper. 
She  succeeds  Peter  B.  Hickey,  whose 
new  assignment  was  not  announced. 

Hopkins,  35,  began  her  newspaper 
career  as  a  feature  writer  for  Rochester 
(N.Y.)  Democrat  and  Chronicle  in  1%8. 
She  worked  on  daily  papers  on  Texas, 
Virginia,  and  was  state  editor  of  the 
Waterville  {Me.)  Central  Maine  Sentinel. 

She  joined  Gannett  News  Service  in 
1979. 


Editor’s  libel  suit 
ordered  to  trial 

The  Georgia  Supreme  Court  has  ruled 
that  a  trial  court  was  in  error  when  it 
granted  summary  judgment  dismissing  a 
libel  suit  brought  against  the  Warner 
Robbins  Daily  Sun  by  one  of  the  news¬ 
paper’s  editors. 

The  suit — filed  by  Sunday  editor  Joel 
S.  Ferguson  in  February  1978 — stemmed 
from  the  newspaper’s  editorial  response 
to  a  front-page  news  story  that  Ferguson 
wrote.  Ferguson’s  story  claimed  that 
police  officers’  refusal  to  cooperate  with 
the  newspaper  in  supplying  routine  in¬ 
formation  amounted  to  a  violation  of  the 
First  Amendment. 

Soon  thereafter,  the  newspaper’s 
managing  editor  wrote  an  opinion  page 
column  apologizing  to  readers  for  Fergu¬ 
son’s  “editorializing”  in  a  front-page 
news  story.  The  editorial,  titled  “An 
Apology  is  in  Order,”  appeared  in  a  col¬ 
umn  called  “Turkey  Tracks.” 

“We  who  put  your  newspaper  to¬ 
gether  can  be  turkeys,  too,”  the  column 
said.  The  column  went  on  to  characterize 
Ferguson’s  story  as  “a  piece  of  gratui¬ 
tous  editorializing  for  which  I  must 
apologize.” 

After  the  Turkey  Tracks  column  ap¬ 
peared,  Ferguson  sued,  claiming  he  had 
been  libeled. 

The  trial  court  granted  the  newspa¬ 
per’s  motion  for  summary  judgment,  but 
the  Georgia  Court  of  Appeals  reversed 
the  decision  last  January,  ruling  that  the 
published  column  “is  susceptible  to  a  de¬ 
famatory  interpretation  when  read  as  the 
ordinary  person  would  read  it.”  The 
Georgia  Supreme  Court  upheld  the  deci¬ 
sion  of  the  Appeals  Court,  and  remanded 
the  case  to  the  trial  court. 

Odd/even  gas  plan 
exemption  sought 

The  California  Newspaper  Publishers 
Association  has  asked  the  State  Energy 
Commission  to  totally  exempt  newspa¬ 
per  delivery  vehicles  from  the  odd/even 
gasoline  plan  recently  reimposed  in  the 
state. 

The  plan  adopted  by  Governor  Brown 
permits  certain  vehicles  to  obtain  gas  de¬ 
spite  the  odd  or  even  nature  of  their 
license  plates.  If  they  are  so  called 
“commercial”  vehicles. 

However,  the  exemption  for  commer¬ 
cial  vehicles  applies  only  to  the  sections 
of  the  act  relating  to  odd/even  purchases 
which  are  determined  by  the  last  digit  on 
the  license  plate.  Odd  numbers  may  buy 
gas  on  odd  days  of  the  month  and  even 
numbers  on  even  days. 

Other  regulations  include  prohibitions 
on  dispensing  gasoline  into  vehicles  that 
have  more  than  tank  of  gasoline  and 
selling  more  than  20  gallons  to  a  single 
customer. 
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A  collection  of  books  about  the  newspaper  business,  journalism,  editing, 
writing  and  related  subjects  available  by  mail  through  Editor  &  Publisher. 


230— WHO  OWNS  THE  MEDIA?  Concentration  of 
Ownership  in  the  Mass  Communications  Indus¬ 
try,  edited  by  Benjamin  M.  Compaine.  An  analysis 
01  each  major  industry  segment  presenting  a  wealth  of 
empirical  statistical  data  and  research  findings  to  help 
readers  sort  out  perceptions  from  reality  and  give 
perspective  to  the  term  ''media  monopoly."  370  pages, 
indexed,  illustrated.  ^4.05 


231— EDITING  IN  THE  ELECTRONIC  ERA  by 

Martin  L.  Gibson.  Good  editing  is  good  editing 
whether  it  is  done  with  a  video  display  terminal  or  a 
blue  pencil.  Quality  copy  desk  work  is  an  illusive 
technique.  With  fluent  use  of  question  and  answer 
format,  this  book  is  a  guide  to  copy  editing,  layout  and 
photographic  treatment  adapted  to  electronic 
techniques.  279  pages.  Indexed.  $14.50 


232— THE  SYNONYM  FINDER,  by  J./.  Rodale.  An 
updated  and  expanded  edition  containing  over 
1,000,000  words  and  thousands  of  new  listings  for 
words  and  expressions  that  have  entered  the  language 
in  recent  decades.  An  alphabetically  arranged  tool  for 
all  writers.  1361  pages.  $17.95 


233— GRAMMAR  FOR  JOURNALISTS,  (Third 
Edition)  by  E.L  Callihan.  A  reference  book  for  jour¬ 
nalists  as  well  as  a  text-reference  for  students.  With 
current  exan^les  from  media  and  with  wire  service 
style  emphasized  the  book  covers  grammar,  composi¬ 
tion,  spelling,  punctuation  and  word  usage.  A  guide  to 

?rammatical  usage  and  developing  an  original  style, 
ndexed.  317  pages.  Paperback.  $7.95 


234— PRESS,  POLITICS  AND  POWER,  Egypt's 
Heikal  and  Al-Ahram,  by  Munir  K.  Nasser.  The 
story  of  Mohammed  Hassanein  Heikal,  former  editor  of 
the  influential  Al-Ahram  (Cairo),  in  the  context  of 
Middle  Eastern  press  and  politico  as  told  in  taped 
interviews  with  a  U.S.  professor.  The  development  of 
Egypt's  politics  and  press  by  the  man  closest  to  Presi¬ 
dent  Nasser  who  then  became  close  adviser  to  Presi¬ 
dent  Sadat  and  then  critic  of  Sadat.  175  pages.  In¬ 
dexed.  $15.50 


235— COMPUTER  PROGRAMING  FOR  THE 
COMPLETE  IDIOT,  by  Donald  McCunn.  Describes 
basic  operating  and  programing  instructions  in  non- 
tei^nical  style  to  answer  questions;  "Will  the  computer 
perform  the  tasks  I  need  it  to  do,  and  can  I  program  K." 
Describes  how  to  create  original  programs.  Turns  you 
and  the  computer  on  for  time  saving.  126  pages.  In¬ 
dexed.  Paperback.  $5.95 


236— SYSTEMATIC  APPROACH  TO  ADVERTIS¬ 
ING  CREATIVITY,  by  Stephen  Baker.  Hundreds  of 
well-illustrated  case  histories  of  print  and  television 
campaigns  demonstrating  creativity  in  action.  Selecting 
the  message  and  the  right  media,  portioning  the  prod¬ 
uct  and  selecting  the  right  illustrations.  Innumerable 
short  cuts  toward  becoming  a  professional.  280  pages. 
Indexed.  $19.95 


237— MASS  MEDIA,  EDUCATION  AND  A  BET¬ 
TER  SOCIETY,  by  Jay  W.  Stein.  Classroom  and 
media  are  suspicious  of  each  other  when  not  openly 
antagonistic  and  the  author  contends  it  is  imperative  for 
the  two  forces  to  combine  and  cooperate  to  produce  an 
intelligence  citizenry.  164  pages.  Indexed.  $14.95 


236— MASS  MEDIA  LAW  AND  REGULATION,  by 

William  E.  Francois.  (Second  edition)  As  the  media 
scene  has  become  more  complex  so  has  the  scope  of  the 
law  in  this  field.  Presemed  are  analyses  of  cases  involv¬ 
ing  press  freedom,  pornography,  reporter  privilege, 
fairness  doctrine,  libel,  licensing,  etc.  Written  for  the 
journalism  student  but  of  importance  to  all  journalists. 
616  pages.  Indexed.  $16.95 


239 — SEKS  SAYS — "what  M.  Seklemiam  says 
about  retail  advertising  and  selling."  His  ad  clinic 
which  appeared  weekly  in  Retail  Ad  Week  reveaM  his 
no-nonsense,  practical,  retailing  philosophy.  Including 
the  choicest  of  those  articles  with  new  ideas  added. 
Aimed  at  everyone  interested  in  retail  ads  from  the 
president  to  the  proof  reader.  247  pages.  Illus¬ 
trated.  $13.95 


240— HOW  TO  MAKE  YOUR  ADVERTISING 
TWICE  AS  EFFECTIVE  AT  HALF  THE  COST,  by  H. 
Gordon  Lewis.  An  advertising  survival  kH  as  a  practi¬ 
cal  guide  for  owners,  managers  and  advertising  men  or 
anyone  trying  to  get  good  results  from  an  advertising 
billet.  A  handbook  on  negotiating  with  media  as  well 
as  suppliers,  planning  and  writing  effective  copy  discus¬ 
sing  every  step  along  the  way.  207  pages.  In¬ 
dexed.  $16.95 


241_HOW  TO  WRITE  BOOKS  THAT  SELL,  by  L. 

Perry  Wilbur.  A  guide  to  cashii^  in  on  the  booming 
book  business.  A  discussion  of  ideas  for  fiction  and 
non-fiction,  tips  on  agents  and  editors,  outlines  pro  and 
con,  and  markets  for  book  ideas.  211  pages.  Indexed. 
Paperback.  $4.95 


242— PRECISION  JOURNALISM,  A  Reporter's  In¬ 
troduction  to  Social  Science  Methods,  by  Philip 
Meyer.  (Second  Edition)  A  former  Nieman  Fellow  up¬ 
dates  his  work  on  how  to  use  and  profit  from  the  qual¬ 
itative  methods  of  the  social  scientists,  the  use  of  statis¬ 
tics  for  interpreting  data,  how  to  analyze  and  conduct 
polls  and  surveys,  etc.  430  pages.  Indexed.  $22.50 


243— GORDON  GAMMACK;  Columns  from  Three 
Wars,  edited  by  Andrea  Clardy.  A  selection  of  his 
best  columns  from  the  Des  Moines  Register  and 
Tribune— first  hand  stories  of  life  at  the  front,  even  in 
prisoner-of-war  camps.  A  unique  view  of  history  from 
the  soldiers'  perspective  from  Work)  War  II  through 
Korea  and  Vietnam.  150  pages.  $10.95 


244—  KEEPING  THE  FLAME,  Media  and  Gov¬ 
ernment  in  Latin  America,  by  Robert  N.  Pierce.  An 
analysis  of  governments  and  people  of  20  Latin  Ameri¬ 
can  countries  challenging  common  assumptions  that 
media  are  always  at  the  mercy  of  governments  and  that 
journalists  always  operate  freely  in  democracies  but  are 
muzzled  in  dictatorships.  270  pages.  Indexed.  $14.50 

245—  NEW  STRATEGIES  FOR  PUBLIC  AFFAIRS 
REPORTING,  Investigation,  Interpretation,  and 
Research,  by  George  S.  Rage,  Everette  E.  Denis, 
Arnold  H.  Ismach  and  Stephen  Hartgen.  A  detailed 
approach  to  reporting  news  in  the  public  sector  with 
emphasis  on  the  reader's  interest  and  needs.  Recom¬ 
mendations  on  covering  the  legal  process,  government 
agencies  and  services,  politics,  elections,  and  the  legis¬ 
lative  process,  as  well  as  specialized  coverage  and 
strategies  for  tomorrow.  324  pages.  Indexed.  $11.95 


246— INVESTIGATIVE  REPORTING  AND  EDIT¬ 
ING,  by  Paul  N.  Williams.  Tips  and  advice  from  over 
100  top  investigative  reporters  and  editors  with  case 
studies.  How  to  gather  and  sort  ideas  and  facts,  and 
advice  to  editors  on  choosing  staff  with  investigative 
potential,  understanding  questions  of  libel  and  ^ics. 
294  pages.  Indexed.  $12.95 


247— OUESTIONING  MEDIA  ETHICS,  edited  by 
Bernard  Rubin.  The  second  research  repot  from  the 
April,  1976,  meeting  of  22  nationally  prominent  media 
practitioners  and  critics  at  Boston  University  at  the 
invitation  of  the  Institute  for  Democratic  Communica¬ 
tions.  Twelve  authors  deal  with  major  issues  in  their 
fields  of  communication.  306  pages.  $19.96 

246— ARTISTS’  6  ILLUSTRATORS’  ENCYCLO¬ 
PEDIA,  by  John  Quick.  (2nd  EdKion)  A  compen¬ 
dium  of  every  key  technique  and  tool  that  produces  a 
visual  end  product.  Describes  every  conceivable  artist's 
material  with  8(X)  new  entries  covering  recent  de¬ 
velopments  in  photography  typography,  painting  and 
other  graphic  approaches.  328  pages,  fridexed.  $16.95 
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Newspeople  in  the  news 


Meek  is  president 
in  Fort  Worth 


Amon  G.  Carter  Jr.  has  been  ap¬ 
pointed  chairman  of  the  board  of  Carter 
Publications,  which  publishes  the  Fort 
Worth  Star-Telegram,  by  the  board  of 
directors  of  Capital  Cities  Communica¬ 
tions,  Inc. 

Phillip  J.  Meek,  42,  was  named  to  suc¬ 
ceed  Carter  as  president  of  Carter  l\ibli- 
cations.  Meek  also  will  serve  as  editorial 
chairman.  He  has  been  executive  vice- 
president  and  general  manager  of  Carter 
Publications  since  March  1977. 

Carter,  who  will  be  60  on  December 
23,  will  continue  as  publisher.  He  suc¬ 
ceeds  Bert  N.  Honea,  who  died  earlier 
this  year,  as  chairman  of  the  board. 

Meek  also  announced  these  other 
Star-Telegram  management  changes: 

— Jack  W.  Campbell  will  retire 
January  31,  1980  as  senior  vicepresident. 
He  reached  normal  retirement  age  of  65 
earlier  this  year. 

— Jack  L.  Butler,  62,  who  has  been 
vicepresident-editor  since  December 
1975,  was  named  senior  vicepresident, 
effective  Jan.  1. 

— Luther  P.  Adkins,  53,  vicepresident 
and  assistant  general  manager,  was 
named  vicepresident-administration, 
also  effective  January  1 . 

Carter,  a  Fort  Worth  native,  has  been 
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associated  with  the  Star-Telegram  all  his 
life.  He  was  elected  president  of  Carter 
Publications  in  1952  and  succeeded  his 
father,  the  late  Amon  G.  Carter,  as  pub¬ 
lisher  in  1955. 

Carter  became  a  director  of  Capital 
Cities  Communications,  Inc.  in  1974 
when  Carter  Publications  became  a  sub¬ 
sidiary  of  that  firm. 

Meek  was  president  and  publisher  of 
the  Oakland  Press  at  Pontiac,  Mich,  for 
seven  years  before  joining  the  Star-Tele¬ 
gram.  Prior  to  that  he  held  various  fi¬ 
nance  and  marketing  positions  at  Ford 
Motor  Co. 

*  ♦  * 

Frank  Angelo,  associate  executive 
editor,  Detroit  Free  Press,  feted  by  De¬ 
troit  Symphony  Orchestra  (December 
10)  for  50  years  in  newspapering,  and  as 
a  benefit  for  the  International  Institute  of 
Metropolitan  Detroit,  of  which  he  is 
president  this  year. 

«  *  ♦ 

Enoc  h  Shenton,  news  editor,  Newport 
(R.l.)  Daily  News  for  15  years  and  man¬ 
aging  editor  for  the  past  4  years,  retired. 
Ellioit  K.  Stein,  city  editor  for  last  4 
years,  was  appointed  to  succeed  as  man¬ 
aging  editor.  Richaru  K.  Alexander. 
wire  editor,  was  named  city  editor  and 
Joan  K.  Benneit,  previously  state  editor, 
becomes  wire  editor  with  James  A. 
Johnson,  City  Hall  reporter,  moving  to 
state  editor. 

*  *  ♦ 

John  L.  Boland,  previously  general 
manager.  Freehold  (N.J.)  News  Tran¬ 
script,  has  Joined  the  publicity  and  mar¬ 
keting  division  of  Hill  and  Knowlton  Inc. 

H/i  Uti  Htt 

Nelson  Tieeany,  formerly  photo 
editor,  Torrance  (Calif.)  Daily  Breeze, 
has  Joined  the  Philadelphia  Bulletin's 
picture  desk  staff. 

*  «  « 

Dennis  Dardanell,  previously  respon¬ 
sible  for  ad  sales  for  Dardanell  group  of 
1 1  papers  in  Pittsburgh,  Pa.  area,  was 
named  sales  manager  of  Research 
Triangle  Park  (N.C.)  Leader,  owned  by 
Capitol  Broadcasting  Co. 

3)C  9((  3t( 

Jules  Ciotta,  previously  director  of 
advertising  for  Woodhridge  (N.J.)  News 
Tribune,  has  Joined  the  Gwinnett  (Ga.) 
Daily  News  as  director  of  advertising. 
Myles  Goderey,  formerly  retail  ad  man¬ 
ager,  was  named  market  development  di¬ 
rector. 

<k  Ik  « 

Robert  C.  Kriebel,  47,  editor  of  the 
Opinion  page,  was  appointed  editor  of 
Lafayette  (Ind.)  Journal  and  Courier. 
Angelyn  Rizzo,  41,  was  named  manag¬ 
ing  editor,  and  Frank  Keegan,  city 
editor. 

Daryl  Johnson,  for  18  years  with 
Minneapolis  Star  and  Tribune,  has 
Joined  Berkley-Small  Inc.  sales  staff. 


Brigham 


Weltner 


Ad  and  circulation 
directors  named 

New  directors  of  the  advertising  and 
circulation  departments  have  been 
named  at  the  Columbus  (Ohio)  Dispatch 
and  Citizen-Journal.  Three  other  execu¬ 
tives  have  also  been  promoted. 

David  Weltner,  who  has  been  with  the 
Dispatch  for  28  years,  moves  from  retail 
advertising  manager  to  advertising  direc¬ 
tor.  He  is  responsible  for  all  advertising 
and  creative  services  including  the  gen¬ 
eral,  classified  and  retail  advertising  de¬ 
partments  for  both  the  Dispatch  and 
Citizen-Journal. 

John  Brigham  moves  up  from  circula¬ 
tion  manager/sales  and  operations  to  the 
position  of  circulation  director.  He 
Joined  the  Dispatch  three  years  ago  as 
assistant  to  the  circulation  director.  He 
will  be  responsible  for  the  circulation  op¬ 
erations  of  both  newspapers. 

Replacing  Weltner  as  retail  advertising 
manager  is  the  former  assistant  manager 
of  that  department.  Richard  Stuver,  a 
25-year  Dispatch  employee. 

Herbert  Baur,  who  has  been  city  circu¬ 
lation  manager  since  he  Joined  the  Dis¬ 
patch  in  1977,  has  been  named  circula¬ 
tion  marketing/training  manager. 

A  42-year  veteran  of  the  Dispatch, 
Ross  Calvert,  was  promoted  to  the  posi¬ 
tion  of  city  circulation  manager. 

Although  the  Dispatch  and  the 
Citizen-Journal  maintain  separate  news 
departments,  the  Citizen  Journal,  a 
Scripps-Howard  newspaper,  contracts 
with  the  Dispatch  to  print,  promote,  sell 
and  distribute  the  morning  paper. 

*  *  * 

Bill  Simpson,  former  all-pro  safety  man 
for  the  Los  Angeles  Rams,  was  named  a 
sales  representative  for  Coast  Media, 
Inc.,  which  owns  10  weeklies  in  the  Los 
Angeles  area.  In  other  Coast  Media 
changes,  Mark  Chaillie,  formerly  of  the 
Fairfield  (Calif.)  Daily  Republic,  was  ap¬ 
pointed  retail  advertising  manager  and 
Steve  Hadland,  who  came  from  the 
Gardena  (Calif.)  Valley  News,  was 
named  classified  ad  manager. 

4t  >(( 

Peter  R.  Kann,  associate  publisher  of 
the  Wall  Street  Journal,  was  elected  a 
vicepresident  of  Dow  Jones  &  Co.,  and 
appointed  to  the  company's  management 
committee. 
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Thompson  to  assist 
N.Y.  Times  president 

Fred  D.  Thompson,  vicepresident  for 
advertising  of  the  New  York  Times,  was 
appointed  assistant  to  the  president  of 
the  New  York  Times  Company,  it  was 
announced  by  Arthur  Ochs  Sulzberger, 
chairman  of  the  Times  Company  and 
publisher  of  the  New  York  Times. 

At  the  same  time,  Lance  R.  Primis  was 
appointed  advertising  director  of  the 
Times,  succeeding  Thompson  as  head  of 
the  newspaper’s  advertising  department. 

Both  appointments  are  effective 
January  1. 

Thompson  will  undertake  a  range  of 
important  special  assignments  for  the 
Times  and  for  the  company’s  affiliates, 
working  with  Walter  Mattson,  president. 
The  company  has  interests  in  regional 
newspapers,  magazines,  broadcasting, 
book  publishing  and  information  and 
education  companies. 

Before  being  named  vicepresident  for 
advertising  of  the  Times  in  1975, 
Thompson  had  spent  his  entire  career  in 
the  magazine  field,  most  recently  as  pres¬ 
ident  and  chief  executive  officer  of  Fam¬ 
ily  Circle,  a  company  affiliate,  and  as 
head  of  the  company’s  magazine  group. 
Now  63,  he  began  his  career  in  1938  with 
the  Reader’s  Digest.  After  working  as  an 
executive  in  the  magazine’s  international 
operations,  he  was  named  director  of  ad¬ 
vertising  for  the  United  States  when  the 
Digest  began  to  accept  advertising.  Sub¬ 
sequently  he  became  vicepresident  and 
worldwide  advertising  director.  He  and 
his  wife  have  five  children.  His  son 
Jonathan  is  marketing  vicepresident  for 
the  New  York  News. 

Primis,  33,  is  currently  the  newspa¬ 
per’s  retail  advertising  manager  and  di¬ 
rector  of  advertising  promotion  and  re¬ 
search.  He  has  spent  virtually  all  of  his 
working  career  with  the  Times.  Primis 
joined  the  newspaper  in  1%9  as  a  clas¬ 
sified  advertising  sales  representative 
and  moved  up  through  a  variety  of  sales 
and  executive  positions.  He  became  a 
retail  advertising  sales  representative 
after  a  few  months  in  classified,  and  in 
1972  became  assistant  to  the  retail  adver¬ 
tising  manager.  Three  months  later  he 
returned  to  classified  as  assistant  clas¬ 
sified  manager.  In  1976  he  was  named 
specialty  store  advertising  manager  and 
in  1977  became  retail  advertising  man¬ 
ager.  He  added  his  promotion  and  re¬ 
search  duties  in  April  1979. 

♦  ♦  ♦ 

William  T.  Kennedy,  previously  man¬ 
aging  editor,  Boston  He  raid- American, 
was  named  editor  of  Middletown  (N.Y.) 
Times  Herald-Record. 

♦  4c  « 

Larry  Fink,  44,  previously  retail  ad 
manager,  Beaver  County  (Pa.)  Times, 
was  named  ad  director  of  Bucks  County 
(Pa.)  Courier  Times,  succeeding  Gerald 
C.  Forest. 


Wayne  Kearl  has  been  promoted  to 
the  newly  created  position  of  president, 
broadcast  operations  of  Harte-Hanks 
Communications,  Inc.  in  a  move  to  con¬ 
solidate  the  responsibilities  for  the  Tele¬ 
vision  Group  and  the  Radio  Group  of 
Harte-Hanks  at  the  corporate  level. 

«  «  * 

The  Morristown  (N.J.)  Daily  Record, 
has  announced  these  recent  promotions 
in  the  editorial  staff: 

— Thomas  E.  Connolly  named  executive 
editor.  Connolly  was  previously  manag¬ 
ing  editor  of  the  Daily  Record. 

— John  Hatch  named  managing  editor. 
Hatch  was  previously  classified  advertis¬ 
ing  manager  and  assistant  managing 
editor. 

— William  Donnellon  named  assistant 
managing  editor  for  news.  He  was  pro¬ 
moted  from  Sunday  editor. 

— Maureen  Urbanowitz  named  Sunday 
editor.  Urbanowitz  was  previously  a 
copy  editor. 

— Jay  Schreiber  named  night  editor.  He 
was  previously  a  copy  editor. 

— Roger  Farrell  named  sports  editor. 
He  was  previously  assistant  sports 
editor. 

— Richard  Heymann  named  editor  of  the 
editorial  page.  Heymann  was  previously 
business  writer. 

— Elfreida  Kunzel  named  editor  of 
Extra,  a  weekly  publication  of  the  Daily 
Record. 

*  *  * 

Gene  Vinson,  47,  former  editorial  di¬ 
rector  for  Panax  Newspapers  in  South 
Florida,  has  been  appointed  associate 
editor  of  the  Melius  Newspapers.  Vinson 
formerly  was  executive  editor  of  a  group 
of  newspapers  published  in  Chicago’s 
western  suburbs.  He  previously  was 
editor  and  publisher  of  community 
newspapers  and  other  state  and  regional 
publications  in  Arizona.  He  has  been  a 
reporter  and  editor  for  weekly  and  daily 
newspapers  since  I960. 

*  *  * 

Douglas  L.  Moore  was  named  person¬ 
nel  manager  of  Orlando  (Fla.)  ^ntinel 
Star  Company  replacing  Daniel  G.  Hall 
who  retired  November  30.  Moore  began 
his  newspaper  career  delivering  newspa¬ 
pers  for  the  Riverside  (Calif.)  Press- 
Enterprise.  In  the  Press-Enterprise’s 
employ  for  17  years,  he  served  as  their 
personnel  manager  for  the  last  six  years. 
♦  *  * 

Paul  F.  Knue,  32,  managing  editor  of 
the  Evansville  (Ind.)  Press  since  1975, 
was  named  editor  of  the  Kentucky  Post, 
a  Scripps-Howard  Newspaper,  in 
Covington,  Ky.  He  succeeds  Vance  H. 
Trimble,  who  retired  July  31. 

*  >K  * 

Harold  V.  Streeter,  76,  a  54-year  vet¬ 
eran  of  news  work,  retired  as  a  reporter 
with  San  Francisco  Examiner,  having 
served  the  past  II  years  and  41  years 
with  the  AP  and  two  years  with  newspa¬ 
pers  in  West  Virginia  and  Indiana. 
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J.J.  Daniel,  publisher  of  the  Florida 
Times- Union  and  Jacksonville  Journal, 
was  elected  a  director  of  Freeport  Min¬ 
erals  Company. 

*  «  « 

Clem  Florio,  handicapper  for  the 
Washington  (D.C.)  Post,  is  the  new  pres¬ 
ident  of  the  Maryland  Racing  Writers 
Association,  and  Ross  Peddicord,  Balti¬ 
more  Sun,  is  vicepresident. 

*  <if  * 

J.  Leland  Gourley,  publisher  of  Fri¬ 
day,  Oklahoma  City  newspaper,  was 
elected  director  of  the  Oklahoma  City 
Chamber  of  Commerce. 

*  *  * 

Howard  Nicks,  vicepresident  and  gen¬ 
eral  manager  of  the  Oklahoma  Publishing 
Co.  was  elected  vicepresident  (public 
relations)  of  the  Oklahoma  City  Chamber 
of  Commerce. 

♦  «  « 

John  C.  Donovan,  a  I7Vi-year  AP  vet¬ 
eran  and  recently  for  three  years  on  the 
Denison  (Tex.)  Herald,  was  named  editor 
of  the  Commerce  (Tex.)  Journal;  each  is 
a  Harte-Hanks  unit. 

*  *  « 

Jim  Davis,  correspondent  in  the  Au¬ 
stin,  Tex.,  bureau  of  Harte-Hanks,  was 
named  bureau  chief  of  the  agency  serv¬ 
ing  the  13  H-H  papers  in  Texas. 

4c  «  « 

Al  Smith,  previously  classified  ad 
director.  Las  Vegas  Sun,  has  joined  the 
New  York  Post  as  classified  ad  manager. 
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Minorities  program  aided 
by  $99,200  Gannett  grant 


The  Frank  E.  Gannett  Newspaper 
Foundation  has  granted  $99,200  to  help 
establish  a  national  center  of  minorities 
and  the  media  at  Northwestern  Univer¬ 
sity. 

The  grant  was  announced  by  John  A. 
Scott,  Gannett  Foundation  president, 
and  Gerald  M.  Sass,  Director  of  Educa¬ 
tion.  The  grant  will  be  administered  ini¬ 
tially  by  the  Frank  E.  Gannett  Urban 
Journalism  Center,  a  division  of  the 
Medill  School  of  Journalism  at  North¬ 
western. 

I.W.  Cole,  director  of  the  Gannett 
Center  and  dean  of  the  Medill  School, 
said  the  new  Gannett  grant  has  made 
possible  the  creation  of  an  autonomous 
Program  on  Minorities  and  the  Media  as 
part  of  the  Gannett  Center. 

Cole  said  the  Program  on  Minorities 
and  the  Media  will  be  directed  by  Jay  T. 
Harris,  who  is  assistant  dean  of  the 
Medill  School  and  associate  director  of 
the  Gannett  Center. 

Harris  said  the  Foundation's  grant  will 
make  possible  the  expansion  of  another 
minorities  program  which  began  last  year 
at  the  Gannett  Center.  That  program, 
which  Harris  directs,  is  known  as  The 
Consortium  for  the  Advancement  of 
Minorities  in  Journalism  Education.  It 
involves  eleven  schools  and  departments 
of  journalism  in  a  cooperative  effort  to 
increase  the  training  and  employment 
opportunities  available  to  their  minority 
students.  The  eleven  schools  in  The 
Consortium  are  Clark  College,  Florida  A 
&  M  University,  Hampton  Institute, 
Howard  University,  Indiana  University, 
Norfolk  State  College,  North  Carolina  A 
&  T  University,  Northwestern  Univer¬ 
sity,  the  University  of  Arizona,  the  Uni¬ 
versity  of  Michigan  and  the  University  of 
Southern  California. 

The  Consortium  was  funded  as  a  dem¬ 
onstration  project  last  year  with  a 
$50,000  grant  from  the  Gannett  Founda¬ 
tion.  Five  news  organizations — Knight 
Foundation,  Los  Angeles  Times,  James 
S.  Copley  Foundation,  the  Poynter 
Fund,  and  the  Hearst  Foundation — 
contributed  a  total  of  $45,000  last  year  to 
a  graduate  scholarship  fund  for  Consor¬ 
tium  students. 

"The  Program  on  Minorities  and  the 
Media  has  as  its  sole  charge  working  to 
support  and  promote  the  desegregation 
of  the  national  system  of  journalism  edu¬ 
cation  and  of  the  American  news 
media,’’  Cole  said.  The  primary  ac¬ 
tivities  of  the  Program  will  be  three: 

•  Research  on  the  status  of  minorities 
in  journalism  education  and  in  newspa¬ 
pers,  television,  radio  and  magazines. 

•  The  development  of  programs  in¬ 


tended  to  increase  the  number  of  minor¬ 
ity  journalism  students,  minority  jour¬ 
nalism  faculty  and  minority  journalism 
professionals. 

•  Assisting  schools  and  departments 
of  journalism  across  the  country  as  they 
work  to  increase  their  minority  enroll¬ 
ment  and  the  number  of  minorities  they 
graduate  who  take  news  jobs. 

Harris  conducts  the  annual  minority 
employment  study  for  the  American  So¬ 
ciety  of  Newspaper  Editors  and  recently 
completed  a  study  of  minorities  in  accred¬ 
ited  college-level  journalism  programs 
for  the  Associated  Press  Managing 
Editors  Association.  He  is  a  member  of 
the  executive  committee  of  the 
Minorities  and  Communications  Division 
of  the  Association  for  Education  in  Jour¬ 
nalism. 

For  the  last  two  years  Harris  has 
served  as  director  of  graduate  admis¬ 
sions,  financial  aid  and  placement  for  the 
Medill  School.  During  his  tenure  as  di¬ 
rector  of  admissions,  minority  enroll¬ 
ment  in  the  School’s  graduate  journalism 
division  increased  from  about  27c  to  23^^ 
in  the  current  class. 

Murdoch  to  buy 
control  of  airline 

Rupert  Murdoch  has  agreed  to  buy 
control  of  Ansett  Transport  Industries 
Ltd.,  a  diversified  Australian  airline 
company. 

News  Ltd.  will  buy  the  20%  interest  of 
Ansett  owned  by  Ampol  Petroleum, 
bringing  Murdoch’s  holding  to  47%.  The 
20%  interest  will  cost  about  $38.7  mil¬ 
lion. 

Through  the  purchase,  Murdoch  will 
acquire  control  of  a  Melbourne  tv  sta¬ 
tion,  owned  by  Ansett. 

Gannett  stockholder 
buys  actor’s  ranch 

John  Wayne’s  47,000  acre  ranch  in 
Arizona  has  been  acquired  by  Loel  Co. 
of  Phoenix  for  $30  million.  The  concern 
is  controlled  by  Herbert  J.  Louis,  Law¬ 
rence  R.  Wilson,  and  Karl  Eller,  former 
president  and  chief  executive  of  Com¬ 
bined  Communications  Corp.,  which 
merged  with  Gannett  Co.  Eller,  who  re¬ 
signed  from  Gannett  last  month,  is  the 
largest  single  stockholder  in  Gannett. 

Weekly  goes  daily 

Vero  Beach  (Fla.)  Press  became  a 
5-day-a-week  paper  recently.  The  paper, 
published  by  John  Schumann  Jr.,  was 
published  3-days-a-week.  The  paper’s 
weekly  paid  circulation  was  13.704. 


Clarification  sought 
on  press  guidelines 

South  Dakota’s  Supreme  Court  has 
been  asked  to  clarify  a  September  deci¬ 
sion  which  set  down  guidelines  for 
excluding  the  press  and  public  from  crim¬ 
inal  cases  (E&P,  Oct.  6). 

The  request  resulted  from  a  prelimi¬ 
nary  hearing  in  a  murder  case  in  which 
three  reporters  were  barred  without 
being  allowed  a  hearing  on  the  exclusion. 
In  its  September  decision  the  court  ruled 
that  courtrooms  can  be  closed  only  after 
citizens  have  an  opportunity  to  present 
arguments  on  why  the  trial  should  be 
public. 

Two  hours  after  the  preliminary  hear¬ 
ing  concluded,  the  Supreme  Court  issued 
a  writ  of  mandamus  preventing  such  ac¬ 
tion  without  a  hearing.  Because  the  writ 
was  issued  after  the  hearing,  the  Rapid 
City  (S.D.)  Journal  returned  to  the  Su¬ 
preme  Court  to  ask  that  the  procedure  be 
clarified.  The  Journal  was  the  plaintiff  in 
the  September  decision. 

Circuit  Court  Judge  R.E.  Brandenburg 
told  the  court  he  believed  an  additional 
hearing  to  close  the  proceedings  could 
delay  a  speedy  trial,  disclose  evidence 
which  would  later  be  ruled  inadmissible, 
prejudice  the  defendants’  right  to  a  fair 
trial  and  create  other  problems. 

“If  you  ever  saw  some  witnesses  who 
were  scared  and  petrified,  you  should 
have  been  there  (at  the  closed  hearing), 
seen  them  shake  on  the  stand,"  Bran¬ 
denburg  told  the  justices. 

Journal  attorney  George  Bangs 
suggested  the  court  adopt  a  set  of  rules 
used  in  Minnesota  courts  which  contain 
specific  procedures  for  closure  hearings. 
He  also  asked  the  court  to  rule  the  pre¬ 
trial  hearing  was  closed  improperly  and 
to  reiterate  the  rules  outlined  in  the  Sep¬ 
tember  decision. 

The  Supreme  Court  took  the  matter 
under  advisement  and  gave  no  indication 
when  a  ruling  would  be  issued. 

In  a  related  matter,  Lawrence  County 
State’s  attorney  Craig  Grotenhouse  said 
he  might  ask  that  one  of  two  trials  of  the 
Black  Hills  State  College  students 
charged  with  the  murder  be  closed.  He 
said  the  two  defendants  might  be  tried 
separately  and,  if  so.  he  would  request  a 
closed  trial  in  the  first  proceeding  to 
avoid  prejudicing  the  second  trial. 

“The  public  doesn’t  have  any  guaran¬ 
teed  right  to  attend  any  judicial  proceed¬ 
ings,"  Grotenhouse  said.  He  based  his 
argument  on  the  U.S.  Supreme  Court 
decision  in  Gannett  vs.  DePasauale. 

Radio  station  saie 

The  sale  of  radio  station  KBEZ-fm 
Tulsa.  Oklahoma,  was  announced  by  the 
seller,  Mark-Way,  Inc.  The  buyer  is 
Mid-America  Media  of  Kankakee.  Il¬ 
linois.  of  which  Burrell  L.  Small  is  presi¬ 
dent.  Total  consideration  is  $3,000,000. 
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Winners  named 
in  Penney-Mo. 
news  contest 

Winners  in  the  20th  annual  Penney- 
Missouri  Newspaper  Awards  competi¬ 
tion  were  announced  by  Dean  Roy  M. 
Fisher  of  the  University  of  Missouri 
School  of  Journalism. 

A  total  of  $13,350  goes  to  27  winners, 
who  will  receive  the  awards  during  the 
annual  workshop  on  the  university  cam¬ 
pus  March  16-21.  The  awards  focus  on 
people/family/lifestyle  sections. 

Two  newspapers  are  repeat  first  place 
winners  in  their  circulation  classes: 
Newsday  (Long  Island)  won  the  best  sec¬ 
tion  entry  in  the  Metro  category  for  the 
fifth  time  and  the  St.  Petersburg  Times 
won  for  the  second  time  in  the  100,000- 
250,000  category. 

The  winners: 

Paul  Myhre  Awards  for  excellence  in 
reporting — Single  story — Dan  D.  Mo- 
rain,  Longview  (Wash.)  Daily  News, 
$1,000;  Special  award  of  $100  to  Frank 
Rossi,  Columbia  (Mo.)  Daily  Tribune; 
honorable  mention,  John  Hicks,  Orlando 
(Fla.)  Sentinel  Star. 

Series — Kathy  Satterfield  and  Carol 
Viescas,  El  Paso  (Texas)  Times,  $1,000, 
special  award  of  $100  to  Marlene  Ci- 
mons,  Los  Angeles  Times;  honorable 


mention  to  Gladys  L.  de  Villier,  Slidell 
(La.)  Daily  Times. 

Consumer  affairs  reporting — Diane 
Clark  and  Dan  Carson,  San  Diego 
(Calif.)  Union,  $1,000;  special  awards  of 
$100  to  Alan  Lenhorr,  Cincinnati  Post 
and  to  Mike  Winerip,  Miami  Herald. 

Fashion  and  clothing  reporting — 
Nancy  Webb  Hatton,  Miami  News, 
$1,000;  special  awards  of  $100  to  Maryin 
Schwartz,  Dallas  Morning  News,  and  to 
Martha  Rose,  Minneapolis  (Minn.)  Star. 

Sections  and  their  editors — 

Dailies  under  25,000  circulation:  First, 
Greenwich  (Conn.)  Time,  Jennifer 
Thompson,  $1,000;  second,  Lawrence 
(Kan.)  Journal-World,  Bunny  Smith, 
$500;  third,  Leesburg  {¥\a.)  Commercial, 
Deanne  Brandon,  $250. 

Dailies  25,000  to  100,000  circulation: 
First,  St.  Petersburg  Evening  Indepen¬ 
dent,  Janet  Woods,  $1,000;  second, 
Everett  (Wash.)  Herald,  Jeanne  Ed¬ 
wards,  $500;  third,  Jackson  (Miss.) 
Clarion-Ledger,  Sharon  L.  Peters,  $250. 

Dailies  1(M,000  to  250,000  circulation: 
First,  St.  Petersburg  Times,  Dorothy 
Smiljanich,  $1,000;  second,  Dallas  Times 
Herald,  Sue  Smith,  $500;  third,  Flint 
(Mich.)  Journal,  Judy  Y.  Samelson, 
$250. 

Weeklies:  First,  Boston  (Mass.) 
Phoenix,  Ande  Zellman,  $1,000;  second, 
Plymouth  (Mass.)  Old  Colony  Memorial, 
Karen  Newell  Young,  $5(X);  third.  North 
Scituate  (Mass.)  Mirror  Publications, 


David  D.  Kindy,  $250. 

Dailies  more  than  250,000  circulation: 
First,  Newsday  (Long  Island),  John 
Cashman,  $1,000;  second,  Miami 
Herald,  Gail  Meadows,  $5()0;  third, 
Chicago  Tribune,  Colleen  Dishon,  $250. 
Honorable  mention  to  the  Dallas  Morn¬ 
ing  News,  Ellen  Kampinsky. 

The  final  judges  of  the  1979  competi¬ 
tion  were:  Gloria  Brown  Anderson, 
managing  editor,  Miami  (Fla.)  News; 
Patrick  Coburn,  managing  editor, 
Springfield  (III.)  State  Journal-Register; 
Arthur  Griffiths,  assistant  managing 
editor/features,  Philadelphia  Bulletin; 
Barbara  J.  Griffin,  entertainment  editor, 
Tucson  (Ariz.)  Daily  Star;  Joe  Harper, 
managing  editor,  Wichita  (Kan.)  Eagle 
and  Beacon;  Lou  Schwartz,  managing 
editor,  Newsday;  H.  Michael  Sell,  editor 
and  owner,  Monroe  City  (Mo.)  News  and 
Shelbina  (Mo.)  Democrat,  and  Nancy  J. 
Woodhull,  managing  editor,  Rochester 
(N.Y.)  Times-Union. 

Sells  movie  rights 

A  columnist  for  the  East  Texas  News 
at  Buda,  Gordon  Baxter,  has  sold  movie 
rights  to  “Village  Creek,”  his  novel  to  be 
published  soon,  to  Time-Life  Movies. 
Baxter,  considered  a  controversial  writer 
and  radio  personality,  has  written  sev¬ 
eral  books  the  best  known  of  which  was 
published  in  1978.  It  was  an  anthology  of 
columns  from  his  Flying  Magazine,  writ¬ 
ten  for  the  News. 


qM  ou/v 


Editor  &  Publisher's  Advertising  Department 
wishes  you  the  best  of  holiday  seasons, 
and  a  very  happy  and  successful  1980. 


Steve  Ahmuty 
Donna  Bates 
Carmela  Coda 


Abby  D'Aloise 
Dick  Flynn 
Sarah  French 
Bill  Marshall 


Bob  Mathes 
Jim  McGinley 
Norman  Messer 


Don  Parvin 
Laura  Putnam 
Dick  Sands 
Pete  Scott 


Elaine  Sims 
Durland  Stewart 
Louise  Villani 
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Advertising 


Weekiy  adopts 
unit  pricing 
for  ad  space 

After  two  years  experience,  a  unit 
pricing  concept  designed  to  simplify 
newspaper  advertising  for  small,  local 
merchants  has  resulted  in  significant  lin¬ 
age  gains  for  the  weekly  Shenandoah 
Valley-Herald  in  Woodstock,  Va. 

Within  the  first  seven  months  after 
unit  pricing,  according  to  editor-general 
manager  Keith  Stickley,  the  newspaper 
increased  its  linage  by  more  than  10% 
over  the  previous  year. 

“During  1978,”  Stickley  said,  “total 
linage  increased  by  more  than  24%. ” 

The  system  began  in  July,  1977,  when 
the  Valley-Herald  converted  from  eight 
to  six  columns.  Recognizing  that  the  var¬ 
iations  in  ad  sizes  would  be  reduced  by  at 
least  25%,  the  staff  set  out  to  design — 
first  26;  then  28 — ideal  ad  sizes  or  units. 
Each  size  was  pnced  on  the  number  of 
square  inches  it  contained. 

Initially,  the  newspaper’s  rate  per 
square  inch  was  set  at  $1,  an  amount 
equivalent  to  a  $1.75  per  column  inch  in 
an  8-column  newspaper. 

Stickley,  who  designed  the  unit  sys¬ 
tem,  said  its  initial  purpose  was  to 
simplify  ad  budgeting  for  local  mer¬ 
chants.  Woodstock,  with  a  population  of 
less  than  2.500,  has  only  two  national 
retailers,  one  a  grocery,  the  other  a 
clothier.  In  the  Valley-Herald’s  162-year 
history,  more  than  90%  of  retail  or  dis¬ 
play  advertising  has  been  sold  to  local 
businessmen. 

“Space  rates,  volume  discounts  and 
even  column  inches  were  about  as 
foreign  to  most  of  our  merchants  as  the 
Dow  Jones  averages  and  the  Gross  Na¬ 
tional  Product,”  Stickley  said. 

Within  weeks  after  the  Valley- 
Herald’s  new  four-page  ad  brochure  ar¬ 
rived  in  their  stores,  however,  merchants 
were  ordering  ads  by  number. 

“The  new  system  is  a  simple  approach 
to  what  had  been  a  complex  matter,” 
Stickley  said. 

He  went  on  to  say  that  the  system  has 
a  built-in  earned  rate,  a  declining  scale 
based  on  the  amount  of  advertising  in 
one  month.  Today,  25  months  and  one 
rate  increase  later,  the  newspaper’s  rates 
range  from  $1.10  to  770  per  square  inch. 
And,  for  agencies  and  national  accounts 
which  insist  on  line  rates,  the  Valley- 
Herald  maintains  a  rate  of  190  based  on 
1,764  lines  per  broadsheet  page. 

While  most  of  the  Valley-Herald’s  ads 
conform  to  the  newspaper’s  unit  struc¬ 
ture,  no  ad  is  rejected  because  it  doesn’t 
fit  a  particular  unit.  “We're  in  the  busi¬ 
ness  of  selling  advertising  space  in  what¬ 
ever  amounts  people  want,”  said  Robert 
Lam,  advertising  director.  “The  object 
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of  the  unit  system  is  simplicity,  clarity 
and  speed.” 

The  unit  pricing  system  simplifies 
bookkeeping,  Stickley  pointed  out. 
Agate  numbers  identifying  each  of  the  28 
units  appear  in  the  lower  comer  of  each 
ad,  eliminating  the  need  to  measure  each 
ad. 

Census  Bureau  mails 
ads  to  newspapers 

The  United  States  Bureau  of  the  Cen¬ 
sus  will  mail  1980  Census  Information 
Kits  to  all  of  the  nation’s  newspapers 
during  the  first  three  weeks  of  January. 

More  than  two  dozen  enclosures  are  in 
the  kits,  including  a  fact  sheet,  feature 
articles,  backgrounders,  and  news  re¬ 
leases.  Each  kit  will  also  contain  facts 
about  the  census  in  that  state,  including 
where  the  district  offices  will  be  located 
and  how  many  temporary  workers  will 
be  recruited. 

The  1980  Census  of  Population  and 
Housing  begins  on  April  1 .  A  total  of  409 
district  offices  will  open  this  winter  to 
serve  as  local  headquarters  for  the  mas¬ 
sive  undertaking,  and  will  remain  open 
until  the  summer.  The  Bureau  expects  to 
find  the  population  totals  about  222  mil¬ 
lion,  up  only  nine  percent  since  1970,  one 
of  the  smallest  percentage  increases  dur¬ 
ing  any  decade  in  the  nation’s  history. 

The  Census  Bureau  has  mounted  a 
broad  public  information  and  advertising 
campaign  with  the  assistance  of  the  Ad¬ 
vertising  Council,  which  will  mail  a  pub¬ 
lic  service  ad  package  to  newspapers  in 
January.  Public  information  coordinators 
have  been  assigned  to  the  twelve  re¬ 
gional  census  centers  to  answer  media 
queries.  Their  names  are  in  the  kit,  as 
well  as  their  addresses. 

Specifically,  the  kit  contains  back¬ 
ground  information  about  the  history  of 
the  census,  its  uses,  its  impact  on  Con¬ 
gressional  reapportionment,  housing, 
confidentiality,  expected  changes  in  the 
status  of  women  during  the  past  decade, 
and  other  topics.  The  kits  have  been 
fashioned  so  that  their  contents  are  eas¬ 
ily  adaptable  for  special  sections  or  sup¬ 
plements  in  newspapers. 


Short  stories 

The  Roanoke  (Va.)  Times  World 
News  limits  stories  to  1 1  column  inches. 
“Requiring  shorter  stories  makes  report¬ 
ers  better  writers,”  said  Ed  Freakley, 
Times  &  World  News  assistant  managing 
editor,  “When  a  writer  knows  be¬ 
forehand  that  his  story  won’t  run  longer, 
he  keeps  it  short,  thus  avoiding  the  frus¬ 
tration  of  having  his  copy  chopped  to 
bits.”  Freakley  noted  that  reporters  may 
negotiate  with  their  editors  for  more 
space,  but  approval  must  come  before 
the  story  is  turned  in. 


MODERATION — Claimed  to  be  the 
"oldest  ad  campaign  in  the  liquor  indus¬ 
try,"  Seagram  will  place  this  ad  in  news 
magazines  and  Sunday  supplements 
during  the  holiday  season.  Now  in  its 
46th  year,  the  Seagram  Moderation 
campaign  was  started  shortly  after  re¬ 
peal.  The  agency  is  Warwick,  Welsh  & 
Miller  Inc. 


Home  delivery  ad 
for  NY  Times  refused 

The  Hartford  Courant  refused  to  run 
an  ad  by  an  independent  dealer  which 
offered  the  paper’s  readers  same  day  de¬ 
livery  of  the  Sunday  New  York  Times. 

Milton  Merz,  the  Courant’s  vicepresi¬ 
dent  of  operations,  declined  to  discuss 
why  the  paper  turned  down  the  ad  by 
Home  Delivery  Service  of  West  Hartford 
other  than  to  say  “it  was  unacceptable 
by  our  standards.” 

Adding  that  the  paper’s  action  “had 
nothing  to  do  with  credit  but  with  the  ad 
itself,”  Merz  said  he  would  be  “de¬ 
lighted  to  discuss  the  reasons”  for  the 
ad’s  refusal  with  the  advertiser. 

Roland  Roberge,  owner  of  Home  De¬ 
livery  Service,  maintained  that  the  Cour¬ 
ant  turned  down  his  offer  to  change  the 
ad  to  meet  the  paper’s  requirements. 

“The  paper  said  there  was  nothing  I 
could  do  to  make  the  ad  acceptable,” 
Roberge  stated. 

He  said  that  prior  to  the  Times  Mirror 
Co.’s  acquisition  of  the  Courant,  his  bus¬ 
iness  had  placed  ads  in  the  paper. 

Pointing  out  that  he  delivers  1,200 
copies  of  the  New  York  Times  on  Sun¬ 
day  and  400  daily,  Roberge  asserted, 
“I'm  too  small  to  be  any  kind  of  threat  to 
them  (Times  Mirror).  Maybe  they're  af¬ 
raid  of  setting  a  precedent  by  running  ads 
for  a  competitor.” 

Home  Delivery  Service  did  run  ads  of¬ 
fering  the  New  York  Times  in  two  local 
weeklies,  the  West  Hartford  News  and 
the  Farmington  Valley  Herald. 

A  box  under  the  ad’s  headline  de¬ 
clared,  “The  Hartford  Courant  refused 
to  publish  this  ad  in  their  newspaper  say¬ 
ing  it  was  ‘unacceptable.’  ” 
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Ad  people 
rave  about 
trade  film 

The  Record’s  latest  marketing  film  has 
been  seen  by  more  than  900  advertisers, 
agency  personnel,  manufacturers,  dis¬ 
tributors,  and  industry  representatives. 
New  Jersey’s  largest  evening  newspaper 
hopes  they're  still  laughing. 

The  film,  called  “Bergen:  Love  at 
First  Sight,”  is  designed  to  sell  the  Rec¬ 
ord’s  metropolitan  market  in  an  enter¬ 
taining  way.  It  stars  Count  Dracula.  his 
valet  Renfleld.  and  even  the  lady  fair, 
Wilhelmina.  But  the  love  interest  is  Ber¬ 
gen,  the  affluent  and  solid  circulation 
territory  of  the  Record. 

“Bergen:  Love  at  First  Sight”  re¬ 
cently  returned  from  a  tour  of  eight 
major  cities  across  the  United  States,  in 
every  location  enjoying  an  excellent  re¬ 
ception  from  advertising  tradespeople 
who  thought  they’d  seen  everything 
there  was  to  see  in  marketing  films.  The 
Record’s  fanciful  presentation  drew  a 
flurry  of  compliments,  including  that  of  a 
Los  Angeles  adman  who  announced: 
“It’s  good  to  see  a  newspaper  with 
enough  guts  to  put  out  a  film  like  this!” 

The  story  has  Dracula  leaving  Tran¬ 
sylvania  and  traveling  to  New  York  City 
(a  la  coffin,  of  course).  As  affluent  “night 
people,”  Dracula  and  Wilhelmina  first 
seek  out  famed  Wall  Street,  but  find  it 
deserted  after  dark.  They  decide  to  go 
west — isn’t  that  what  one  does  in 
America? 

And  just  across  the  George  Washing¬ 
ton  Bridge,  they  discover  affluent,  thriv¬ 
ing  Bergen  County,  with  plenty  of  people 
and  a  vibrant  nightlife. 

Dracula  does,  however,  require  a 
“tour  guide”  to  the  area — and  he  dis¬ 
covers  the  best  possible  authority  in  the 
form  of  the  Record,  the  evening  newspa¬ 
per.  He  and  Wilhelmina  read  up  on  sub¬ 
urbia.  They  love  the  entertainment,  the 
lifestyle,  and  the  luxuries — beautiful 
cars,  swimming  pools,  elegant  homes, 
busy  shopping  centers,  fine  restaurants. 
Through  the  Record,  they’re  completely 
smitten  with  Bergen’s  charms.  They  find 
a  properly  palatial  home  among  the  sub¬ 
urban  estates,  and  happily  settle  down  as 
subscribers. 

Dracula  is  played  by  the  regal 
Jonathan  Farwell,  who  has  done  the  role 
on  the  Broadway  stage.  Renfield  and 
Wilhelmina  are  also  professionals  whose 
faces  are  familiar  in  television  commer¬ 
cials.  The  end  result  is  a  polished  pro¬ 
duction,  written  and  filmed  by  Saturday 
House.  Inc.  of  New  York  City. 

While  the  audience  is  enjoying  the 
yam,  they’re  also  learning  three  impor¬ 
tant  things:  Bergen  County's  location  in 
relation  to  the  metropolitan  area;  the  im¬ 


COFFIN  CASE — Frank  J.  Savino,  vice¬ 
president/marketing,  Hackensack  (N.J.) 

Record,  and  Count  Dracula. 

portance  and  affluence  of  the  Bergen 
market,  and  the  role  The  Record  plays  in 
reaching  that  purchasing  power. 

The  Record’s  vice-president/market¬ 
ing  Frank  Savino  explained,  “It  does  all 
this,  but  with  tongue-in-cheek.  There  are 
no  bar  charts  or  pie  graphs  as  in  the 
typical  marketing  film  concerned  only 
with  presenting  the  statistics.  The  infor¬ 
mation  is  there:  it’sjust  very  subtle  and  a 
lot  more  interesting.  The  viewer  walks 
away  with  a  feel  for  our  market  and  the 
correct  sales  message,  but  he  enjoyed 
getting  it.” 

Making  the  film  was  fun,  too,  and  the 
Record  let  everyone  share  the  mood. 
When  it  premiered  in  September,  the 
Record  arranged  a  party  in  the  same 


beautiful  mansion  used  in  the  film  to  por¬ 
tray  Dracula’s  Transylvania  home.  Actor 
Farwell,  caped  and  in  character,  was 
host  to  Record  executives  and  major  re¬ 
tailers  from  the  paper’s  home  territory. 

Made  primarily  for  national  advertis¬ 
ing  sales,  it  has  worked  well  in  classified 
and  retail  applications  too.  The  film  has 
also  been  taped  on  8  mm  cassettes  for 
advertising  salesmen  to  use  in  the 
field — and  it’s  still  getting  rave  reviews. 


Harte-Hanks  Communications  Inc. 
ceased  publication  of  its  5-year-old 
weekly  newspaper  in  eastern  San  Diego 
County,  Sun  News,  December  19.  M. 
Marvin  Johnson,  president  of  the  San 
Diego  Urban  Newspaper  Group,  which 
publishes  the  Harte-Hanks  papers  in  San 
Diego  County,  said  that  redesign  and 
promotion  of  the  Sun  News  during  the 
past  year  failed  to  overcome  rising  costs. 
Other  Harte-Hanks  newspapers  in  the 
area  are  the  Chula  Vista-National  City 
Star  News,  Coronado  Journal,  La  Jolla 
Light,  The  Sentinel  and  Reminder. 


The  Tempe  (Ariz.)  Daily  News  has 
been  sold  by  Mrs.  Irma  L.  Connolly  to 
Cox  Enterprises  of  Atlanta.  Terms  were 
not  disclosed. 

The  paper  founded  in  1887,  appears 
Monday  through  Saturday  evening  and 
has  about  12,000  circulation.  The  pur¬ 
chase  brings  Cox’s  total  of  daily  news¬ 
papers  to  18. 
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1979 

OCTOBER 

LINAGE 

Th«  fotlswint  liiM9«  lobiilatiom  Imt  b*M  compiUd  by  M«dis  RKordi, 
liK.  lor  Hw  ticlutivt  pvbbcotion  ol  Editor  t  Publishtr.  Tboy  moy  net  bo 
roprifltod  or  pubEthod  in  ony  form  mthout  oipKcit  portimiion  from  Modio 
(ocwdt,  Inc.  NOTE:  Nowspopori  morliod  wilh  codo  bolow  inclodo  ndvorlit- 
in|  in  Pnrodo  or  Foimly  Woolly,  opprountoto  tnogo  oi  lollowi: 
*Porodo— 67,01  S  tFomily  WooUy— 77,255 


1979  1978 

Fmi  RUN  PART  RUN  FUU  RUN  PART  RUN 

AHNDRRN,  f.D. 

Amoricon  Nom-o  .  808,818  60,080  782,135  14,976 

tAinoricon  Nom-5  .  358,838  4,992  508.108  16,656 

Grond  Total  .  1,167,656  65,072  1^343  31,632 

AKRON,  OHIO 

Boocon  Joornol-o  .  2,757,454  93,384  2,7I»,669  53,568 

*8oncon  Jo<irnol-5  .  1.359.298  154,784  1.800.805  180!w 

Grond  Total  .  4,116,752  248,168  4,511,474  233,572 

NOTE:  Boocon  Journol-o  ond  5  chongod  from  oighf  to  sn-colomn  Juno  2, 
1975. 

ATLANTA,  OA. 

Comtitution-m  .  3,559,752  676,859  3,066,743 

Journol-o  .  3,654,105  748/457  3^18,174  124,976 

Joumol  B  Comtitution-S  .  1,581,328  252,776  1265,613 

Joumol  0  Constitution-iot  542,825  _  _  _ 

Grond  Totol  .  9,338,010  1,678,092  9,150,530  124,976 

NOTE:  EHocthro  with  July  1,  1979,  Modio  Rocordi  startod  reporting  tho 


combined  lot.  Journol  ond  Comtitution  at  o  toporoto  nowipopor  in  o 
soporoto  column.  JUI  linogo  lor  tbii  tot.  edition  prior  to  July  1, 1979  if 
reported  in  tho  JoumoLo  column. 

•AITIRAORI,  NU>. 


*Now<  Amoricon-5  .  760,543  242,648  1,035,817  426,028 

Noun  Amorkon-o  .  1,454,732  53,568  1,373,593 

5un-m  .  t044,599  150,707  1,811,411 

5un-o  .  2,366,645  166,567  2,278,256  45,784 

5un-5  .  2.268.931  233.954  2,838 J35  195,574 

Grond  Totol  .  8^95,450  847,444  9,337,412  667486 


NOTE:  5un-m,  o  ond  5  chengod  from  eight  to  nine  column  5opt.  6, 1976. 
Noun  JUnoricon-o  end  5  chongod  from  eight  to  nine  column  Oct.  25, 


1976. 

■IROIN  COUPITY,  N.J. 

Rocord-o  .  2,856452  291,390  2,914,127  441,705 

*Rocord-5  .  14N.W3  253,508  2435J34  350496 

Grond  Totol  .  4,551955  544,898  5449,161  792,101 

NOTE:  Rocord-o  ond  5  chongod  from  oight  to  nino  column  Jon.  1,  1977. 
NOTE:  Rocord-o  pubKihoa  5  doy<  o  wool  only. 

BOCA  RATON,  FIA. 

Noun-o  .  913472  34,092  707,580  26497 

fNowi-S  .  696499  _ 627,787  _ 

Grond  Totol  .  1,610471  34492  1,335,367  26497 


NOTE:  Noun-o  puhHihod  5  doyi  o  wool  only. 


1979  1978 

FUU  RUN  PART  RUN  FUU  RUN  PART  RUN 


BOSTON,  lAAft. 

Horold  Amoricon-m  ....  946,188  271458  966,114  341,198 

Horold  Amoricon-5  .  551,027  295,092  692,932  428439 

Globo-o  .  2,185469  170464 

Gloho-d  .  2478,674  82,240  2,617423  170,120 

•Globo-5  .  24a.576  329,252  2.959,174  366.712 

Grond  Totol  .  6,904,465  978,042  9  421,312  1  476,933 

NOTE:  Globo-o  pubtihod  5  dm  o  wool  only. 


NOTE:  Horold  Amoricon-m  ono  5,  end  Oob^o,  m  ond  5  chongod  from 
oight  to  nino  column  offoctivo  Oct.  18,  1976;  Globe  oHoctivo  Fob.  27, 
1977. 

NOTE:  EHoctivo  Fob.  4,  1979,  tho  Gloho-m  ond  o  hocomo  on  JUI  Doy 
nounpopor. 


BOULD8R,  COIO. 

Comoro-o  .  2488427  61,964  1,934,005  86,292 

Comorn-S  .  798,742  _ 866481  20452 

Grond  Totol  .  3,187469  61,964  2,800,386  106,644 

BRAORPfTON,  PIA. 

Horold-o  .  1,238,435  9,408  1,091,029 

tHorold-5  .  622,768  _ 723454 

Grond  Total  .  1,861403  9,408  1414483 

BUFFALO,  N.Y. 

Courior  Eiproti-m  .  1407443  72,648  1,058,788  35470 

‘Courier  Eiproii-5  .  1,224,387  34,096  1,630456  13,112 

Nows-o  .  2,941478  136,992  2,925462  82,912 

Now<-5  .  398.021  2.880  448,942  _ 

Grond  Total  .  5,572,129  246,616  6,063,748  131,294 

CAAAOfN,  FI.J. 

Courior  Pott  o  .  2,880,480  98460  2,928,298  453,932 

tCourior  Poit-5  .  756,769  26,304  _ 

Grond  Totol  .  3,637,249  124,664  2,928498  453,932 

NOTE:  Courior  Pott-o  chongod  from  eight  to  lix  column  Doc.  1,  1975. 
NOTE:  Courior  Poft-5  first  publicotion  Sept.  9,  1979. 

CNARlOnO,  N.C 

Noun-o  .  1,975,046  71472  1,908,734  70,832 

Obtorvor-m  .  2,239,679  199,588  2,130475  186,253 

‘Obioruor-S  .  1,028.024  180.188  1,145,490  258475 

Grand  Totol  .  5,242,749  451,448  5,185,099  515,460 

NOTE:  Obtoruor-ffl  ond  5  ond  Noun-o  chongod  from  night  to  lii  column 
Juno  2,  1975. 

CHICAGO,  ILL 

Tribuno-m  .  4,131,907  4,062468  4,213,202  3,274466 

Tribuno-S  .  2,839,765  1,243,635  3,240448  1,494,981 

Sun  runot-m  .  3,109,034  765,013  3,061473  668,944 

•Sun  rimot-S  .  1,072.118  678W  1.M5.452  W474 

Grand  Totol  .  11,152,824  6,75047611400,475  6442465 

NOTE:  Tribuno-m  and  5  chongod  from  oight  to  nino  column  July  1,  1975. 

aNONNATI,  OHIO 

Enguiror-m  .  3,733,017  3,421,486 

Enguiror-S  .  2,202,752  2,635,154 

Pott-0  .  1497,279  187413  24H.272  227454 

Grand  Totol  .  7,633,048  187413  8,109,912  227454 


NOTE:  Pott-o  oHoctiuo  Juno  2, 1975  ond  Enguiror-m  ond  5  offoctiuo  Juno 
3, 1975,  chongod  from  oight  to  nino  column.  EHoctivo  Jon.  1,  1979,  tho 
Enguiror-m  ond  5  chong^  Irom  2835  finot  pur  pogo  lormot  to  2700 
linot  per  pogo  lormot. 


Ad  Expenditure  Trends 
October  1979 


A  summary  of  newspaper  advertising  compiled  by  EDITOR  & 
PUBLISHER  from  Media  Records — 64  Cities  Report 


1979 

1978 

Dollar  Change 

Classifications 

(000) 

Omitted 

(000) 

Omitted 

(000) 

Omitted 

% 

Retail 

October . 

.  .$  316,028 

302,512 

+  13,516 

+  4.5 

First  Ten  Months 

3,107,059 

2,840,081 

+266,978 

+  9.4 

Department  Stores 
(Included  in  Retail) 

October  . 

70,516 

72,758 

-  2,242 

-  3.1 

First  Ten  Months 

691,307 

679,022 

+  12,285 

+  1.8 

General 

October  . 

76,227 

72,616 

+  3,611 

+  5.0 

First  Ten  Months 

760,925 

672,475 

+  88,450 

+  13.2 

Automotive 

October  . . . ; . 

14,306 

12,782 

+  1,524 

+  11.9 

First  Ten  Months 

163,922 

127,030 

+  36,892 

+29.0 

Financial 

October . 

19,393 

16,283 

+  3,110 

+  19.1 

First  Ten  Months 

192,120 

162,813 

+  29,307 

+  18.0 

Classified 

October . 

. .  186,813 

174,467 

+  12,346 

+  7.1 

First  Ten  Months 

1,877,884 

1,607,971 

+269,913 

+16.8 

Total  Advertising 

October  . 

. .  612,767 

578,660 

+  34,107 

+  5.9 

First  Ten  Months 

6,101,910 

5,410,370 

+691,540 

+  12.8 

1979  1978 

FUU  RUN  PART  RUN  FUU  RUN  PART  RUN 


CL8V1LAPID,  OHIO 

Ploin  Ooolor-m  .  3,608,707  464,118  3,545,952  480,959 

Ploin  Doolor-S  .  2,131,776  166,613  2,621419  75499 

Protvo  .  imm  446,491  2.M2.933  542,458 

Grond  Total  .  7,776,479  1,077422  8,220,204  1,099,116 

NOTE:  EHoctivo  Sopt.  1,  1975,  tho  Ploin  Doolor-m  and  5  changed  from 
eight  to  nino  column.  Prott-o  changed  Irom  oight  to  nino  column. 
COLUAABUS*  UA. 

Enguiror  (too  note)  ....  1459,198  29,989  1,286/252  36,479 

‘Lodger  Enguiror-5  ....  641.588  2,496  732464  _ 

Grand  Totol  .  2400.786  32485  2418,816  36,479 


NOTE:  Enguiror-m  and  Udgor-o  told  in  combinotion  Men.  through  Fri. 
Linogo  ol  ono  edition  Enguiror-m  it  thown. 


COLURABUS,  OHIO 


Ditpotch-o  .  2,848,189  83,701  2,846,818  111,793 

Oitpotch-S  .  1,822,067  138,944  2,261451  116,048 

Gtixon  Journol-m  .  1,160,808  _  1 ,297,036  _ 

Grand  Total  .  5,831,064  222645  6405,705  227441 

NOTE:  Ditpolch-o  ond  5  ond  CHiion  Journol-m  chongod  from  eight  to  nino 
column  Jon.  13,  1976. 

DALLAS,  TEXAS 

Nowt-m  .  5,089,162  330,632  4,301,697  251444 

Nowt-S  .  2,227,798  335,081  2,383487  455,193 

Timet  Horold-o  .  4,426419  314448  3,919415  254,570 

‘Timot  Horold-S  .  2229,045  148.456  2421,951  139,192 

Grond  Total  .  13,972,324  1,128,81713427,350  1,100,799 

NOTE;  Nowt-m  ond  5  chongod  from  eight  to  nino  column  width  One.  29. 
1975.  rimes  Horold-o  ond  5  chongod  from  oight  to  nino  column  Doc.  29. 
1975. 

DAYTON,  OHIO 

Journol  Horold-m  .  2,138,487  11,664  2,156,318  59,712 

Nowt-o  .  2,252298  304,488  2,271471  350483 

‘Nowt-S  .  1.146.643  15,680  1.324,393  15,840 

Grond  Totol  .  5,5S7,4n  331,832  5,754,182  426,235 

NOTE:  Journol  Horold-m  end  Nowt-o  ond  5  chongod  Irom  eight  to  nino 
column  Oct.  6,  1975. 

DINV8R,  COLO. 

Roefiy  Mt.  Nowt-m  .  4,899,813  4,318499 

‘RKby  Mt.  Nowt-S  ....  1,033,915  1421405 

Fott-o  .  4,265490  162,681  3,654,036  111420 

Pott-S  .  2459.768  2,797439  _ 

Grond  Total  .  12,659,186  162,68112491,279  111420 


NOTE:  Pott-o  and  5  chongod  from  oight  to  nine  column  Oct.  6,  1975. 


DITROIT,  RAICH. 

Froo  Prott-m  . ^2374431^  ***4^,^  2,352.755  370439 

‘Free  Prott-5  .  950,956  191,048  1,189448  287,508 

Nowt-o  .  3,655,469  709,301  3,500,991  722,902 

Nowt-S  .  1,866.913  386,605  2424448  535.906 

Grond  Total  .  8,847,869  1,707,157  9,467,642  1,917,155 

NOTE:  Nowt-o  end  5  chongod  from  eight  to  nino  column  Doc.  29,  1975. 
Newt  figurot  obovo  rofloct  octuol  nino  column  monturomonts. 

Froo  Prott-m  .  2374431  420,203  2452,755  370439 

‘Free  Prott-5  .  950,956  191,048  1,189,348  287408 

Nowt-o  .  3,408,696  668,506  3,254,999  674,435 

Nowt-S  .  1,780.969  377.M9  2300.775  523,535 

Grond  Total  .  8,515,152  1,657,046  9,105477  1456,317 

NOTE:  Nowt-o  and  5  chongod  from  eight  to  nino  column  Doc.  29,  1975. 
Newt  figurot  obovo  roHoct  cenvortod  eight  column  mooturomontt. 
DULUTH,  RAINN. 

Horold-o  .  1,139,600  103,120  1,065,422  27424 

Newt  Trihuno-m  .  1,159436  85,776  1,099,323  27,712 

‘Newt  Irihuno-5  .  739,762  110.108  1.046.149  87,052 

Grond  Totol  .  3,038,706  299,004  3,210494  142,188 


NOTE;  Horold-o  publithod  5  d^t  o  wooli  only. 

NOTE:  Nows  Tribuno-m  ond  5  ond  Horold-o  chongod  Irom  on  eight  to  tii 
column  Alay  5,  1975. 


IRI8,  RA. 

Timot-o  .  1452,966  37,312  1,687,884  9,984 

•rimot  Nowt-S  .  818.258  6,560  1.073433  33,200 

Grand  Total  .  2471,224  43472  2,761,717  43,184 


NOTE;  Timot-o  8  Timot  Nowt-S  changed  from  oight  to  nino  column  Sopt.  1, 
1978. 


FORT  LAUD8RDAL8,  FLA. 


Nowt-o  .  4,735,652  524,693  3,989469  501470 

‘Nows  8  Sun  Sontinol-5  1,887,360  329,027  2,236472  224,076 

Newt  8  Sun  Sontinol-sot  1439,048  1,252,262 

Sun  5ontinol-m  .  3,806,177  838,846  2.824.W  840,000 

Grand  Total  .  11,768237  1,69256610,303,211  1,565,954 


NOTE:  Nowt-o  8  Sun  Sontinol-m  pubfithod  5  doys  o  woofi. 

NOTE:  Nowt-o,  Sun  Sontinol-m  8  Newt  8  Sun  Sontinol-S  8  sot  changed 
Irom  oight  to  tit  column  Alloy  12,  1975. 


GARY,  IND. 

Pott  Tribuno-o  .  2,135,214  471,657  1  456,012  374422 

‘Pott  Trihuno-S  .  1.054.905  1,255.766  9456 

Grond  Tetd  .  3,190,119  471457  3,111,778  384478 

NOTE:  Pott  Tribune  o  end  5  it  on  ostobfithod  nine-column  lormot  nowtpo- 
por  ond  is  mooturod  occordingly. 

GRAND  FORKS,  R4.D. 

Horold-o  .  1,085,269  11,856  1484,567 

tHoroM-S  .  550442  85,228  737.112  141.656 

Grond  Total  .  1435,611  97,084  1421,679  141456 

HARTFORD,  CONN. 

-Ceuront-m  .  3,060446  312477  2,991,686  298,724 

‘Cournnt-S  .  1,532.963  433420  1.683.591  560,736 

Grand  Totol  .  4,593,809  746,197  4,675477  859,460 

HONOLULU,  HAWAII 

Advortitor-m  .  2,960,954  2,904426 

Star  BuHotin-o  .  3,105,196  3,026,682 

‘Star  Bolotin 

8  Advortitor-S  .  1.318,000  1,577.984 

Grand  Total  .  7,384,150  7,508422 


NOTE:  Advortisor-m,  Stor  8vllotin-o  ond  Star  lulolin  end  Advortisor-S 
chongod  from  on  eight  to  nino  column  Moy  3,  1976. 


HOUSTON,  TIXAS 

Chroniclo-o  .  6,724,505  784,739  5487,714  544,944 

Chroniclo-S  .  2,739,246  340,536  4412,247  361,932 

Pest-m  .  5,258,362  562359  4468454  432,963 

‘Pott-S  .  U74491  263,272  24W.046  M5.676 

Grond  Total  .  16,297,004  1,950,90616,964461  1425415 

NOTE:  Chroniclo-o  ond  5  ond  Pott-m  ond  5  chongod  from  oight  to  nino 
column  July  1,  1975. 
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1979  1»78 

FUU  RUN  PART  RUN  FULL  RUN  PART  RUN 


1979  197R 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


1979  1971 

FULL  RUN  PART  RUN  FUU  RUN  PART  RUN 


KANSAS  CITY,  AAO. 

TiiMi-m  .  3,080S36  816,981  2,943689  517,308 

Slor-p  .  1614,436  104,930  1,438,309  108,348 

Slor-S  .  1,594,309  280,192  1,912,739  3Wjl2 

Grand  Total  .  6,289,601  1,202,103  6,316,737  1,003,168 

NOTE:  3tar‘a  S  3  S  Timoi-m  chongod  from  oight  to  lii  cofumn  Juno  8, 
1975. 

LIXINOTON,  KY. 

Horold  (loo  nolo)  .  2,313,732  74,344  2,268,864  223,188 

‘Horold  Loodor-3  .  1,191.969  14.680  1.460.774  58.184 

Grond  Tolol  .  3607,721  89,024  3,729,638  38U72 

NOTE:  Horold-m  ond  Loodor-o  lold  in  combination  Moa  Ibroogb  Fri. 

Linogo  oi  ono  odibon  Horold-m  ii  ibown. 

NOTE:  Horold-m,  Loodor-o  ond  Horold  Loodor-S  chongod  Irom  oighi  lo 
nioo  column  Sopt.  20,  1976. 

urns  NOCK,  ANK. 

Arhontos  Goxolto-m  ....  1,291,M1  459,100  1,790,333 

*Arliom«  Goiolto-3  ....  697,530  126.172  1,090,863 

Grond  Total  .  1,989,311  383,272  2.88U18 

LONO  SIACH,  CAUF. 

Indopondoni  (too  nolo)  .2,466,328  475,218  2.298663  612,381 

‘Indopondom  Proti 

Tologrom-S  .  793.748  26.200  1.009,537  6  640 

Grond  Total  .  3,260,276  301,418  3,308,400  619,221 

NOTE:  Indopondoni  and  Proit  Tologrom  told  in  combinalion  Mon  through 
Fri.  bnogo  of  ono  udilion  indopondonl-m  thourn. 

LONO  ISLAND,  N.T. 

Nomdoy-o  .  2,969,080  732,391  3604,944  813,924 

Notndoy-S  .  1,443,331  357.223  2,440,724  563668 

Grand  Tolol  .  4,412.431  1,109,614  3,743,670  1,379,292 

NOTE:  Nowtdoy-o  ond  3  chongod  from  fivo  column  to  tix  column  Sopt.  11, 

1978. 

LOS  AN08LRS,  CAUF. 

Timoi-m  .  6.290633  3.024.498  3,811,665  2,836,918 

rimoi-3  .  3,327,817  1,431,474  4,072,721  1,791,968 

Horold  Eiominor-o  .  1.033,432  87,823  984,492  38,892 

Horold  Eiominor-S  .  301,872  12,256  373,237  _ 

Grond  Tolol  .  10,933,674  4,376,03311,244,133  4,687,778 

LOS  AF408LIS/SAN  FERNANDO  VALLIY,  CALIF. 

Voltoy  Notn-m  .  3,198,130  732,797 

tVoHoy  Nowi-S  .  1,163,929  94,416 

Grond  Total  .  4,364.039  827,213 

NOTE:  Volloy  Nowt-m  publithod  3  doyt  o  wooh  only. 

NOTE:  Not  mooturod  by  Modio  Rocordt  in  1978. 

NOTE:  Volloy  Noun  bogon  publiihing  o  Mondoy  odition  oHoctivo  Sopt.  10, 

1979.  Provioutly,  Riit  nowtpopor  wot  pubEthod  Tuo.  Ihrough  3  only. 

RAACON,  OA. 

Tobroph  (too  nolo)  ...  1.223.688  110,295  1630,104  183670 

‘ToWgroph  t  Nowt-S  . . .  637,930  23,318  809,130  33,021 

Grand  Total  .  1,860,618  133613  2,039,234  218691 

NOTE:  Tologroph-m  ond  Nowt-o  cold  in  combinolion  Mon.  through  Fri. 
Linogo  of  ono  oAHon  Tologroph-m  it  thown 
AAANCHRSTIR,  N.H. 

Union  Loodor-d  .  1,489,118  199,336  1  616637 

‘Now  Hompthiro  Nowt-3  689,073  136,796  986,338 

Grond  Total  .  2,178,191  336,132  2,303,015 

AAIAAAHIS,  T8NF4. 

Commoruol  Appool-m  . . .  2633603  217,339  2,332,893  230,333 

Commorciol  Appoal-3  . . .  1,183,133  30,920  1,410,234  97,196 

Prott-Scimilor-o  .  1,878,192  187,824  1.791680  121.406 

Grond  Total  .  3,696,530  436,283  3,334,307  448,933 

NOTE:  Commorciol  Appool-m  ond  3  and  Prott  Scimilor-o  chongod  to  nino 
column  July  1,  1975. 

lAIAIRI  FLA. 

Horold-m  .  3,813.0M  1,120644  3,488,764  933,186 

Horold-3  .  1,907,267  592,194  2,183,237  748617 

Nowt-o  .  1,936,627  25,778  1,847,671  _ 

Grond  Total  .  7,636,963  1,738,316  7,321,692  1,681,503 

NOTE:  Horold-m  and  S  ond  Nowt-o  chongod  from  night  to  tii  column  Mor. 
3,  1975. 

NULWAUK88,  WIK. 

3on«nol-m  .  2,038,037  1.862,437  19,920 

Journol-o  .  3,761,707  794,093  3,117,403  1,164,167 

Journol-5  .  2.3M694  321,614  6371663  833,320 

Grond  Total  .  8,120,138  1,115,707  7,351,423  2,037,407 

NOTE*  Sontinol-m,  ond  Journol-o  and  3  chongod  from  oighi  to  nino  column 
Oct.  I,  1979. 

RMNNUPOUS,  ININN. 

Tribuno-m  .  2,227,767  144,179  2606,988  141613 

Tribuno-3  .  2,147,272  469,815  2676.343  379,486 

Star-o  .  6569,515  552617  2,701,717  647,302 

Stor  t  Tribuno-iot  .  395,163  _  _  _ 

Grond  Total  .  7639,717  1,166,611  7,287,050  1668,601 

NOTE:  Tribuno-m  ond  3  ond  3lor-o  chongod  from  oighi  to  tii  column  Moy 
5,  1975. 

NOTE  Tribuno-m  ond  Slor-o  hod  o  combnod  tot  odition  in  1978.  Tho 
linogo  it  thown  in  tho  3tar-o.  For  1979  tho  tot  odition  it  (ilod 
toporololy  ond  tho  Tribuno-m  ond  $tor-o  oro  pubEthod  5  doyt  o  wooE 
anV 


NASHVIUIp 

TBNN. 

lonntr-t  . 

..  269S,6S4 

214,272  2671462 

137604 

T«fNi«SMi»’m  . 

..  14S4.493 

214,112  2,369,651 

137,264 

*T«Mi9$»9on-S  . 

..  1662.41) 

91524  1  606.404 

118668 

GrM^  Tolol  . 

..  6,412,SS8 

320,908  6,241317 

393,436 

NOTE:  TMOtssooft-m  ond  S,  ond  Bonnor-o  clionaod  from  to  nino 

colvmn  Jon.  2,  1978. 

NEW  YORK 

NnYn 

Timot-m  . 

..  3,496603 

143,100 

Fimot-S  . 

..  3,218,798 

1,277,498 

Nowt-m  . 

..  1,333,600 

1,724,289 

Nowt-S  . 

. .  841,250 

1,276,411 

Potl-o  . 

. .  881,147 

1,836,222 

Pott-S  . 

948.758 

Grond  Totol  . 

..  9,971,600 

4,421,298  1784,980 

NOTE:  Timot-m  and  3  chongod  from  on  oight  to  nino  column  Sopt  7, 1976.  t5t( 
Nowt-m  and  3  chongod  from  fivo  to  o  tix  column  Sopt  6,  1976.  Lopi 

NOTE:  Timot  ond  Nowt  did  not  pubEth  Oct  1 1hrough  Oct  31;  Pott  Irom  Oct  G 
1  through  Oct  4,  1978  duo  to  ttribo  conditioni.  NOT 

NOTE:  Potl-S  firtl  pubEcolion  Oct  8,  1978.  cl 
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NIWARK  NoJo 

Star  Udgor-m  .  3,633,871'  21*1,934  3,480627  139679 

•Star  Lodgor-S  .  2616,824  132,068  3,398694  217,332 

Grond  Total  .  3,970,693  364,002  6  678.321  376,911 

NOTE:  Star  Lodgor-m  ond  3  chongod  from  oight  to  o  nino  column  Sopt.  7, 
1976. 

OAKLAND,  CAUF. 

Tribunu-o  .  2.306,368  231.140  2,133,982  202,742 

•Trihuno-S  .  1.184,789  43.592  1  6)9.414  45,888 

Grand  Total  .  3,491,157  276,732  3,453696  248,630 

ORAF408  COUNTY,  CAUF. 

Rogitfor-d  .  3.830658  38,576  5,208614  103622 

tRogitlor-S  .  1.873,090  _  2,278,351  _ 

Grand  Total  .  7,703,648  38,576  7,486.665  103622 

PASADINA,  CALIF. 

SlorNowt-d  .  1,282,693  139619  1,164,423  169,425 

•Stor  Nowt-S  .  489639  _ 368,932  8630 

Grond  Total  .  1,771,932  139,319  1,733,355  178653 

RASSAIC,  N.J. 

Horold  Nowt-o  .  1,267,781  238.991  1,307,632  218,762 

tHorold  Nowt-S  .  428,9)1  160,568  631600  143637 

Grond  Total  .  1,696692  419,359  1,940,232  362,299 

NOTE:  Hordd  Nowt-o  chongod  from  oight  to  nino  column  Oct.  4,  1976. 
Nuwt-tol  chongod  Irom  nino  to  loUoid  tovon  cobmn  Sopt.  2,  1978. 

RAT8RSON,  N.J. 

Nowi-d  .  1.166630  139,600  1,249,378  )  3S.2)6 

NOTE:  Nowt-m  chongod  from  oight  to  nino  column  Sopt.  19.  1977. 
Nowt-tot  chongod  from  nino  to  tabloid  tix  column  Aug.  26,  1978. 

NOKIA,  ILL 

Journal  Slor-d  .  1,868,334  147,900  1,941,275  174,240 

•Journol  Stor-S  .  823616  71,036  1.190.22)  63,704 

Grand  Total  .  2,693,830  218,936  3,131,496  237,944 

miUORLRHIA,  PK 

8uRolin-o  .  2,030,109  978,632  2,198,321  1,154613 

‘8ullolin-S  .  371,164  430,063  943,196  321,232 

Inguiror-m  .  2,387,844  191,933  2,282,3)7  208637 

Inguiror-S  .  2,148,376  492,8)9  2,360,769  611,662 

Nowt-o  .  1,187,779  12,768  1.142,474  12,600 

Grond  Total  .  8,345672  2,106,239  9,127,077  2,508684 

NOTE  8ullotin-o  ond  3  chongod  from  oight  to  tix  column  Moy  19,  1973. 
Inguiror-m  ond  3  chongod  from  oight  to  tix  column  Moy  19,  1975. 
Nowt-o  chongod  from  tix  column  to  fivo  column  May  19, 1973.  Tho  doto 
in  tfm  roport  covoring  tho  Nowt-o  rofloctt  tho  convortod  linogo  to  til 
column  formot. 

NOTE:  EuRotin-o,  Nowi-o — not  publithod  Octobor  1,  1979  duo  to  ttribo 
conditiont.  Inguiror-m — publithod  Oct.  I,  1979,  but  only  to  oitont  of 
32,000  drcubtion.  Accordingly,  no  Enogo  rocord  it  includod  in  Ibt 
roport  for  thot  doto. 

PITTSSUROM,  PA 

Pott  Goxotto-m  .  1,273618  144,028  1,169,464  242,729 

Prott-o .  2,380,318  263.443  2.332,307  369610 

*Prott-S  .  2,066.198  _  2,436.452  _ 

Grond  Total  .  5,920,034  407,471  3,978,223  612639 

NOTE:  Pott  Goxotto-m  ond  Prott-o  ond  3  chongod  Irom  oight  to  nino 
cobmn  Sopt.  1,  1975. 

PROVI08F4CR,  R.I. 

8ulbtin-o  .  2,080,893  701882  1,964.734  484673 

Journol-m  .  1,978,640  395,110  1  664626  407,038 

Journol-5  .  1,434,622  2)3.104  1,905.734  193,744 

Grand  Tolol  .  3,314,153  1,313,096  3,734,694  1,083,073 

NOTE;  8uHotin-o  and  Journol-m  hovo  o  combnod  tot  oAtion.  Tho  Enogo  it 
only  thown  in  tho  8ullotin-o. 

NOTE;  OuRotin-o  and  Journol-m  ond  3  chongod  from  oight  to  moo  cobmn 
July  1,  1977. 

ROCHESTER,  N.T. 

Domocrot  I  Cbonicb-m  1,927,429  189,370  1637,383  192,708 

Domocrot  S  Otromclo-S  .  1,184;194  120696  1,3006)5  109,608 

Timot  Union-o  .  1.939.392  159.641  1644.839  200604 

Grond  Total  .  3,033,013  470,107  3,183,037  303,120 

NOTE:  Domocrot  8  Cbomclo-m  and  3  and  Timot  Umon-o  chongod  from 
mght  to  nino  column  Oct.  20,  1975. 

SACRAJN8FITO,  CALIF. 

8oo-m  .  3616,724  688,816  3,032603  645,128 

‘8oo-5  .  1,223,643  399,080  1  649,186  282696 

Umon-m  .  1666,270  300,080  2,438,999  224,136 

tUmon-S  .  589622  90,136  813.974  19.360 

Grand  Total  .  7,998,161  1,478,112  7,734,764  1,170,720 

NOTE  8oo-o  ond  3  ond  Umon-m  ond  3  chongod  from  mght  to  nino  column 
Sopt.  1,  1973. 

ST  LOUIS,  FRO. 

Gfobo  Domocrot-m  .  1238,931  272,993  1607,276  236601 

Globo  Oomocrol-WE  ....  1,187,738  1,134,899  33,136 

Pott  Olipolch-o  .  2,316,449  266,333  1317,390  56,080 

•Pott  Bipotch-S  .  1222,390  _  2,709,105  64,128 

Grand  Total  .  8,183,548  339626  7,788,870  391,343 

NOTE  Gbbo  Domocrot-m  publithW  5  doyt  o  wooh  only. 

NOTE  Pott  Ditpotch-o  and  S  and  Globo  Domocrot-m  ond  woohond  chongod 
from  mght  lo  nino  column  Apr.  5,  1976. 

ST.  PAUL,  RAINN. 

Pionoor  Prott-m  .  1,492,922  1667607 

‘Fionoor  Proit-S  .  1,723,846  2,007,449 

Ditpotch-o  .  1313.442  3311)7  1261.920  333,322 

Grond  Total  .  3,330,210  331)17  5,636676  333,322 

NOTE  Pionoor  Prott-m  ond  Ditpolch-o  hot  o  combnod  tot  oAFon;  tho 
linogo  it  thown  in  tho  Ditpotch-o. 

NOTE:  Pionoor  Prott-m  and  3  and  Ditpotch-o  chongod  from  on  oight  to  o 
tix  column  Moy  5,  1975. 

ST  PfinRSRURO,  FLA 

Indopondont-o  .  1366612  71612  2,447614  63616 

Timot-m  .  3,296,639  1,030,407  3,1M,481  869688 

•Timot-S  .  ).3»610  4)0,962  1  624.2(18  499,703 

Grond  Tolol  .  7,193661  1,332,681  7,206,183  1,434,707 

SAL8JN,  ORSaON 

Orogon  3tolotmon-m  . , .  2,780,937  2,409,302 

IStatotmon  Journol-S  . . .  720,359  919,037 

CopHol-o  .  2687,774  2.126.872 

Grond  Tolol  .  5,889,270  3,433611 

NOTE:  (>ogoo  Stotoimon-m,  bpitol  Journol-o  ond  Slototmon  Joornol-S 
chongod  from  on  mght  lo  o  nino  column  Ocl.  1975. 


SAN  ANTOFMO,  TIXAS 


Eiprott-m  . 

...  1699,391 

338,328  2,481,324 

287,192 

fEiprott- Nowt-S 

...  1.380641 

169,584  1631,630 

54,328 

Eiprott-Nowt-tof  . . 

...  320.872 

321500 

Nowt-o  . 

...  1332,486 

286,^  1300,273 

221,120 

Liokt-o  . 

...  2,602,203 

381.403  1630,976 

70614 

•Ught-S  . 

...  1616663 

200,872  1,789,616 

Lifilt-tot  . 

...  442.286 

191674 

Grond  Total  — . 

...11.5R148 

1674,42911,774,111 

632654 

NOTE  Exproii-m,  Nowt-o  and  Light-o  publithod  5  doyt  o  wooh  only. 
NOTE  Eiprott-m,  Exprott  Nowt-S  and  tot,  Nowt-o  ond  Ligbt-o,  S  ond  tot 
chong^  from  oight  to  nino  column,  Exprott-m,  Eiprott-Nowt-S  ond  tot 
Jon.  19,  1977;  Nowt-o  Jon.  18,  1977  ond  Ught-o,  S  ond  tot  Juno  IS, 
1976 

SAN  DISOO.  CALIF. 

Union-m  .  1948,132  94,637  3,391622  100,194 

‘Umon-S  .  1,697678  1,984604 

TrAuno-o  .  4.449,693  94,72)  4.020.193  66649 

Grond  Total  .  10,095,423  189,378  9693,719  167,043 

SAN  FRANCISCO,  CAUF. 

Chronicb-m  .  2660,142  988,432  2628,667  800626 

Exominor-o  .  132),)S7  987,183  2,211,999  812609 

Exominor  t  Cbronicb-S  .  ).3«66)  227.132  1.697626  320.120 

Grond  Tolol  .  6,584,960  1202,787  6,140,492  1,912653 

SAN  JOSf,  CAUF. 

Morcury-m  .  3,993662  339,700  3699684  233,411 

Nowt-o  .  3,268,039  329663  4,621622  279666 

*Morcury-Nowt-S  .  2639.7)4  13.440  26)8.584  _ 

Grond  Tolol  .  13,603,033  68180312639.790  333,7n 

NOTE  Morcury-m  ond  Nowt-o  hot  o  combnod  tot  oAtion;  tho  linogo  it 
only  thown  in  tho  Morcury-m. 

SHRRVVORT,  LA 

Journol-o  .  1,861,331  132,708  1,663,120  92,376 

Timot-m  .  2,670,893  127620  2661,704  83600 

Timot-S  .  976.973  1.211961  _ 

Grond  Total  .  3,309,419  260,028  3,237,785  178676 

NOTE  Timot-m  ond  3  and  Journol-o  chongod  horn  on  mght  to  moo  cobmn 
Jon.  1  1977. 

SYRACUSS  N.Y. 

Horold  burnoi-o  .  1033,988'  6311  2633603  7673 

‘HoroM  Amoricon-S  ....  1,146,823  11,826  1624,269  13,999 

Pott  Slondord-m  .  1,224,137  70,031  1.189.649  69680 

Grond  Total  .  4,426,948  88,168  4,747623  92,934 

NOTE:  Pott  StondorAm,  Horold  Journol-o  and  Horold  Amorkon-S  chongod 
from  mgb  to  o  moo  column  Sopt.  1,  1976 

TALLAHASSEE,  FIA. 

Domocrot-m  .  1,907,778  336676  1.436673 

‘Domocrol-S  .  632,176  90,332  738,933 

Grond  Total  .  2639,934  446728  1193608 

NOTE:  Domocrot-o  ond  S  chongod  from  oight  to  o  lii  colomn  Aug.  1, 1976. 

TAMPA  FLA 

Trihuno-m  .  3,044,333  807,133  2,964601  928668 

‘Tribuno-S  .  1682.200  73,443  1.666693  104600 

Timot-o  .  1161,021  _  1.996639  _ 

Grond  Tolol  .  6,687,354  880696  6628,033  1,033668 

NOTE  Tribono-m  ond  S  ond  Timot-o  cbongod  from  oight  to  nioo  column 

Oct.  27,  1975. 

WASNIMaTOM  D  C 

Potl-m  .  3.240657  '631,267  4,916090  5n,767 

‘Poit-S  .  2615.923  618632  1876231  638699 

Slor-o  .  2628,004  314,474  1,9976)6  479636 

Slor-S  .  769,280  248648  837,134  337668 

Grond  Total  .  10634.064  1011061 1062S6n  2628690 

NOTE:  Poit-m  ood  S  ond  Slor-o  and  3  chongod  from  oight  to  nino  colomn 
Aug.  1  1976. 

WEST  PALM  RSACH,  FIA 

Potl-m  .  2,972610  95,758  2622621  72631 

Timot-o  .  1572612  78,949  2665630  73641 

•Pott  runot-S  .  1,473690  35,468  1643647  135628 

Grond  Total  .  7,018,712  230,173  6,433,498  281,400 

NOTE:  Potf-m  ond  Timot-o  hovo  o  combnod  tot  oAlion.  Tho  linogo  it  only 
thown  m  tho  Pott-m. 

NOTE  Pott-m,  rrmot-o  ond  Pott  Timot-S  chongod  from  mght  to  tb  cobmn 
Oct.  1,  1973. 

WESTCHESTER  ROCKLAND,  F4.T. 

Roportor  Ditpotchta  ....  1,381393  264,022  1,711827  375,157 

tRoportor  Ditpntch-S  . . .  724665  71636  1  679,630  73680 

Grond  Total  .  1307,260  333658  1993,437  430,637 

WICHITA  kAFIS. 

Eoglo-m  .  2607.917  336,112  2631988  436,486 

8oocon-o  .  1,139,461  1,133,793  17,116 

‘Eogb  Eoncon-S  .  814,997  118.036  981140  196672 

Grond  Total  .  4,282673  674,168  4649,913  654,294 

NOTE  Eoglo-m  ond  loncon-o  hot  o  combnod  tot  odilion.  Tho  tnogo  it 
only  iJiovwi  m  tho  Eogb-m. 

NOTE  Eoglo-m,  Etncon  o  ond  Eoglo  8oocon-S  chongod  Irom  oight  to  tb 
cobmo  Sopt.  I,  1973. 


OCTORSR  IPTf/mS 
UNA08  FKFURU 
SUPPUED  RY  PURUSHBI 
ALRAF4Y,  FLY. 

Timot-Umon-m  .  1,786,637  1683605 

Kmcborbocbor  Nowt-o  . .  1,210610  1,230,063 

Timot-Union-S  .  824,107  832.176 

Grond  Tolol  .  3,821,374  3,763646 

NOTE:  HoortI  Nowtpopor  poriod  runt  Oct.  1-Oct.  28,  1979. 

ALTOOF4A,  PA 

Mirror-o  .  1298,870  2638672 

AFEAHUM,  CAUF. 

EoHotm-o  .  1628,226  1,407,924 

ARUNDTON  HEMNTS,  ILL 

Horold-m  .  853,223  106,783  848,728  89,093 

HorolAS  .  280205  34.986  243.288  23639 

Grond  Total  .  1,133,428  141,769  1,092616  114,632 

NOTE  Horold-m  ond  5  chongod  from  8  to  hncolumn  Mor.  17,  1969. 

(Continued  on  page  30) 
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Linage — (Cont’d  from  page  29) 

1979  1978 

FUU  RUN  PART  RUN  FUU  RUN  PART  RUN 


■ANOM,  MR. 

Daily  Na«n-m  .  1,744,434  14453*5 

BIUMPIOHAM,  AlA. 

Na<n-t  .  2,735,83*  3111*4  23*8,164  234,990 

Ntm-S  .  1,3974*4  14514*8 

Po«t  Haral4H«  .  1471,530  _  1344,122  _ 

Graa4  Talol  .  5,005,254  312,1*4  5404,174  234,990 

MAinPOAD,  094T. 

iiyatitar-a  .  1,973,212  1,822,4*4 

■UAUNarON,  VT. 

Frta  Praii-ai  .  1239,300  2477,042 

Fraa^Mt•5  .  323,452  301444 

Gran*  Ta«al  .  2,542,952  2379404 

CASARA.  WTO. 

5lar-Tri4iHM-ai5  .  4434,924  1,990,714 

NOTE:  lackiAas  iaiarli — 1*2,790  liaai  in  1979;  177,128  tnat  in  197*. 
Family  WaaUy  nal  inclada* — 7*495  Enai  in  1974  W,609  linat  in  197*. 

DAVINAOAT,  IOWA 

Oaa4-Cily  Timai-a/m  ...  3,543,554  3,195,942 

Qva4-Cily  Tinias-5  .  *44,9*4  1.10142* 

GranOTalnl  .  4,3*8,53*  4,297,790 

DRS  MOINU,  IOWA 

Raniflar-m  .  *94,497  332421  1,«1,452  241444 

Tri(ana-a  .  1,514,24*  1404,577 

Ra«i>tar-5  .  971,747  40,197  1,144.531  107453 

Gran*  Talal  .  3,3*4,732  3*1,01*  3,574340  34*317 


OOVRN.  DRIAWARR 

Oaiawara  5lala  Na<n-a5  1,1*9,092  1,244,402 

NOTE:  Fiyarai  ikawn  nra  an  *-celamn  basil. 


RORAOPITON,  ALTA. 

Jaarnal-a  .  4,154,29*  5,249,399 

PORT  WATNI.  IND. 

Naw-SanKnal-a  .  2,4*7,454  23414  2447322  14354 

JnarnaMia>aHa-m  .  2,043,0*2  2,170,400  11,942 

JawnaMiaialta-*  .  1,151,414  1.104.574  _ 

Gran*  Talal  .  5,901,952  23,014  4,132,194  20,194 

PORT  WORTH,  TlX. 

5lar-Tala«ram-m  .  3,3*9,54*  350,174  2,042,202 

5tar-Tala«rani.s  .  3,534,922  4*4,205  2.947310 

5lar-Tala(ram-S  .  1403,1*4  141,724  1,912490 

Gran*  Talnl  .  0,729,474  970,1*7  7,722302 

NOTE:  liKla*ai  insarit  an*  lana*  a*itiant  far  Ocl.  1979. 

IPNNAF4AAOUS,  IND. 

Slar-m  .  2,914,475  2,913,029 

Nam  t  .  2,430,102  2,3*2,113 

Slar-S  .  1.734.054  1,944,9** 

Gran*  Talnl  .  7,0*7,431  7,242,130 

KITCHRNRR-WATRRLOO,  ONT. 

Racar*-t  .  3,054,1*7  2,924,907 

IITHBRIDOR,  ATIA. 

Hsral*.a  .  1,700,413  1,4*5,914 

LINCOLN  NOR. 

Jaarnal-Slar-*/5  .  2,411,0*o'  2,542,940 

NOTE:  lncla*ai  inarli — 507,192  (am  in  1979;  404,27*  (nas  in  197*. 

LOUISVIUR,  KRNTUCKT 

Cawiar-iawnal-ni  .  2,490,441  2,475,007 

leaitnila  Timai-a  .  3,054,457  2,7*0,134 

Caariar-Jaarnal  — 

Timai-S  .  1,407,399  2,049344 

Gran*  Talal  .  7,140,797  7304,9(7 


NOTE:  ROP  Oisylay  linaga  is  pvUisba*  an  4-calainn  basis,  bal  canvarla*  la 
*-calgmn  b^s  nbnaa.  Classifia*  pabbsba*  an*  raparla*  an  lO-calamn 
basis. 


Copitol  TiiuM'#  . . . . 

RAADISON,  Wise. 

...  2,4*0,534 

2,29*392 

Stott  ioorool-m  . . . . 

...  2393,314 

2,324340 

Stolo  ioornoi-S  . . . . 

. . .  973.79* 

922.724 

Grond  Totol  . 

...  5,947,44* 

5,54737* 

NOTE:  G-coIvinn  pogts 

convortod  to  $>column. 

Ificlodoi  logoi. 

Rtcord-JotriioLm  . . . 

AAIRIDRN,  CONN. 

...  1,321,244 

1,174312 

World-m  . 

AAONROR,  LA. 

...  2,115,022 

1,729,02* 

Nows-Stor-t  . 

...  1,073,9*4 

1,593,57* 

Worl*-S  . 

. . .  914,4*0 

*44.550 

Grond  Totol  . 

...  4,903,4*4 

4,147,154 

1979 

197* 

FUU  RUN  FART  RUN  FUU  RUN  PART  RUN 

MONTtlAL,  QUIftIC 

Goxotto-m  . 

....  4,3*1,905 

3,755,114 

U  Dovoir>m  . 

....  447,991 

473,549 

Lo  Dimoodio-Motin-S 

. . .  434.2*2 

441.4*4 

Grond  Totol  . . . . 

....  5,444,17* 

5,090,347 

NOTE:  lo  0imoncho>Motin  inciwdot  insorts — 91,104  Inoi  in  1979;  141,550 
Knot  in  1978. 

NASNUA,  N.N. 

TologropK-o  . 

....  1,847,449 

NOWPORT  NSWS,  VA. 

1,739,773 

Doily  Proti-m  . 

....  2,210,110 

2,202334 

Timot-Horold-o  .... 

....  1197,720 

2374.324 

Doily  Prott*$  . 

....  1.214.414 

1.490.94* 

Grond  Totol  .... 

....  5,424344 

5,949,90* 

NORPOLK,  VA. 

Virmnian-Pilal-ni  .  2,447,247  2*9341  2,544,794  317,997 

La*^-Slar-a  .  2341,731  545,417  2.295,04*  447,745 

Tirginian-Pilal  t 

la*gar.5lar.5  .  1,2*3,559  294334  1,4*0,473  209,400 

Gran*  Talnl  .  4,512,537  1,14*312  4331315  995,170 

NORTH  BAT,  09IT. 

Na«9al-a  .  13*5,949  1,175,204 

NORTH  ALATTl,  NRB. 

Tala9rapb-m5  .  945,4*4  934,037 

NOTE:  lnchi*as  Family  WaaUy — 79,74*  (nas  in  1979;  92,400  linas  in  197*. 

OOORN,  UTAH 

Slnn*ar*-Exnfflinar-a  . . .  2,137,254  1,059,13* 

5lan*ar*-EiaininarS  ...  775374  *72,474 

Gran*Talal  .  2,913,12*  2,731312 

NOTE:  5im*ay  in<la*as  Family  WaaUy— 70,494  (nas  in  1979;  90,272  linas 
in  197*. 

OKLAHOAAA  CITT,  OKLA. 

Oblabaman-m  .  2354,8*2  754337  2.449343  442,3*7 

rimas-a  .  2,545,04*  447,447  2,247,495  525,459 

OUahnman-S  .  IJM.US  1,714,0*1  _ 

Gran*  Talal  .  4,55431*  1,424,004  4,431,419  1,147344 

ORAAHA,  NOB. 

Warl*-Harnl*HnaS  .  3342,222  4.1523*4 

ORLAP4DO,  PLA. 

5anlinal  Slar-a/*  5  .  4,324,342  *09,2*0  4  323,740  790,214 

OTTAWA.  ONT. 


lo  Droit-0  . 

.  2,434395 

2,171,594 

PALM  SPRIPIOS-PALM  DUBIT, 

CAUF. 

Doiort  Son-o  . . . 

.  1312,159 

PHOtNIX,  ARIZ. 

1,44433* 

RopwbKc-m  . 

.  5,152,252  270,49* 

4,043.943 

GoxottO'O  . 

.  5,073,7*2  270.49* 

3,974,472 

R*piib(c-S  . 

.  2.344.740 

2.33434* 

Grond  Totol 

.  12,590,774  557,394 10374.9*2 

PORTLAND,  NUINR 

Proit  Horold-m 

.  1,534315 

1,402301 

Eigrots-o  . 

.  1,475,434 

1,540,739 

Tologrom-S  . 

.  1.075.101 

1.059.305 

Grond  Totol 

.  4,n5,350 

PORTLAND,  ORL 

4322,345 

Orogonion*mS 

.  4,113,254 

5,945,0*4 

Orogon  Jo«rnol-o 

.  Z210.132 

1.910344 

Grond  Totol 

.  0,331,3*4 

RUDt(40,  PA. 

7355,932 

Timot-m/Eoglf-f  . 

.  1314334 

1,4*5,745 

Eoglo-S  . 

.  773,725 

1.105.155 

Grond  Totol 

.  2,5*7,941 

RICHMOND,  VA. 

2,700,900 

Timot-Dispotch-m 

.  2,205,90* 

2,055373 

Nows  loodor-o  . . 

.  1,994,530 

1334,13* 

Timot'DiipotcK'S 

.  1371344 

1.500.507 

Grond  Totol 

.  5,573,003 

5, 4(0.1** 

NOIt:  Port>ron  ond 

comics  not  incliidod. 

MVRSIDIy  CAUP. 

Entorprito-m  . . . 

.  2,320,24* 

2,223,403 

Prott-o  . 

.  2,077,414 

1,949.000 

Prott-EntorpritO'S 

.  594.204 

4*4.50* 

Grond  Totol 

.  4,994,044 

4370,790 

NOTE:  Pnra*a  (naya  or  praprinia*  insarls  nal  incla*a*. 

SAI4TA  BARBARA,  CALIP. 

Nasn-Prass-a-S  .  3,049,990  2350,747 

NOTE:  Parn*a  linaya  nal  incla*a* 


1979  197* 

FUU  RUN  PART  RUN  FUU  RUN  PART  RUN 

SCOTT*  BLUPP,  NRB. 

Slar-Haral*-mS  .  1,004,720  1,0043*4 

NOTE:  IncbiOas  Family  WaaUy— *0,135  (nas  in  1979;  92334  (nas  in  197*. 


Post-IntolKgoncor-m 

SUTTLI,  WASH. 

....  1,032,519 

1,012,14* 

Post-IntolKgoncor-S 

....  633,430 

774.070 

Grond  Totol  . . . 

....  2,444,149 

2,5*9/)3* 

Timos>oS  . 

....  4349,002 

4,410,5*4 

SOUTH  BAY  (Tarrancp),  CALIF. 

Orooxo'o  . 

....  3,051,00* 

3,941,300 

SpoKosmon- Rovi  ow-m 

SPOKANR,  WASH. 

...  1302353 

1,455,5*9 

SpoKotmon-Roviow-S 

...  994329 

1,147J92 

Doily  Chronklo-o 

....  1,*5f,4*3 

1.775.1*4 

Grond  Totol  . . . 

....  4,457,345 

4,590,145 

Nowt-Tribono*o  A 
Tribtfno>lodgor-S 

TACOWUL,  WASH. 

....  3,470,45* 

3,9*0,420 

OUt-t  . 

TOLRDO,  OHIO 

....  3,530,490 

2,295,544 

*l«4*-5  . 

....  1.374.030 

1.75«.520 

Grond  Totol  . . . 

....  3,914,720 

4,054,044 

Daily  Cayil«l-m  . . . 

TOPOKA,  KANSAS 

....  1,323,437 

1,347,279 

$toto>io«rnol-o  . . . 

....  974,2*3 

959,294 

CayMal-Jaaral-S  . . 

....  550.403 

471.009 

Grond  Totol  .... 

....  2,050,123 

2,977,5*2 

Slar-a  . 

TOROF4TO,  ONT. 

....  5,329,294 

4S91.034 

Son-mS  . 

....  3.734.402 

2.441.977 

Grond  Totol  . . . 

....  0,045, *9* 

7,353,013 

Stor-m  . 

TUCSON,  ARIZ. 

....  3,541,04* 

3,400,41* 

Citixon'O  . 

....  3,4*7,022 

3,399,05* 

Slaf-5  . 

....  1.150.010 

U10.224 

Grond  Totol  . . . 

....  *,1*4,000 

*,110,503 

NOTE:  Swndoy  inciwdot  Porodo  Knogo. 

World-m  . 

TULSA,  OKLA. 

....  1,923,750 

1029,445 

Tribwno-0  . 

....  1,944,934 

1,045,924 

Wedd-S  . 

....  941,127 

1.115.421 

Grond  Totol  . . . 

....  4,031,003 

4,791,010 

NOTE:  Figvrot  botod 

on  6-colwmn  formot  and  9-colwmn  clattifiod. 

Swn«o  . 

VANCOUVER,  B.C. 

....  3,000,354 

4,130,917 

NOTE:  Inciwdot  Woohond  Mogoxino 

Nowt-Swn-o  . 

WAUKROAN,  lU. 

....  3,241,330 

2,193,070 

Timot-loodor-Nom 
Rocord-o/d  . 

WILKRS-BARRR,  PA. 

....  1,301,53* 

505,7*2 

Nowt-Jowrnol-m-o 

WILMINOTONy  Dll. 

....  3.491A6S 

2,249,520 

Nowt*Jowrnol‘S 

....  750,521 

713.249 

Grond  Totol  _ 

....  3,242,3*4 

3,9*3.7*9 

Stor-m  . 

WILMINGTON,  N.C. 

....  1,1*4,974 

1,100,454 

Stor-No«vt-S  . 

....  443.324 

341.724 

Grond  Totol  . . . 

....  1,430,300 

1,442,1*2 

5tar-a  . 

WINDSOR.  OFIT. 

....  3,127,307 

2,021,179 

Tribwno-0  . 

WINFNPRO,  MAN. 

....  3,929,7*3 

3,302,797 

Froo  Prott‘0  .... 

....  4.014.001 

3.534.745 

Grond  Totol  . . . 

....  7,944,5*4 

4,039,542 

Jowrnol-m  . 

WINtTOP<-SALIM«  N.C 
....  1.931D48 

1,794,744 

Sontinol-o  . 

....  1,5*5,53* 

1,422,944 

Jowrnol-Sontinol-S 

....  *09.074 

915.502 

Grond  Totol  . . . 

....  4,335,450 

4,135,194 

NOTE:  Port-rwn  ond  comics  not  inciwdod. 

Tologrom-m  . 

WORCISTIR,  MASS. 

....  1,145,303 

1,170,079 

Goxotto-o  . 

....  1,231/197 

1,144,9*4 

Tologrom-S  . 

....  1,0*0,945 

U49.534 

Grond  Totol  . . . 

....  3,477,245 

3,414,597 

Ed  Arnold  cited 
by  U.S.  Army 

Edmund  C.  Arnold  has  been  honored 
for  his  work  in  military  journalism.  The 
Army  has  awarded  the  Virginia  Com¬ 
monwealth  University  professor  its  Out¬ 
standing  Civilian  Service  Medal,  the 
highest  honor  it  pays  civilians. 

He  was  cited  for  his  many  activities 
with  Army  and  other  service  publica¬ 
tions.  He  is  a  frequent  lecturer  at  the 
Defense  Information  School  at  Fort  Har¬ 
rison,  Ind.,  conducts  workshops  for  ser¬ 
vice  editors  and  judges  contests  for 
military  newspapers  and  magazines. 
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Arnold  has  been  in  journalism  for  al¬ 
most  50  years,  beginning  as  the  editor  of 
a  weekly  in  his  native  Michigan  at  the 
age  of  17.  For  many  years  he  was  editor 
and  co-publisher  of  the  Frankenmuth 
(Mich.)  News. 


appeared  in  the  Farmer  magazine  on  re¬ 
gionalism.  The  hard-hitting  series  probed 
the  controversy  over  regional  govern¬ 
ment  on  a  national  level  and  then  took  an 
inside  look  at  it  in  North  Dakota  and 
South  Dakota. 


Wins  $100  prize 
for  farm  series 

Dennis  Blank,  publisher  of  the  Oil 
Patch  Hotline,  Williston,  N.D.,  has  been 
named  first-prize  winner  in  the  miscel¬ 
laneous  category  of  the  Ciba-Geigy  Farm 
Writers  Award. 

The  $I00  award  and  plaque  was  given 
to  Blank  for  his  series  of  articles  that 


More  than  60  editors  and  writers  from 
across  the  Nation  competed  for  the 
award. 

Blank  is  publisher  of  a  bi-monthly  tab¬ 
loid  for  the  oil  industry  in  the  Williston 
Basin — western  North  Dakota,  eastern 
Montana  and  South  Dakota.  The  32-page 
paper  has  a  press  run  of  3200  and  sub¬ 
scribers  in  20  states  after  being  estab¬ 
lished  a  little  more  than  a  year  ago. 


EDITOR  &  PUBLISHER  for  December  22.  1979 


Past  Week’s  Range 
of  Stock  Prices 

NEWSPAPERS 

One 

Year 

12/19  12/12  Ago 


Affiliated  Publications  (AMEX)  .  29'/«  26Vs  20 

Blue  Chips  Stamps  (OTC)  .  24  24  18% 

Capital  Cities  Comm  (NYSE)  .  48'/i  4SV4  37% 

Cowles  Comm  (NYSE)  .  22’/j  23Ve  19 

Dow  Jones  (NYSE)  .  39  39  32V4 

Early  Calif  Industries  (OTC)  .  8%  8  N/A 

Gannett  (NYSE)  .  48  47  42 

Gray  Comm  (OTC)  .  37Vj  37Vj  22Vj 

Harte-Hanks  (NYSE)  .  27%  25V4  22V4 

Jefferson  Pilot  (NYSE)  .  29%  29V4  31  Vj 

Knight-Ridder  (NYSE)  .  26V2  26  23V2 

(a)  Lee  Enterprise  (NYSE)  .  24V4  24  22 

Media  General  (AMEX)  .  26%  26%  19’/4 

Media  Investment  (OTC)  .  54  54  57’% 

Multimedia  (OTC)  .  32'/4  31'%  25'% 

New  York  Times  (AMEX)  .  23  23  28'% 


Panax  (OTC)  .  6'%  6'%  8 

(b)  Post  Corp.  (Wis)  (AMEX)  .  19  18%  14'% 

Ouebecor  (AMEX)  .  11  11  8'% 

Stauffer  Communications  .  27'%  27'%  23'% 

Thomson  Newspapers  (CE)  .  14%  14%  15% 

Times  Inc  (NYSE)  .  46  45'%  39'% 

Times  Mirror  (NYSE)  .  36%  37  29% 

Toronto  Sun  (CE)  .  13'%  13'%  13'% 

Torstar  (CE)  .  22  21%  16% 

(c)  Washington  Post  (AMEX)  .  20  18%  45% 


(a)  Stock  split  3  for  2.  effective  10/31/78 

(b)  Stock  split  2  for  1 .  effective  1 1/30/78 

(c)  Stock  split  2  for  1.  effective  12/27/78 

SUPPLIERS 


Abitibi  (CE)  . 

.  19% 

18'% 

19'% 

Allied  Chemical  (NYSE)  . 

.  47% 

45% 

N/A 

Altair  (OTC)  . 

.  4% 

5’% 

4 

AM  Inti  (NYSE)  . 

.  15 

15'% 

N/A 

Boise  Cascade  (NYSE)  . 

.  32% 

32% 

26% 

Compugraphic  (NYSE)  . 

.  40% 

38'% 

36’% 

Consol.  Bath  (Mont)  . 

..  ..  14V4 

14'% 

N/A 

Crown  Zellerbach  (NYSE)  . 

.  42'% 

42 

30% 

Digital  Equipment  (NYSE)  .  66'%  66%  48’% 

Domtar  (AMEX)  .  21%  20%  20 

Dow  Chemical  (NYSE)  .  32'%  31%  25 

Eastman  Kodak  (NYSE)  .  49'%  48'%  571% 

Georgia  Pacific  (NYSE)  .  25%  25V4  24% 

Grace.  W.R.  (NYSE)  .  39’%  37%  26 

Great  Lake  Forest  (CE)  .  42’%  41%  N/A 

Great  No.  Nekoosa  (NYSE)  .  32'%  33%  30'% 

Harris  Corp  (NYSE)  .  33’%  31%  31'% 

Hunt  Chem  (NYSE)  .  11%  11’%  12 

International  Paper  (NYSE)  .  38  39'%  30% 

Itek  Corp  (NYSE)  .  27’%  26’%  17'% 

Kimberly  Clark  (NYSE)  .  40'%  41'%  40% 

LogEtronics  (OTC)  .  14%  14%  11 

Logicon  (AMEX)  .  18  17%  10% 

MacMillan  Bloedel  (CE)  .  26'%  23'%  211% 

Minnesota  Min.  &  Mfg.  (NYSE)  .  50%  50'%  62% 

Raytheon  (NYSE)  .  66  64'%  47 

Rockwell  Inti  (NYSE)  .  46’%  43%  34'% 

St.  Regis  (NYSE)  .  29%  29%  28% 

Southwest  Forest  Ind.  (NYSE)  .  14%  15%  11% 

Sun  Chemical  (NYSE)  .  25%  25’%  24’% 

Visual  Graphics  Corp.  (AMEX)  .  4%  S'%  N/A 

Volt  Info.  (OTC)  .  25'%  25  N/A 


FP  shareholders 
seem  split  over 
sale  to  Argus 

Sides  are  being  drawn  on  the  question 
of  whether  to  accept  Conrad  Black  and 
his  associates'  SlOO-million  bid  for  FP 
Publications  Ltd.  (E&P,  December  8). 

A  lawyer  for  the  Sifton  family,  which 
owns  22.5%  of  the  shares,  said  his  clients 
“are  not  interested  in  Black's  offer  and 
have  instructed  the  trustees  of  the  estate 
to  that  effect.” 

He  added  that  if  the  trustees  decide  to 
sell  in  contravention  of  the  family's 
wishes,  “an  application  to  the  court  will 
be  made.” 

Reports  from  Montreal  say  the 
McConnell  family,  who  through  Starlaw 
Investments  Ltd.  own  25%  of  the  shares, 
is  interested  in  selling  because  it  no 
longer  has  an  emotional  attachment  to 
the  group.  Montreal  Star,  which  was 
sold  by  the  McConnell  family  to  FP  six 
years  ago,  folded  in  September  after  suf¬ 
fering  huge  losses  incurred  during  a 
lengthy  strike. 

The  family  of  the  late  Max  Bell,  former 
chairman  of  the  board  of  FP,  owns  10.4% 
of  the  company  and  says  it  might  sell. 

Paul  Bell  said  he  and  his  three  sisters 
would  consider  selling  “if  the  price  is 
right.” 

FP  owns  the  Toronto  Globe  and  Mail, 
Ottawa  Journal,  Winnipeg  Free  Press, 
Calgary  Albertan,  Lethbridge  Herald, 
Victoria  Colonist,  Victoria  Times  and 
Vancouver  Sun,  published  for  Pacific 
Press  which  is  owned  jointly  by  FP  and 
Southam. 

The  other  major  parties  concerned — 
R.  Howard  Webster,  chairman  of  the 
Globe  and  Mail,  and  Richard  Malone,  a 
trustee  of  both  the  Sifton  and  Bell 
estates — have  not  yet  defined  their  posi¬ 
tions.  Black,  chairman  of  giant  Argus 
Corp.,  made  the  offer  which  was  re¬ 
ported  to  have  a  December  17  deadline. 
Included  in  the  group  are  John  Bassett, 
chairman  of  Baton  Broadcasting  Inc., 
George  Gardiner,  president  of  the  in¬ 
vestment  firm  of  Gardiner  Watson  Ltd., 


and  Fredrik  Eaton,  chairman  of  T.  Eaton 
and  Co. 

Black  already  owns  the  Sterling  group 
of  small  newspapers  located  mainly  in 
Western  Canada,  and  Argus  controls 
Standard  Broadcasting,  a  chain  of  radio 
stations  that  includes  CFRB,  the  largest 
station  in  Metropolitan  Toronto. 

Meanwhile,  the  Sifton  family's  lawyer 
disputed  other  reports  saying  the  family 
would  be  willing  to  participate  with 
employees  of  the  Globe  and  Mail  in  a 
separate  bid  for  that  paper. 

FP  president  George  Currie  said  that 
“to  the  best  of  my  knowledge,  there  is  no 
intention  of  selling  the  Globe  and  Mail 
separately.” 

The  present  owners  of  FP  used  to  have 
a  shareholders'  agreement  that  gave 
them  the  right  of  first  refusal  should  any 
shares  become  available  but  Currie  said 
that  agreement  expired  about  two  years 
ago  and  now  “It's  everybody  for  him¬ 
self.” 

Should  the  shareholders  reject  the  of¬ 
fer.  there  are  others  reported  to  be  in  the 
wings. 

Izzy  Asper  of  Winnipeg,  head  of 
CanWest  Capital  Corp.  and  chairman  of 
Global  Communications  Ltd.,  said  his 
interest  “is  natural.” 

Gordon  Fisher,  president  of  Southam 
Inc.,  said  the  Southam  group  would  be 
interested  in  buying  the  Globe  and  Mail. 

“We  already  have  papers  in  the  other 
markets  served  by  FP,  so  we  wouldn't 
want  the  entire  company.  But  I  don't 
think  for  a  moment  that  the  owners  are 
interested  in  selling  the  Globe  sepa¬ 
rately.” 

Donald  Campbell,  chairman  of 
Maclean-Hunter  Ltd.,  a  leader  in  the 
specialty  publications  field,  said  his 
company  would  be  interested  in  purchas¬ 
ing  “some  of  the  smaller  papers  in  the 
chain  and  some  of  the  printing  operations 
...  but  I  don't  see  the  package  being 
broken  up.” 

The  Globe  and  Mail  reported  that  an 
early  resolution  of  the  sale  of  FP  Publica¬ 
tions  Ltd.  appears  unlikely  as  out-of- 
town  shareholders  began  to  leave  To¬ 
ronto. 

The  newspaper  quoted  a  director  of 
Starlaw  Investments  Ltd.  of  Montreal, 


as  saying  his  firm  has  not  been  consulted 
about  sale  of  the  newsp'aper  publishing 
company  and  no  meeting  of  shareholders 
is  planned. 

In  the  report,  Derek  Price  said  Star- 
law,  reported  to  be  considering  selling  its 
stake  in  FP,  has  been  misrepresented 
and  has  not  reached  a  decision. 

Paul  Bell  of  Calgary,  another  FP 
shareholder,  also  has  checked  out  of  his 
Toronto  hotel,  the  newspaper  said. 

The  report  quotes  Bell's  sister,  Diana 
Marra  of  Philadelphia,  as  having  said  a 
shareholders'  meeting  “would  be  the 
ideal  situation,  the  logistics  make  it  a  bit 
difficult,  in  view  of  the  time  of  year  and 
the  distances  that  have  to  be  travelled.” 

The  Globe  and  Mail  reports  that  Mrs. 
Marra  said  no  decision  had  been  reached 
among  the  heirs  of  Max  Bell,  co-founder 
of  FP,  on  the  sale  of  their  holdings. 

Designs 

(Continued  from  page  7) 


gray  society.  A  gray  package  on  a 
doorstep  in  the  morning  no  longer  has 
the  appeal .  .  .  There  better  be  a  redefin¬ 
ition  of  content  in  newspapers  quickly 
because  television  can  get  it  into  the 
house  24  hours  a  day. 

“What  is  the  character  of  that  news¬ 
paper?”  asked  Magid.  “People  want  to 
know  what  you  want  to  be.”  Magid  said 
that  people  do  not  know  what  they  want. 
“They  lack  significantly  in  creativity.” 

The  three  readers  Davies  selected  to 
react  at  the  seminar  all  voiced  disgust 
against  “clutter”  in  a  newspaper.  Irvine 
Hockaday  also  added:  “I  don't  need  to 
be  dazzled  with  clever  design  foot¬ 
work.”  He  said  the  problem  with  clutter 
is  that  it  complicates  his  decision  what  to 
read. 

This  reader  said  he  finds  an  overabun¬ 
dance  of  color  distracting.  Sue  Kelsey 
said  she  found  the  use  of  color  presented 
by  Christian  Anderson,  assistant  to  the 
editor,  of  the  Seattle  Times  “very  pleas¬ 
ing.”  Kay  Waldo,  a  member  of  the  City 
Council  of  Kansas  City,  put  in  a  pitch  for 
the  People  magazine-approach  in  news¬ 
papers.  “I  know  it's  called  'lightweight,' 
but  I  love  that  kind  of  material  even 
though  I'm  sophisticated.” 


EDITOR  &  PUBLISHER  for  December  22.  1979 


31 


‘Fly  the  Flag’ 
promotion  is 
instant  sell-out 

The  Fort  Myers  (Fla.)  News-Press  has 
begun  a  nationwide  “Fly  the  American 
Flag”  campaign  to  show  grass  roots  sup¬ 
port  for  the  United  States  and  to  graphi¬ 
cally  urge  the  release  of  American  citi¬ 
zens  help  captive  in  Tehran. 

The  campaign,  conceived  by  News- 
Press  president  and  publisher  Paul  B. 
Flynn,  so  far  has  been  picked  up  by 
newspapers  in  Cocoa,  Fla.;  Pensacola, 
Fla.;  New  Kensington,  Pa.;  and  Boise, 
Idaho,  all  Gannett  papers. 

The  Fort  Myers  campaign  was  im¬ 
plemented  November  30  with  a  front 
page  editorial  asking  every  Southwest 
Florida  resident  to  fly  the  American  Flag 
until  Iran  frees  every  American  hostage. 
The  editorial  was  accompanied  by  an 
over  the  mast  promotion  and  a  double 
truck  of  an  American  Flag  that  could  be 
lifted  from  the  newspaper  and  displayed 
in  windows. 

“If  we  were  going  to  ask  people  to  fly 
the  Flag,  then  we  thought  we  should  have 
flags  available  here  to  sell,”  said  Susan 
Bennett,  News-Press  director  of  public 
service  and  promotion.  “Overnight,  we 
obtained  our  first  shipment  of  500  Ameri¬ 
can  Flags.  The  response  was  overwhelm¬ 
ing.” 

Instant  rack  cards  were  produced. 
Flags  and  Flag  lapel  pins  were  delivered 
overnight  so  that  the  campaign  could 
start  hours  after  it  was  conceived. 

House  ads  announcing  the  sale  of  the 
Flags  started  a  day  later  on  December  1 . 
The  5(X)  Flags  were  sold  out  later  that 
afternoon.  Another  shipment  of  500 
Flags  was  ordered,  and  another  shipment 
was  ordered,  and  another,  and  another. 

“We  can’t  keep  up  with  the  demand,” 
Mrs.  Bennett  said.  “We’ve  sold  2,700 
Flags  six  days  after  the  campaign  started 
and  we  could  easily  sell  another  2,000.” 

The  Flags,  purchased  for  $5.50  to  $6 
per  Flag  including  air  freight,  were  sold 
for  $4  each. 

“We  didn’t  want  people  to  think  we 
were  making  a  profit  on  the  Flags,’’ 
Flynn  said. 

Flag  lapel  pins  also  were  ordered — 
10,000  of  them — and  distributed  free  to 
anyone  visiting  the  News-Press  main  of¬ 
fice.  More  than  40,000  bumper  stickers 
proclaiming  “Fly  the  Flag’’  were  in¬ 
serted  into  the  final  edition  of  the 
News-Press  December  3. 

Flynn  also  sent  letters  to  every  patriot¬ 
ic  organization  in  Southwest  Florida 
asking  for  their  support. 

“Then  we  thought — well,  if  we’re  ask¬ 
ing  every  patriotic  organization  to  sup¬ 
port  the  idea — why  not  run  a  coupon  on 
the  editorial  page  asking  for  every  indi¬ 
vidual’s  support  as  well,”  Flynn  said. 
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More  than  500  coupons  have  been  re¬ 
ceived  three  days  after  the  coupon 
started  running  on  the  editorial  page.  The 
coupons  will  be  delivered  to  the  White 
House  when  several  thousand  are  col¬ 
lected,  Mrs.  Bennett  said. 

Reaction  to  the  “Fly  the  Flag”  cam¬ 
paign  has  been  both  swift  and  enthusias¬ 
tic. 

Within  six  hours  of  the  delivery  of  the 
News-Press  carrying  the  Flag  double 
truck,  Florida  Sen.  Richard  Stone  was 
on  the  floor  of  the  U.S.  Senate,  News- 
Press  in  hand,  commending  the  cam¬ 
paign  and  reading  the  front  page  editorial 
into  the  Congressional  Record. 

U.S.  Rep.  L.  A.  “Skip”  Bafalis  fol¬ 
lowed  December  3  with  a  similar  speech 
on  the  floor  of  the  U.S.  House  of  Rep¬ 
resentatives.  Flordia  Gov.  Robert 
Graham  sent  his  commendations  as  well 
and  Associated  Press  picked  up  the 
story. 

The  campaign  also  brought  swift  reac¬ 
tion  from  Southwest  Florida  residents 
and  businesses.  In  addition  to  the 
News-Press  instantly  selling  out  of  every 
Flag  delivered  to  the  building,  a  local 
bank  called  “Flagship”  Bank  also  sold 
out  of  500  Flags  it  had  ordered  and  sold 
at  the  below  cost  price  of  $4  each. 

The  Cape  Coral  Chamber  of  Com¬ 
merce  called  businesses  within  the  city  of 
Cape  Coral  and  asked  them  to  fly  the 
Flag  in  support  of  the  hostages. 

A  group  of  high  school  students  staged 
a  “Fly  the  Flag”  rally  and  the  Lee 
County  Sheriffs  Department  hoisted  a 
20-foot  Flag  that  many  people  joked  was 
so  large  that  it  could  easily  become  a 
land  target. 

News  releases  were  sent  to  all  local 
media  and  television  stations  called  for 
interviews  and  updates  on  the  Flag  sales. 
Radio  talk  shows  requested  interviews 
and  patriotic  organizations  asked  for 
guest  speakers  to  talk  about  the  cam¬ 
paign. 

“We  never  have  seen  anything  like  it 
in  Fort  Myers,”  Flynn  said.  “The  sup¬ 
port  and  enthusiasm  has  been  phenom¬ 
enal.  This  is  the  biggest  public  service 
promotion  ever  launched  by  the  News- 
Press.” 

The  campaign,  since  picked  up  by 
many  newspapers,  will  continue  until  the 
hostages  are  freed,  Flynn  said. 

Buys  Texas  paper 

Editing/publishing  responsibilities  at 
the  Van  Alstyne  (Tex.)  Leader  were  as¬ 
sumed  by  Jim  D’ Avignon,  formerly 
editor  of  the  Myrtle  Beach  (S.C.)  Sun 
News.  The  former  owner  was  David  S. 
Holden.  Mrs.  D’Avignon,  a  former  clas¬ 
sified  advertising  director  in  Jackson¬ 
ville,  Fla.,  and  on  the  staffs  of  three 
South  Carolina  papers,  will  be  advertis¬ 
ing  manager.  Their  three  daughters  will 
assist  in  the  enterprise. 

EC. 


Deaths 


Eugene  Muller,  86,  retired  general 
production  manager  for  the  Hearst 
Newspapers;  November  22. 

Ht 

Roy  L.  Lewallen,  58,  comptroller, 
Newport  News  (Va.)  Daily  Press',  De¬ 
cember  10. 

«  *  * 

William  W.  Smith,  65,  ad  director,  Las 
Vegas  Sun:  recently. 

>)<>•<* 

Jerome  S.  Kriska,  70,  a  former  manag¬ 
ing  editor  of  The  Daily  News  Record,  a 
Fairchild  Publication;  previously  on  the 
New  York  staff  of  the  Associated  Press; 
December  10. 

«  «  ♦ 

Harold  K.  Milks,  71,  Latin  affairs 
editor  of  the  Arizona  Republic  and  a  vet¬ 
eran  Associated  Press  foreign  corre¬ 
spondent  who  covered  the  battle  of  the 
Graf  Spee  against  3  British  cruisers  in 
South  America  at  the  beginning  of  World 
War  11,  the  fall  of  Chiang  Kai-shek,  and 
Fidel  Castro’s  rise  to  power  in  Cuba; 
December  12. 

♦  ♦  ♦ 

Henry  A.  Dennis,  87,  president  and 
editor,  Henderson  (N.C.)  Daily  Dis¬ 
patch;  recently. 

Loevinger 

(Continued  from  page  16) 

you’d  better  worry  about  it.” 

Loevinger  then  pointed  out  that  the 
fact  the  government,  through  the  FCC, 
has  licensing  power  over  electronic 
media  as  a  possible  reason  why  radio  and 
television  are  less  bold  than  print  media. 

As  to  worry  about  newspaper  group 
political  power,  he  declared  that  news¬ 
papers  of  today  have  less  political  power 
than  in  the  days  of  Hearst. 

During  the  course  of  the  Gannett  meet¬ 
ing,  the  appointment  of  seven  new  vice- 
presidents  was  announced  by  Neuharth. 
They  are: 

Mark  Arnold,  director  of  advertising, 
to  vicepresident/advertising,  newspaper 
division. 

John  J.  Curley,  general  manager  of 
Gannett  News  Service,  to  vicepresident/ 
news. 

Peter  B.  Hickey,  publisher  of  the 
Ithaca  Journal,  to  vicepresident/corpo¬ 
rate  operations. 

William  Malone,  director  of  circula¬ 
tion,  to  vicepresident/circulation. 

Larry  F.  Miller,  controller,  to  vice- 
president  and  controller. 

Jimmy  L.  Thomas,  treasurer,  to  vice- 
president  and  treasurer. 

Walter  W.  Wurfel,  director  of  infor¬ 
mation/Washington,  to  vicepresident/ 
corporate  communications. 
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Classified  Advertising 


FEATURES  AVAILABLE 


ALCOHOLISM 


"WHAT  ABOUT  DRINKING?"  400  word 
weekly  column.  Now  In  its  4th  year.  All 
aspects  of  alcohol  use  and  abuse.  Witty 
and  informative.  It's  for  real.  My  news- 
paMrs  don't  cancel.  Free  samples  and 
information.  Du-My  Syndicate.  45336 
Sancroft  Av,  Lancaster  CA  93534. 


AUTOMOTIVE 


YOUR  AUTO  AND  YOU:  Weekly  columr 
of  answers  to  your  readers'  car  prob¬ 
lems.  plus  weekly  test  report  on  new 
cars.  vans.  Write  for  samples,  rates.  Au¬ 
tomotive  Features.  814  E.  Manor  Circle. 
Milwaukee.  Wise.  53217. 


COMIC  STRIPS 


BEST  comic  strips,  puzzles,  feature  col¬ 
umns.  editorial  and  sport  cartoons. 
FREE  CATALOG  or  $2  for  sample  pack. 
R-GABS,  1324  N  3rd.  St  Joseph  MO 
64501. 


GENERAL 


FEATURES  enchant  readers.  List  and 
few  samples  free.  Kit  of  60,  $2.  Dickson, 
1 7700  Western  69k.  Gardena  CA  90248. 


HUMOR 


“INKLINGS"— Popular  550  word 
tongue-in-fat-cheek  view  of  life  and  hard 
times  in  the  U.S.  of  A.  One  to  3  times 
weekly.  Rates,  samples:  Jo  Rife,  17620 
Holiday,  Morgan  Hill  CA  95037. 


FOLLY'S  THINKSHOP— Weekly  humor 
strip.  Details:  Richard  Jarrett  Company, 
PO  Box  6876,  Chicago  IL  60690. 


MONEY 


"MORE  FOR  YOUR  MONEY"— Weekly 
column  of  money-saving  news  guaran¬ 
teed  to  please  readers.  Proven  results. 
Camera-ready.  Free  samples.  Mike  Le- 
Fan,  1802  S.  13,  Temple.  TX  76501. 


MOVIE  REVIEWS 


MINI  REVIEWS  (Cartoon  illustrated) 
Great  for  weekend  section  or  entertain¬ 
ment  pages.  Issued  weekly.  Camera- 
ready.  Our  6th  year.  Cineman  Syndicate. 
7  Charles  Court,  Middletown,  NY  10940. 
(914)  692-4572. 


NOSTALGIA 


GRAB  young  adult  market.  5(X)  words 
acked  with  memories.  Samples, 
eisureland  Features.  2125  Ewart  Av, 
Saskatoon.  Sask.,  Canada. 


OUTDOORS 


WILDERNESS  WISDOM— It's  the  out¬ 
door  column.  Watch  for  our  new  booklet 
that  will  be  coming  your  way  in  early 
January.  We  think  you'll  like  it.  Mallard 
East.  PO  Box  237,  httsville  MD  21850. 


PUZZLES 


-A-LES.  GA-LES,  GA  BLES.  GARBLES!' 

From  F  .  U  .  N  FEATURES 
PO  Box  54,  Cooper  Station  NY  10(X)3 


REAL  ESTATE 


HOUSE  CALLS — Citation  for  recent  na¬ 
tional  award  says  "entertaining  format, 
concise,  solid  writing  skills  ana  a  wealth 
of  real  estate  knowledge."  5th  year,  ma¬ 
jor  dailies.  Edith  Lank,  240  Hemingway, 
Rochester  NY  14620.  (716)  271-6230. 


SENIOR  CITIZEN 


SENSITIVE  AND  REALISTIC— Today's 
senior  citizen  population  is  increasing 
and  more  varied  than  ever.  Margaret,  a 
leading  authority,  speaks  directly  to 
their  concerns — and  their  strengths,  in 
DEAR  SENIOR  CITIZEN.  Letters  and 
answers  of  interest  to  all  ages.  Full  of 
practical  information,  spice  and  life. 
Weekly.  Write  for  samples  and  rates: 
MHS  Features.  PO  Box  425,  Lenox  Hill 
Station.  New  York  NY  10021. 


SPORTS 


SPORT  SEARCH— Weekly  word  maze  for 
all  sports  fans.  2  columns  by  SVz  inches. 
Samples:  Leo  White  Productions.  168 
Strasser  Av.  Westwood  MA  02090. 


HUMOROUS  one-liners,  with  cartoons. 
All  sports  including  Olympics,  coaches, 
jogging,  masters  training,  amateurs, 
marathons,  etc.  For  samples.  Pipers 
Features,  1 149  E  Bradford.  Glendora  CA 
91740. 


WEEKLY 


"BOOTSTRAPS"  is  basic.  It's  an  in¬ 
teresting.  competitive,  habit-forming. 
800  words  of  creative  entertainment  and 
cultural  motivation  tor  self-improve¬ 
ment.  $5  per  week.  4  weeks  free.  Elm 
Hollow  Syndicate,  Box  403,  Livingston 
Manor  NY  12758. 


WINE 


WINE  consumption  up:  readers  need 
buying,  serving  information.  Veteran 
wine  columnist,  upstate  New  York  daily, 
sharp,  iconoclastic.  Inexpensive,  sam¬ 
ples  available.  (617)  479-7963  after  6 
pm. 


ANNOUNCEMENTS 


BOOKS 


"HOW  TO  START  Your  Own  Community 
Newspaper."  Only  $9.95.  Praised  in  New 
York  Times,  Editor  &  Publisher.  Meadow 
Press.  Box  35-E,  Port  Jefferson,  NY 
11777. 


BUSINESS  OPPORTUNITIES 


EDITOR,  tired  of  working  for  others,  with 
capital  or  capital  sources,  to  start-up  trade 
publication  with  experienced  publisherad 
man  in  New  York  (Jity.  Write  Box  31696, 
Editor  &  Publisher.  Please  include  resume. 


THE  SENTINEL  STAR  newspaper  is  pre¬ 
qualifying  potential  distributors  for  future 
opportunities  in  acquiring  state  distribu¬ 
torships.  Good  primary  income  potential. 
For  consideration  direct  inquiries  to  Sen¬ 
tinel  Star.  Art  Farber.  Circulation  Manager. 
PO  Box  2833,  Orlando  FL  32802. 


INVESTORS  WANTED  to  launch  business 
newspaper  in  financial  market.  Write  Box 
31702.  Editor  &  Publisher. 


HISTORIC  NEWSPAPERS 


RARE  NEWSPAPERS 
1660-1960.  original  issues.  Send  $1  for 
catalog,  refundable  with  order.  Mitchell, 
4800  Martin  St.  Alexandria  VA  22312. 


NEWSPAPER  APPRAISERS 


APPRAISALS  FOR  ESTATE  TAX  partner¬ 
ship.  loan  depreciation  and  insurance  pur¬ 
poses.  Sensible  fees.  Brochure.  Marion  R. 
Krehbiel.  Box  89.  Norton.  Kans.  67654.  or 
Robert  N.  Bolitho.  Box  7133,  Shawnee 
Mission.  Kans.  66207. 


NEWSPAPER  BROKERS 


KREHBIEL-BOLITHO.  INC. 

Nearly  500  sales  in  our  30  years. 

(We  handle  different  properties — offices 
350  miles  apart.) 

MARION  R.  KREHBIEL.  "Norton  office." 
PO  Box  88,  Norton,  KS  67654.  Office  (913) 
877-3407 

ROBERT  N.  BOLITHO.  '  Kansas  City  Of¬ 
fice,"  PO  box  7133,  Shawnee  Mission.  KS 
66207.  Office  (913)  381-8280. 


BILL  MATTHEW  COMPANY  conducts 
professional,  confidential  negotiations  for 
sale  and  purchase  of  highest  quality  daily 
and  weekly  newspapers  in  the  country.  Be¬ 
fore  you  consider  sale  or  purchase  of  a 
property,  you  should  call  (813)  733-8053 
daytime;  (813)  446-0871  nights;  or  write 
Box  3364,  Clearwater  Beach.  FI.  33515. 
No  obligation,  of  course. 


PARKER  LIKELY— Publishing  Properties 
774  Placido  Way  N.  E. 

St  Petersburg,  Florida  33704 


WHITE  NEWSPAPER  SERVICE 
Appraisals.  Mergers,  Sales. 

No  Charge  for  (Consultation. 
Box  783.  McMinnville  TN  371 10 
(615)  473-2104  or  473-3715 


JIMMY  CROWE 

CONFIDENTIAL  NEGOTIATIONS 
Specializing  in  the  best  southern  markets. 
12  Cutler  Or.  Savannah.  GA  31405.  (912) 
925-8666.  day  or  night. 


CONFIDENTIAL  NEGOTIATIONS 
Daily  NEWSPAPERS  Weekly 

W.B.  GRIMES  &  CO. 

National  Press  Building 
Washington.  O.C.  20045 
(202)  National  8-1133. 


ALAN  G.  LEWIS.  MEDIA  BROKER 
Ori  file:  over  1(X) active  qualified  buyers  for 
daily,  top  weekly  or  shopper  publications. 
Ridge  Rd.,  Hardwick,  MA  01037.  (413) 
477-6009. 


HALF  CENTURY  OF  EXPERIENCE  in  get¬ 
ting  good  buyers  and  sellers  together. 
NEWSPAPER  SERVICE  CO.,  INC..  PO 
Drawer  12428.  Panama  City.  FL  32401. 


DEADLINE  CHANGE 

Due  to  the  New  Years  holiday 
the  classified  ad  deadline  for  the  issue  of 
January  5,  1980 
is 

Friday,  Dec.  28,  1979 

Info:  (212)  752-7053 


ANNOUNCEMENTS 


NEWSPAPER  BROKERS 


WE  HAVE  QUALIFIED  BUYERS  for  dailies 
and  large  weeklies.  Information  strictly 
confidential. 

DIXIE  NEWSPAPERS.  INC. 

P.O.  Box  490,  Gadsden,  Ala.  35902 
Ph.  (205)  546-3356 


MEL  HODELL.  Newspaper  Broker, 
P.O.  Box  2277.  Montclair,  Calif.  91763. 
(714)  626-6440 


SNYDER  NEWSPAPER  BROKERS 
136  E.  Honolulu 

Lindsay.  Cal.  93247  (209)  562-2587 


SYD  S.  GOULD  ASSOCIATES 
"The  broker  with  instant  buyers" 
SALES.  SERVICE,  MANAGEMENT 
Rte  1,  Box  146.  Theodore  AL  36582 
(205)  973-1653 


I  NEWSPAPER  CONSULTANTS 

I  BUSINESS  DEVELOPMENT  SERVICES 
write  Peter  S.  Beer  today— 

I  501 5  W  Lake  Samm.  Redmond  WA  98052. 


NEWSPAPERS  FOR  SALE 


ARIZONA  METRO  WEEKLY  near  break¬ 
even  needs  experienced  newspaper 
operator.  Present  owner  has  other  press¬ 
ing  interests.  Minimum  down  to  qualified 
party,  assume  debts  on  long  payout.  Box 
31590.  Editor  &  Publisher. 


$70M  GROSS.  17  year  old.  2600  paid 
weekly.  Lake  area  northeast  Texas.  Steady 
26%  growth  past  4  years.  Lease  with 
nearby  daily  on  use  of  composing  room. 
Contract  printing.  No  job  shop.  Box 
31562.  Editor  &  Publisher. 


SETTLING  ESTATE— Lively  Midwest  offset 
daily  and  shopper.  Solid  community,  good 
schools,  grossing  $300.()00->',  $W,(XX) 
cash,  balance  10  years  at  9%.  Write  Box 
31705.  Editor  &  Publisher. 


MONTHLY  SHOPPER  in  Western  Maine.  In 
its  10th  year.  Could  be  converted  to  a  prof¬ 
itable  weekly  shopper.  No  printing  or  pro¬ 
ductions  items  included  in  price  which  is 
negotiable.  Write  Box  31691,  Editor  & 
Publisher. 


YOUNG,  weekly  newspaper,  1900  paid,  lo¬ 
cated  in  Rocky  Mountain  sun-belt  near 
fast  growing  mid-sized  city.  High  growth 
potential.  $50,000,  terms.  Box  31675, 
Editor  &  Publisher. 


NORTHWEST  EXCLUSIVE  WEEKLY 
County  seat  in  wealthy  agricultural  com¬ 
munity;  $65,000  cash  flow  from  $215,000 
gross  income:  sellers  retiring:  exception¬ 
ally  clean  situation:  terms. 

NORTHWEST  URBAN  WEEKLY 
Large  paid  circulation:  4-unit  Goss  press:  a 
good  opportunity  for  capital  gains; 
$3(X),000  gross  class. 

JOHN  N.  JEPSON,  BROKER 
PO  Box  B.  Townsend  MT  59644 


EXCLUSIVE  Zone  8  county  seat  weekly. 
Good  equipment,  fast  growing  region. 
$85,000,  terms.  Box  31660,  Editor  & 
Publisher. 


NEWSPAPERS  WMTED 


IF  YOU  ARE  planning  to  retire  within  the 
next  several  years,  our  group  would  wel¬ 
come  being  considered  to  purchase  your 
non-daily  newspaper.  Each  paper  operated 
as  a  quality  hometown  newspaper.  Primar¬ 
ily.  we  are  seeking  exclusive  profitable 
newspapers  with  4000  or  more  paid  circu¬ 
lation.  Prefer  no  central  printing  plants. 
We  will  respond  to  all  letters  that  meet 
these  q^ualifications.  Confidentiality  as¬ 
sured.  Box  6310.  Editor  &  Publisher. 


EXPERIENCED  newspapermen  looking  for 
paper(s)  grossing  $100M  to  $1  milTion. 
Prefer  Zones  8.  9.  5.  but  will  consider 
other  areas.  Marten,  Box  1388.  Cotton¬ 
wood  AZ  86326. 
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CLASSIFIED  ADVERTISING  RATES 


LINE  ADS 

(Remittance  should  accompany 
copy  unless  credit  established). 

1  week  —$2.75  per  line 

2  weeks  $2.65  per  line,  per  issue 

3  weeks— $2. 45  per  line,  per  issue 

4  weeks-  $2.25  per  line,  per  issue 

Add  $3  per  insertion  tor  bo*  service  and 
count  as  an  additional  line  in  copy 


POSITIONS  WANTED 

(Payable  with  order) 


1  week  —$2.05  per  line 

2  weeks  $1.90  per  line,  per  issue 

3  weeKs-  $1  75  per  line,  per  issue 

4  weeks- $1.55  per  line,  per  issue 

Add  $1.75  per  insertion  tor  bo*  service 
and  count  as  an  additional  line  in  your 
copy. 


RATE  INCREASE 


Effective  January  1,  1980  our  new  classified  rates  will  be  as 
follows: 


LINE  ADS 

1  week  —S3. 10  per  line 

2  weeks — $2.95  per  line,  per  issue 

3  weeks— $2.75  per  line,  per  issue 

4  weeks— $2.55  per  line,  per  issue 
Box  service — $3  per  issue 


POSITIONS  WANTED 

1  week  —$2.25  per  line 

2  weeks — $2.10  per  line,  per  issue 

3  weeks — $1.95  per  line,  per  issue 

4  weeks — $1 .70  per  line,  per  issue 
Box  senrice— $2  per  issue 


Count  approximately  39  characters  and/or  spaces  per  line 
3  lines  minimum  (no  abbreviations) 


WEEKLY  CLOSING  TIME 
Tuesday,  4:00  PM  New  York  Time 
Box  numbers,  mailed  each  day  as  they  are  received,  are  valid  for  1  year. 

Editor  &  Publisher 

575  Lexington  Ave.,  N.Y.,  N.Y.  10022  (212)  752-7050 


CLASSIFIED  ADVERTISING 
Order  Blank 

Nome  _ 

Address  _ 

City  _  State _  Zip  _ 

Phone  _ 

Authorized  _ 

Classification  _ 

Copy  - 


C  Assign  a  box  number  and  mail  my  replies  daily 
To  Ron:  _ Weeks _ Till  Forbidden 

Please  indicate  exact  classification  in  which  ad  is  to  appear 

Mail  to:  EDITOR  &  PUBLISHER*  575  Lexington  A,e  •  New  York  N  Y  10022 


ANNOUNCEMENTS 


NEWSPAPERS  WANTED 


CONSIDERING  SELLING?  Concerned 
about  the  tax  consequences?  Would  you 
prefer  to  stay  on  as  publisher,  or  in  another 
role,  or  retain  an  ownership  interest,  or 
simply  retire  totally?  We  can  tailor  a  pur¬ 
chase  to  fit  your  desires.  No  enormous 
chain,  we  are  interested  in  profitable 
hometown  newspapers,  weekly  or  daily, 
grossing  between  $350,000  and  $3  mil- 
Mon.  Confidentiality  guaranteed.  Box 
31314,  Editor  &  Publisher. 


PUBLICATIONS  FOR  SALE 


MONTHLY  TRADE  TAB.  7  years  old. 
$100,000  gross  1979;  expect  $150,000 
1980.  Cash  $150,000.  Terms.  $250,000. 
Box  31638,  Editor  &  Publisher. 


INDUSTRY  SERVICES 


CIRCULATION  SERVICES 


SOLUTIONS  FOR  YOUR 
CIRCULATION  PROBLEMS 
We  target  needs  by  an  operational  inven¬ 
tory  then  suggest  solutions.  Phone  Mr  C  K 
Favor  (617)  775-0532  or  write  to  Circula¬ 
tion  Research  Group,  4242  Lindell  Blvd.  St 
Louis  MO  63108  or  phone  Ms  K  Morgan- 
stern  (800)  325-8258. 


ENGINEERING 
&  INSTALLATIONS 


PRESS  INSTALLATIONS,  rigging,  en¬ 
gineering  modifications,  rebuilding  and 
removal.  Single  width  to  4  plate  wide. 
Bramble  Professional  Press  Engineering, 
Rt.  2.  Box  2285,  McAllen.  Texas  78501. 
(512)  682-7011. 


PRESSES-CONVEYORS:  Consultants.  En¬ 
gineers,  Riggers  and  Machinists  for 
equipment  installations,  modifications, 
repairs,  removals  and  overseas  shipments. 
Skidmore  &  Mason,  1  Sherman  Av,  Jersey 
City  NJ  07307,  (201)  659-6888. 


FINANCIAL 


BANKERS  TRUST  COMPANY,  a  $28  billion 
institution,  has  a  team  of  seven  specialists 
offering  to  newspaper  owners  a  unique  fi¬ 
nancial  and  advisory  service; 

•  Mergers 

•  Acquisitions 

•  Divestitures 

•  Private  Placements 

•  ESOTs 

•  Lease  Financing 

•  Management  Consulting 

Minimum  transaction  level  $2  million  In¬ 
itial,  confidential  consultation  anywhere  in 
the  United  States  at  no  charge.  Call  col¬ 
lect; 

Frank  Caloagno  or  Brad  Hart 
(212)  692-2430  (212)  692-2304 

BANKERS  TRUST  COMPANY 
280  Park  Av,  New  York.  NY  10017 


NEWSPAPER  DESIGN 


CREATIVE  DESIGN  consultants  can  give 
your  newspaper  a  new  look,  new  readers  in 
1980.  Weekly  specialists.  (212)  642-1828. 


Equipment 
&  Supplies  . . . 


BUSINESS  SYSTEMS 


CREATIVE  DATA  SYSTEMS  offers  flexible 
business  systems  designed  for  IBM/GSD 
computers.  Systems  available  include  a 
total  market  coverage  Circulation  System, 
Display  and  Commercial  Classified  A/R, 
Transient  Classified,  Payroll  A/P,  Inventory 
and  G.L.  Circulation  System  provides  on¬ 
line  access  to  subscriber,  route,  carrier 
and  service  error  data.  Produces  ABC, 
draw,  bundle  wrappers,  truck  manifest, 
mailing  labels  and  carrier  billing.  Handles 
P/A  biTling  and  amortization.  Display  A/R 
has  extensive  sales  comparisons,  contract 
performance  and  salesperson  effective¬ 
ness  reports.  Contact  CDS.  F>0  Box  23054, 
Kansas  City  MO  64141.  (913)  381-1109. 


EQUIPMENT  &  SUPPLIES 


CAMERA  A  DARKROOM 


PLANT  LIQUIDATION  due  to  illness. 
Brown  Commodore  1822  camera.  18x22 
vacuum  back,  24x36  copy  board,  25  to 
2(X)  percent;  Color-Tran  Model  4000R  light 
system;  new  GAM  III  light  integrator;  GFN 
16-inch  PMT  processor.  Harmony  Press, 
Ruston  LA  (318)  255-8911. 


DISTORTA  LENSES  squeeze  your  pages  at 
highest  percentage  and  best  quality. 
KAMERAK  (213)  437-2779 

Box  2798  Long  Beach,  Calif.  90801. 

SQUeeze  Lenses,  new  and  trade-ins  .  . 
Manufacturer/Specialists  since  1968 
New,  super  designs  surpass  all 
CK  Optical  (213)  372-0372 

Box  1067,  Redondo  Beach  CA  90278. 


CIRCULATION  SUPPLIES 


MAJOR  SUPPLIER  OF  POLY  NEWS  BAGS, 
PLASTIC  STRETCH  AND  BUNDLING 
FILM.  RUBBERBANDS,  AND  KRAFT.  AL¬ 
LEGHENY  PAPER  COMPANY,  4640 
CAMPBELLS  RUN  RD.  PITTSBURGH  PA 
15205,  CALL  COLLECT  (412)  787-2700. 

ROLL  THE  PRESSES! 

E&P  CLASSIFIEDS 
We  move  machinery! 


COMPUTERS 


BASIC/4  model  4(X}  computer.  Complete 
with  payroll,  accounts  payable  and  ac¬ 
counts  receivable  programs  custom  writ¬ 
ten  for  the  printing  and  publishing  busi¬ 
ness.  Replaced  by  larger  system.  (312) 
432-5250. 


CONVEYORS 


TELESCOPING  POWER  BELT  conveyors 
for  loading  and  unloading  trucks.  Used. 
Save  75%.  15(X)  feet  of  18  inch  roller  con¬ 
veyor.  like  new.  (216)  644-0028. 


MAILROOM 


MULLER  INSERTER  model  227  three  into 
one  and  one  Muller  227  two  into  one. 
Excellent  condition.  Model  545  Cheshire, 
526  label  head  and  12  foot  conveyor.  Ed 
Helsley,  (800)  527-1668. 


SHERIDAN  24P  inserter  with  conveyor 
connection  to  handfly  table  or  counter 
stacker.  Available  immediately.  Box 
33230,  Editor  &  Publisher. 


MULLER  inserter  with  6  stations,  excellent 
condition.  Available  immediately.  Box 
33224,  Editor  &  Publisher. 


CHESHIRE  mailing  machines.  Sax  Mayer 
tyers.  Addressograph  machines,  frames, 
cabinets.  Curtis.  816  National  Press  Bldg, 
Washington  DC  20045.  (202)  628-5696. 


NEWSPRINT 


NEWSPRINT  ROLLS  all  sizes.  BEHRENS 
Pulp  &  Paper  Co.  3305  W.  Warner,  Sant? 
Ana,  CA  92704.  (714)  556-7130. _ 

NEWSPRINT  ROLLS— Basis  30  lb  steady 
supply,  prompt  shipment  from  inventory, 
delivered  price  on  request.  Brookman 
Paper  Corp.,  300  E  54  St,  New  York  NY 
10022.  (212)  688-3020. 


76  TONS  of  30  lb.  29  inch  Catalina  Book 
paper,  40  inch  diameter  rolls,  prime  paper. 
25  tons  of  22.5  lb  canary,  35  inch,  40  inch 
diameter  rolls.  FOB  Kent,  WA.  (^all;  (206) 
872-6615. 


OFFERING 

NEWSPRINT 

Write  US  after  February  1  for 
remaining  spot-priced  2nd 
quarter  availabilities.  Box 
31362,  Editor  &  Publisher. 


PHOTOTYPESEHING 


COMPUGRAPHICS 

7200— $2800.  Compuwriters— $4000. 
2961— $2300.  Keyboards— $1200.  Jus 
towriters,  FHN  Business  Products,  Church 
Rd.,  Mt.  Laurel,  N.J.  (609)  235-7614. 
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EQUIPMENT  &  SUPPLIES 
PHOTOTYPESmiNG 


EQUIPMENT  &  SUPPLIES 
PRESSES 


EQUIPMENT  &  SUPPLIES 
PRESSES 


EQUIPMENT  8.  SUPPLIES 
WANTED  TO  BUY 


CASH  FOR  MARK  I,  IV. 
and  V  Pacesetters 
(614)  846-7025 


AVAILABLE  NOW 

2  Harris  TXT  H's,  5  disc  arms,  12  point 
sizes  (5-72).  Spare  power  supply  for  light 
source.  Complete  set  of  spare  moduTes 
and  motors.  Complete  spare  micro  data 
computer.  22  discs  included.  Very  light 
usage.  For  further  information  contact  The 
Seattle  Times,  Fairview  North  and  John, 
Seattle  WA  98111.  (206)  464-2540.  Or. 
submit  an  offer  in  writing  to  W.B.  Page  at 
the  address  above. 


COMPUGRAPHIC  I,  $3300;  Compugraphic 
11.  $4500;  12  fonts.  $500.  Both  $7500. 
Call  (516)  484-4477. 

COMPUGRAPHIC  IV,  model  B.  low  range, 
excellent  condition,  $84(X}.  Two  IBM  stand 
alone  composers,  excellent  condition. 
$2800  each.  (203)  377-1796,  John. 

2  HARRIS  TXT  5  disc  typesetters  serial 
Nos.  442  and  448,  on-line  EKTA  stabiliza¬ 
tion  paper  processors.  Spare  microdata, 
spare  parts  kit,  extra  disc.  3  DYMO  Mark  I 
pacesetters,  P-16  controllers,  serial  Nos. 
229,  230,  894.  All  are  8x15.  Look  good 
and  run  well.  Contact  Bob  Friesen,  Lee  En¬ 
terprises,  130  E  Second  St,  Davenport  lA 
5^01.  (319)  383-2352. 


PLANT  LIQUIDATION  due  to  illness.  Entire 
Compugraphic  astern  includes  2  Unified 
Composers,  2  Facit  punches  IJnisetter 
LR,  Floppy  Disc  Reader,  MDT  350  Mini- 
Disc  Terminal,  MDR  Mini-Disc  Reader, 
Compukwik  processor,  Mohr  Dryer.  24  Un¬ 
isetter  fonts  with  width  cards.  Harmony 
Press.  Ruston  LA  (318)  255-8911. 

SUPER  VALUES 

COMPUGRAPHIC  factory  reconditioned 
phototypesetting  ^uipment  now  available 
for  immediate  ^ipment.  Installation  and 
training  by  CG  factory  trained  Service  En¬ 
gineers.  Also  a  written  warranty. 
CompuWriter  IV  B  $8,450 

CompuWriter  88  B  $7,950 

C^puWriter  48  B  $7,450 

CompuWriter  II  $5,450 

CompuWriter  I  $3,950 

CompuWriter  Jr.  $3,950 

ExecuWriter  II  $2,995 

Unisetter  $12,500 

Unified  Composer  $11,950 

7200LI  with  VDU  $4,450 

Mini-Disk  Terminal  350  }3,450 

Mini-Disk  Reader  $1,950 

Inland  Printing  Equipment,  Inc. 

105th  &  Santa  Fe  Dr.,  P.O.  Box  5487 
Lenexa,  Kansas  66215 
Call  Toll  Free  1-800-255-6746 

MAKING  market  in  Mark  I,  II,  III  Photon 
Pacesetters.  The  Lookout,  POB  205, 
Hopewell  June  NY  12533.  (914)226-4711. 

COMPUGRAPHICS— One  4961  #316  sin¬ 
gle  lens  with  wire  stripper,  $995.  One  2%1 
#217  single  lens.  $895.  One  2961  HS 
#445  single  lens,  $1950.  Miscellaneous 
parts  and  film  strips  included.  Available  at 
once,  as  is— where  is.  J.F.  Bertram.  Finger 
Lakes  Times,  Geneva  NY  11456.  Phone 
(315)  789-3333. 


UNIFIED  Composer,  Compugr^hic,  as¬ 
sume  lease,  128  lines  scroll.  Expanded 
keyboard.  (212)  889-3232. 


COMPUWRITER  IV-B,  High  Range  6-72 
point.  2  filmstrips.  $725(1  plus  shipping. 
Guaranteed.  (215)  868-1620. 

NEW  VIDEO-SETTER  Universal  makes 
available  our  Compugraphic  2%1  High 
Speed  and  5  autotape  visual  display  per¬ 
forators.  (312)  432-5250. 


PRESSES 


COTTRELL  V-15A,  3  units,  JF  7  folder 
Cottrell  V-15A,  2  units.  JF  7  folder 
Cottrell  V-15A  add  on  unit 
News  King  2  units/folder 
Color  King,  2  units.  KJ  6  folder 
Color  Kin^  KJ  6  folder,  30  HP  drive 
Custom-Bilt  3  knife  rotary  trimmer 
Cottrell  2  position  V-15A  roll  stand 
Cottrell  4  position  stacked  roll  stand 
INTER-WEB  SYSTEMS 
1836  Woodward  St 
Orlando  FL  32803 

(305)  896-4330  Telex  56-7471 


2  HOE  LITHOMASTER  units,  one  with 
color  hump.  Also  upper  former,  gears  on 
left  side.  Contact  Jerry  Gay  at  (305)  485- 
2070. 


22%"  CUTOFF  GOSS  HEADLINER,  4  units 
2  half  decks,  2  to  1  folder,  available  now. 
21Vi'  cutoff  Hoe  Colormatic,  3  units,  2 
half  decks,  available  now. 

4  Wood  Autopasters. 

2  new  (k)ss  web  width  55"  or  56"  cut  down 
kit. 

2  Goss  double  balloon  formers,  1  is  23 
•/i«"  cutoff,  1  is  22%"  cutoff. 

2  4-unit  Goss.  Community  oil  bath 
22%"  cutoff  Hoe  color  convertible  4  units. 

available  now. 

Goss  Suburban,  2  units,  and  folder. 

3  Wood  single  width  reel  tension  pasters 
available  now.  Now  in  our  warehouse 
cleaned  and  painted  or  rebuilt. 

4  unit  Harris  V22. 

3-1  unit  Harris  V22,  and  folders. 

4  unit  Harris  V15A. 

4  unit  Mergenthaler. 

1  Gregg  imprinter. 

12  Units,  2  folders,  Goss  Suburban. 

5  Unit  Community  with  SC  folder. 
BRAMBLE  PROFESSIONAL  PRESS  INC. 
Route  2.  Box  2285,  McAllen.  TX  78501 

(512)  682-7011. 


PLANT  LIQUIDATION  due  to  illness.  3-unit 
Color  King  web  offset,  KJ-6  folder, 
Cutler-Hammer  20-hp  solid  state  variator 
and  drive  motor;  belt  drive  roll  stands  mod¬ 
ified  for  friction  brakes:  all  in  operation; 
plus  add-on  unit  with  roll  stand  needirig 
parts.  Harmony  Press,  Ruston  LA.  (318) 
255-8911. 


COTTRELL  V-22,  4  units.  JF-4  folder 
with  double  parallel. 

Cottrell  V-25  folders,  JF-1. 

Cottrell  V-25,  4-10  units. 

Cottrell  cross  drive  assembly. 

Cottrell  Vanguard  V-15,  2  units. 

Fairchild  Color  King  5  Units,  1968. 

Goss  Community  add-on  units.  1969-76. 
Goss  Suburban  1500  series  folder. 

Goss  SU  folder,  double  parallel. 

Goss  Suburban,  8  units. 

Goss  Suburban  add-on  units. 

Goss  SC  folders. 

Goss  folders:  Urbanite,  Suburban.  SU, 
Community. 

Goss  Urbanite  folder,  1970. 

Goss  Urbanite  Va  folders. 

Goss  4,  6,  8-position  roll  stand. 

Gregg  flying  imprinter  22^4". 

Fincor  motor  and  control  40  and  75  HP. 
WANTED:  Newspaper  equipment  and 
complete  plants. 

IPEC,  INC. 

401  N.  Leavitt  Street 
Chicago.  Illinois  60612 
(312)  738-1200  Telex  25-4388 


1  UNIT  GOSS  COMMUNITY  with  folder 
Grease  type  excellent  condition. 

2  1972  Daily  King  add  on  units  with  roll 
stands. 

1  Reconditioned  Color  King  folder  with  30 
HP  GE  drive. 

Call  or  write: 

CONTINENTAL  PRINTING  MACHINERY 
7881  Mastin  St.  Ste  201 
Overland  Park  KS  66204 
(913)  432-8276 


GOSS  URBANITE  equipment.  We  own  and 
offer  complete  presses,  units,  folders,  and 
upper  formers.  Very  early  delivery.  Used  or 
remanufactured.  O.N.E.,  Atlanta,  Ga. 
(404)  321-3992,  Telex  700563. 


HARRIS  V  25.  4  or  5  units.  JF  4  V4. 

double  parallel  folder  with  cross  perf, 

upper  balloon  former,  accumeter.  New  ap¬ 

proximately  1971.  Will  sell  as  complete 

Rress  or  individual  components.  IPEC, 

VC,  401  N  Leavitt  St,  Chicago  IL  60612. 

(312)  738-1200,  Telex  25-4388. 

COTTRELL  V-15A  JF  7  folder— 4  units  with 
upper  former,  with  quarter  fold,  also  has 
rewinder  built  in.  Can  be  seen  in  weekly 
operation.  Must  sell  due  to  expansion.  Ex¬ 
cellent  operating  condition.  Priced  right. 
(318)  527-7075. 

STEPPER  PAPER  MAN  model  PMIVOFFT, 
serial  #1858,  4  stations  currently  being 
used  in  daily  production.  Being  replaced 
for  more  capacity.  Call  Vern  Shaull,  Daily 
News  Printing,  Wapakoneta  OH,  (419) 
738-2128. _ 

NEWS  KING.  4  unit  press.  NK  folder,  older 
press  but  well  above  average  condition, 
count-o-veyor.  Price— $58,000. 

O.N.E.  Atlanta.  Georgia 
(404)  321-3992  Telex  700563 

TOP  SHAPE  COLE  Va  folder  with  2  knife 
trimmer,  $6(X)0.  Also  portable  Va  folder,  as 
is,  $1500,  needs  work.  16"  electric  paper 
cutter  $1000.  Call  Bill  at  (813)  223-9711. 


EDITOR  &  PUBLISHER  for  December  22.  1979 


4  UNIT  NEWS  KING  web  offset  press, 
folder,  counterveyor,  excellent  condition, 
must  sell,  $67,5(50. 

3  Unit  Cottrell  V-15A  web  offset  press, 
folder,  counterveyor,  excellent  condition, 
$75,000. 

Call  Mr.  Frost  (614)  476-4100 


CONTINENTAL  PRINTING 
MACHINERY 

We  sell  presses  as  is,  or  reconditioned. 
Move  your  press,  install  and  train  on  all 
makes  and  models  web  offset  and  letter- 
press.  25  years  experience.  CONTACT: 
Ken  Langley 

7881  Mastin.  Ste  201 
Overland  Park  KS  66204 
(913)  432-8276 


WANTED  TO  BUY 


THREE-UNIT  WEB  OFFSET  press  in  good 
condition.  Phone  (602)  955-9253,  or  write 
Milt  Wick,  3827  E  Marlette,  Scottsdale  AZ 
85253. 


NEWSPRINT  WANTED  by  growing^Califor- 
nia  weekly.  Any  size.  Call  collect,!).  Viani, 
(805)  646-1476. 


IBM  COMPOSER.  IBM  ESC.  IBM  fonts. 
IBM;  camera.  N.  Gregory,  343  Clive  Ave., 
Oceanside,  NY  11572  (516)  764-2250. 


BROADCAST  NEWS  sequence  head  for 
metro  market  journalism  department. 
Minimum  three  years  professional  experi¬ 
ence  with  PhD  or  equivalent  mix  of  creden¬ 
tials  and  teaching  success.  Salary  and 
rank  open  and  hi^ly  competitive  for  top 
candidate.  Apply  Dr  Gerald  Stone,  Jour¬ 
nalism  Department,  Memphis  State  Uni¬ 
versity,  Memphis  TN  38152  by  January  20 
for  Fall,  1980, 


JOURNALISM — Minimum  of  MA  and  ex¬ 
perience  as  a  working  journalist  required, 
available  September  1,  1980.  Applicant 
must  have  strong  background  in  advertis¬ 
ing  and  public  relations;  ability  to  teach  in 
news/editorial  and  photography  sequences 
desirable;  teaching  experience  desirable; 
strong  commitmerit  to  humanities  and  lib¬ 
eral  arts  education  required.  Competitive 
salary  dependent,  along  with  rank,  upon 
applicant's  credentials.  Deadline  for  ap¬ 
plications;  February  22,  1980.  Send  letter 
of  application  with  resume,  transcripts 
and  three  letters  of  reference  to  Dr 
Lawrence  D  Bryan,  Dean  of  the  College, 
Franklin  College,  Franklin  IN  46131. 
Franklin  College  is  an  equal  opportunity, 
affirmative  action  employer. 


ADVISOR/FACULTY  POSITION  for  twice- 
weekly  student  newspaper.  In  addition  to 
advising  all-American  newspaper,  position 
will  include  reduced  load  of  2  courses  per 
semester  in  editing  and  reporting.  Position 
requires  PhD  ana  4  years  of  newspaper 
experience  or  Masters  degree  and  6  years. 
Salary  very  competitive.  Tenure  track  posi¬ 
tion.  /plication  deadline:  Februa^  15. 
1980.  Position  available;  August  15,  1980. 
Equal  opportunity/affirmative  action 
employer  M/F.  Send  resume  and  list  of  ref¬ 
erences  to  Joel  Gambill,  Department  of 
Journalism  and  Printing,  Arkansas  State 
Universi^,  State  University  AR  72467. 


ARIZONA  STATE  UNIVERSITY— Assis¬ 
tant/Associate  Professor  to  teach  intro¬ 
duction  to  mass  communications,  report¬ 
ing  public  affairs,  news  problems,  broad¬ 
cast  news,  etc.,  courses.  PhD  preferred. 
MA  considered.  Strong  professional  ex¬ 
perience  a  must.  Tenure  track  position, 
competitive  salary.  Position/salary  depen¬ 
dent  on  qualifications.  Send  letter  or  ap¬ 
plication,  resume,  three  references  to;  Or 
EIDean  Bennett,  Chairman,  Journalism/ 
Telecommunications  Arizona  State  Uni¬ 
versity,  Tempe  AZ  85281.  Deadline; 
January  31,  1980. 


GRADUATE  ASSISTANTSHIPS  for  1980- 
81  Masters  program  in  Mass  Communica¬ 
tions  with  major  in  Journalism.  $2925 
stipend  for  9  months  Write:  Joel  Gambill, 
Department  of  Journalism  and  Printing, 
Arkansas  State  University,  State  Univer¬ 
sity  AR  72467. 


FERAG  counter  stacker  in  good  condition. 
Must  see  in  operation. 

Box  27787,  Editor  &  Publisher. 


SHERIDAN  48P  or  72P  inserter  required 
by  daily  newspaper.  Will  pay  top  dollar. 
Box  259m,  Editor  &  Publisher. 


GOSS  COMMUNITY  OIL  BATH  with  SC 
folder  unit  separate.  Box  1983,  Editor  & 
Publisher. 


NEED  1500  SERIES  GOSS  SUBURBAN 
4  to  6  units. 

BOX  200.  EDITOR  &  PUBLISHER. 


STA-HI  257  or 
251  COUNTER  STACKER 
Box  25955,  Editor  &  Publisher. 


LATE  STYLE 

COTTRELL  V22/25  AND  845 
BOX  273,  EDITOR  &  PUBLISHER. 


CHESHIRE  and  Phillipsburg  any  condition. 
Call  collect  Herb  (201)  2^-7^  A.M.S., 
1290  Central  Ave.,  Hillside.  NJ  07205. 

MAKING  market  in  Mark  I,  II,  III  Photon 
Pacesetter.  The  Lookout,  POB  205,  Hope- 
well  June  NY  12533.  (914)  226-4711. 


HIGHEST  PRICES  PAID  for  your  obsolete 
lithographic  film  and  silver  chip.  Call  Bos¬ 
ton  Recovery,  PO  Box  799,  Brockton  MA, 
(617)  588-3214. 


JOURNALISM — The  University  of  Iowa 
School  of  Journalism  is  accepting  applica¬ 
tions  for  a  tenure-track  assistant  professor 
Position  for  the  Fall  of  1980.  Candidates 
will  teach  in  their  respective  areas  of  schol¬ 
arly  interest  at  the  graduate  and  under- 
grkluate  levels  and  in  one  or  more  of  the 
following  undergraduate  professional 
areas— news-editorial,  broadcasting- 
community  video,  public  relations,  techni¬ 
cal  writing.  Candidates  should  have  a 
strong  academic  background,  professional 
experience,  and  interest  in  mass  com¬ 
munication  research.  The  Ph.D.  is  pre¬ 
ferred;  the  M.A.  with  exceptional  pro¬ 
fessional  or  academic  experience  will  be 
considered.  Salary  is  depwdent  on  the 
selected  individual’s  qualifications. 

Letter,  vita  and  references  should  be  sent 
to  Carolyn  Stewart  Dyer,  Chair,  Faculty 
Search  Committee,  School  of  Journalism, 
University  of  Iowa,  Iowa  CiW  lA  52242. 
Screening  of  applicants  will  begin  Feb- 
ruaiy  15,  1980.  The  University  of  Iowa  is 
an  Equal  CIpportunity/Affirmative  Action 
Employer. _ 

JOURNALISM  POSITION  open  to  teach 
advertising,  tenure  track.  South  Dakota 
State  University  has  6400  students,  200  in 
journalism.  Brookings  is  eastern  South 
Dakota  town  of  18^w0.  Academic  year 
starts  mid-August  1960.  Application  dead¬ 
line  March  1  or  until  adequate  pool  of  qual¬ 
ified  applicants  received.  In  addition  to 
teaching  in  major  area,  duties  include 
teaching  in  second  area,  advising,  de¬ 
partmental  responsibilities.  Rank,  salary 
open.  Ph.D.  preferred.  Master's  required. 
Other  preferences:  relevant,  recent  ex¬ 
perience  in  area  of  expertise;  evidence  of 
effective  college  teaching.  Address  vita  to 
Ruth  Laird,  Chairperson,  Search  Commit¬ 
tee,  Journalism  D^rtment,  South  Dakota 
State  University,  Brookings  SD  57007. 
SDSU  is  an  affirmative  action,  equal  op¬ 
portunity  employer. 


To  antwor  box  numbor  ado  In 

EDITOR  &  PUBLISHER: 

Address  your  reply  to  the  box 
number  In  the  ad,  c/o  Editor  & 
Publisher,  575  Lexington  Ave¬ 
nue,  New  York,  N.Y.  10022. 
Please  be  selective  in  the 
number  of  clips  submitted  in 
response  to  an  ad.  Include 
only  material  which  can  be 
forwarded  in  a  large  manila 
envelope. _ 
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HELP  WANTED 
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COMMUNICATION  ARTS 
CHAIRPERSON 

Department  with  19  faculty  members 
seeks  Ph.O.  (communications,  closely  re¬ 
lated  area)  to  provide  leadership  in  teach¬ 
ing,  research,  extension/public  service. 
Undergraduate  and  Master  of  professional 
studies  degree  programs  with  emphasis  in 
agriculture,  life  sciences.  Prefer  candidate 
with  communication  theory  teaching 
interests,  proven  administrative  ability, 
active  research  projects,  publications. 
Rank  negotiable,  salary  competitive.  12 
month  appointment  begins  July,  1980. 
Application  deadline  February  15,  1980. 
Send  resume,  letter  of  interest,  names  and 
addresses  of  five  references  to:  Search 
Committee,  c/o  Professor  Chester  H. 
Freeman,  307  Roberts  Hall,  Cornell  Uni¬ 
versity,  Ithaca,  NY  14853.  Cornell  Univer¬ 
sity  is  an  Equal  Opportunity/Affirmative 
Action  Employer.  Minorities,  Women  and 
the  Handicapped  are  encouraged  to  apply. 

PUBLIC  RELATIONS  teaching  position; 
tenure  track.  Some  background  in  related 
communication  areas  preferred.  Public  re¬ 
lations  teaching  and  professional  experi¬ 
ence  required.  MA/MS  required,  PhD  pre¬ 
ferred.  Rank;  AssistantyAssociate  Profes¬ 
sor.  Salary:  $13-$17,000  depending  upon 
experience  and  qualifications.  Send  let¬ 
ters  of  application  and  resume  tO:  Dr  Don 
B  Morlan,  Chairperson,  Department  of 
Communication  Arts,  University  of  Dayton, 
Dayton  OH  45469.  Equal  opportunity 
employer. 


THE  UNIVERSITY  OF  WYOMING  seeks  an 
assistant  professor  to  teach  in  some  com¬ 
bination  of  law,  theory /methods,  public  re¬ 
lations  or  advertising.  Ph.D.  preferred, 
M.A.  required  with  significant  media/ 
media  related  experience.  Teaching  ex¬ 
perience  helpful.  Deadline:  January  16, 
1980.  Write;  James  Welke,  Journalism  and 
Telecommunication,  University  of  Wyom¬ 
ing,  Box  3904,  Laramie,  WY  82071.  Equal 
Opportunity  Employer. _ 

NEW  MEXICO  STATE  UNIVERSITY  seeks  a 
head  for  its  Department  of  Journalism  and 
Mass  Communications.  Duties  include 
general  supervision  of  the  university's  pub¬ 
lic  television  and  FM  stations. 

This  is  an  opportunity  to  give  new  direction 
and  vitality  to  a  growing  program  with  20 
faculty  members  and  professional  staff 
and  approximately  200  majors. 
Qualifications  must  include  significant 
professional  accomplishment  in  the 
media,  appropriate  academic  credentials 
for  appointment  as  associate  or  full  pro¬ 
fessor,  college  teaching  experience,  and 
proved  administrative  skills  or  potential. 
Salary  commensurate  with  qualifications 
and  experience:  competitive. 

Submit  letter  of  application,  resume,  and 
references  to  Charles  Eberhardt,  Chair¬ 
man  Search  Committee,  Department  of 
Journalism  and  Mass  Communications, 
Box  3-J,  New  Mexico  State  University,  Las 
Cruces,  NM  88003.  Deadline  for  applica¬ 
tions  February  1,  1980.  Appointment  ef¬ 
fective  July  1,  1980.  NMSU  is  an  equal 
opportunity/affirmative  action  employer. 


TWO  TENURE-TRACK  faculty  positions. 
Effective  August  21,  1980.  (Jne  is  for  a 
teacher  of  communications  law  and  report¬ 
ing.  Master's  or  Ph.D.  in  Journalism  or 
Mass  Communications.  Law  degree  pre¬ 
ferred.  News  media  experience.  The  other 
is  for  a  teacher  of  advanced  reportir^  and 
contemporary  issues  in  Journalism,  ten¬ 
sive  news  media  experience,  including 
major  editorial  responsibilities,  required. 
Master's  or  Ph.D.  Teaching  experience  de¬ 
sirable.  Ranks  of  assistant  or  associate 
professor.  Salaries  open.  In  order  to  insure 
full  consideration,  applications  must  be 
received  by  February  18,  1980.  Contact 
Search  Committee,  Department  of  Jour¬ 
nalism,  119  Gregory  Hall,  University  of  Il¬ 
linois,  Urbana,  IL.  61801.  The  University 
of  Illinois  is  an  Affirmative  Action/Equal 
Opportunity  Employer. 


FALL,  1980.  Instructor  or  Assistant  pro¬ 
fessor  to  teach  newswriting,  editing,  fea¬ 
tures  and  possibly  photography  and  help 
develop  curriculum.  Masters  degree  in 
Journalism  or  in  English  (if  bachelors  de¬ 
gree  in  Journalism)  plus  minimum  of  three 
years  of  professional  newspaper  experi¬ 
ence  required.  PhD  preferred. 

Affirmative  Action,  Equal  Opportunity 
Employer. 

Contact: 

E.  Samuel  Dudley,  Head 
Department  of  Communication 
PO  Drawer  NJ 
Mississippi  State  University 
Mississippi  State  MS  39762 


HELP  WANTED 


ACADEMIC 


THE  UNIVERSITY  OF  TEXAS  at  Austin  has 
two  faculty  positions  beginning  September 
1,  1980.  One,  at  the  associate  professor, 
lecturer,  or  assistant  professor  level,  calls 
for  a  person  with  distinguished  and  sub¬ 
stantial  print  journalism  experience; 
higher  degrees  preferred  but  not  required. 
Duties:  to  teach  reporting  and  editing  and 
to  work  closely  with  the  student  newspa¬ 
per;  must  have  knowledge  of  newsroom 
management.  The  other  position,  at  the 
assistant  professor  level,  requires  the 
Ph.D.  or  its  equivalent,  professional  jour¬ 
nalism  experience,  and  evidence  of  re¬ 
search  productivity.  Duties:  to  teach  edit¬ 
ing,  reporting,  and  areas  related  to  the  in¬ 
dividual's  research  specialties.  Send  ap¬ 
plication  and  resume  by  January  18, 1980, 
to  Dr.  Martin  L.  Gibson,  Department  of 
Journalism,  The  University  of  Texas  at  Au¬ 
stin,  Austin,  TX  78712.  An  affirmative  ac¬ 
tion,  equal  opportunity  employer. 


TENURE-TRACK  POSITION  open  for  Sep¬ 
tember  1980.  School  is  seeking  person 
with  mass  media  and  teaching  experience 
who  could  teach  in  any  one  or  combination 
of:  Magazine,  Public  Relations,  Photo¬ 
journalism,  News  Editorial.  Ph.D./ABD 
preferred,  will  consider  person  with  Mas¬ 
ters  with  exceptional  experience.  Salary 
and  rank  competitive.  Deadline:  February 
1,  1980.  Contact:  Dr.  Ray  Laakaniemi,  As¬ 
sistant  Director.  School  of  Journalism, 
Bowling  Green  State  University,  Bowling 
Green,  Ohio  43403.  Equal  opportunity 
employer. 


FACULTY  POSITION  in  Journalism  for 
September  1980  in  a  solidly  established 
communications  program.  PhD  required, 
experience  preferred.  Must  be  able  to 
teach  a  variety  of  journalism  and  other 
communications  courses.  Duties  include 
15  hours  weekly  teaching  load  plus  stu¬ 
dent  advisement.  Evening/weekend 
classes  a  possibility.  Salary  andrank  open. 
Send  resume  tO:  Dr  Jack  Franzettl,  Chair¬ 
man,  Communications  Division,  St  Johns 
University,  Jamaica  NY  1 1439.  Equal  Op¬ 
portunity  Employer  M/F. 


THE  UNIVERSITY  OF  WYOMING  seeks  an 
assistant  professor  in  community  jour¬ 
nalism  including  newswriting,  repotting, 
article,  editorial,  and  feature  writing,  pho¬ 
tography  and  graphics.  M.A.  required. 
Ph.D.  preferred  with  five  years  solid  ex¬ 
perience  in  small  community  journalism. 
Additional  professional  wnting/journal- 

istic/teaching  experience  desirable.  Dead¬ 

line:  January  16,  1980.  Write:  James  W 
Welke,  Journalism  and  Telecommunica¬ 

tion,  IJniversity  of  Wyoming,  Box  3904, 
Laramie,  WY  82071.  Equal  Opportunity 

Employer. 


ADMINISTRATIVE 


ASSOCIATION  MANAGER 
Applications  now  being  accepted  for  posi¬ 
tion  of  manager  of  1 13  year  old  state  press 
association.  Qualified  applicants  with 
newspaper  knowledge  and/or  experience 
should  send  resume  with  personal  refer¬ 
ences  and  salary  requirements  to  Search 
Committee,  Mississippi  Press  Association, 
PO  Box  1789,  Jackson  MS  39205. 


GENERAL  MANAGER 
Small  Ohio  publications  group  needs  man¬ 
ager  for  PM  daily.  Complete  responsibility 
to  profit  and  loss.  We're  looking  for  a  highly 
motivated  individual  whose  respon¬ 
sibilities  can  grow  with  our  company.  Re¬ 
sume,  salary  requirements  and  availability 
to  Box  31690,  Editor  &  Publisher. 


UPPER  ZONE6 

Shopper  (third  year  of  publish¬ 
ing)  wonts  take  charge  person. 
Familiar  all  phases,  strong  on 
sales  a  must.  Base  salary  upper 
teens  plus  good  commission  with 
option  to  buy  into  new  corpo¬ 
ration.  If  you  hove  the  ability, 
desire  and  willingness  to  put 
forth  the  necessary  effort  the 
future  holds  tremendous  prom¬ 
ise.  Interested?  Get  your  quali¬ 
fications  and  any  other  pertinent 
information  in  the  mail  today. 
All  replies  confidential.  Sex  no 
barrier.  Box  31699,  Editor  & 
Publisher. 


HELP  WANTED 
ADMINISTRATIVE 

ZONE  7,  6-DAY  DAILY  needs  a  competent 
general  manager.  Must  have  wide  experi¬ 
ence  in  all  phases.  Salary  $20,000  plus.  All 
benefits.  No  retreads — no  bright  eyes— 
just  someone  who  knows  this  business  and 
can  produce.  Write  Box  31567,  Editor  & 
Publisher. 


SALES  MANAGER 

Come  grow  with  us.  We're  looking  for  a 
special  person  who's  ready  to  manage  the 
total  sales  and  distribution  activities  of  a 
small  daily  newspaper;  who  can  help  make 
a  good  newspaper  a  better  newspaper;  and 
who  can  move  up  to  broader  respon¬ 
sibilities  in  the  future.  Our  candidate  will 
direct  a  15  person  staff  in  advertising  and 
circulation,  and  will  develop  sales  pro¬ 
grams  and  departmental  budgets.  News¬ 
paper  sales  and  supervisory  experience 
essential.  Good  human  relations  and 
communications  skills  equally  important. 
Send  resume  outlining  experience  and  sal¬ 
ary  requirements  to  Personnel  Depart¬ 
ment,  Ottumwa  Courier,  Box  477,  Ot¬ 
tumwa  lA  52501.  An  equal  opportunity 
employer  M/F. 

IDEAL  husband-wife  opportunity  to  do  it 
all  for  small  weekly  group  in  gorgeous  Col¬ 
orado  Rockies.  Send  resume  to  Box 
31677,  Editor  &  Publisher. 


ASSISTANT  TO  THE  ADVISER 
For  The  Daily  Collegian,  circulation 
20,000.  This  Is  a  full-time  career  position 
for  a  working  journalist  with  management 
and  teaching  abilities. 

Preferred:  At  least  three  years  of  experi¬ 
ence  including  one  year  as  a  reporter  and 
one  year  on  the  desk.  Degree  desired. 
Photo  darkroom  experience  a  major  plus. 
Additional  experience  in  any  phase  of 
newspaper  operations  also  helpful. 

Job  includes  setting  up  and  conducting  a 
training  program  to  support  news  staff  of 
160  students,  advising,  preparing 
critiques  and  related  duties.  Involves  night 
work. 

Starting  salary  to  $14,000  a  year. 
Company-paid  medical  and  hospitalization. 
Company-paid  pension.  Other  benefits. 
Application  deadline;  February  1.  Apply  to 
Mr.  Geny  Lynn  Hamilton,  Executive  Secre¬ 
tary,  Collegian  Inc.,  126  Carnegie  Build¬ 
ing.  University  Park  PA.  16802.  An  equal 
opportunity  employer. 


ADVERTISING 


FT  LAUDERDALE  entertainment  paper 
seeks  2  retail  display  salespeople.  $200 
per  week  draw.  Resume;  Good  Times, 
1400  E.  Oakland  Park  Blvd,  Ft  Lauderdale 
FL  33334. 


ADVERTISING  (General  Manager)  for 
weekly  newspapers  in  Colorado  Rockies. 
Good  husband/wife  opportunity.  Send  re¬ 
sume  to  Box  31579,  Editor  &  Publisher. 

AGGRESSIVE  AD  salesperson  for  growing 
6500  daily  and  one  weekly.  Seek  individual 
with  the  desire  to  work  toward  advance¬ 
ment.  Nice  town  in  beautiful  section  of 
state.  Send  letter  and  resume  to  Steve 
Smith,  Times-Journal,  PO  Box  349,  Ft 
Payne  AL  35967. 

ADVERTISING  SALES  PERSON  with 
executive  potential  needed  March  15  for 
small  town  competitive  Midwest  weekly 
newspaper.  Must  have  minimum  2  years 
experience  and  be  strong  on  promotions, 
layouts  and  enthusiasm.  Successful  sales 
achievement  record  required.  Starting  pay 
$18,000,  plus  large  commissions  for  in¬ 
creases.  Chance  for  equity.  Send  resume, 
letter  about  your  accomplishments  to  Box 
31658,  Editor  &  Publisher.  State  present 
total  earnings. 

SOUTH  FLORIDA  group  of  weekly  newspa¬ 
pers  needs  experienced  advertising  sales 
person.  Prefer  experience  but  will  give 
equal  consideration  to  recent  college 
graduate.  Opportunity  for  advancement 
with  growing  Hammell  Newspapers  organi¬ 
zation.  Send  resume.  Fringe  benefits,  sal¬ 
ary  to  match  ability.  S.H.  Stalls,  PO  Box 
1236,  Clewiston  FL  33440. 


RETAIL  ADVERTISING  MANAGER 
You  will  be  in  charge  of  the  daily  operation 
of  the  display  advertising  department. 
Handle  regular  account  list,  assist  adver¬ 
tising  director  in  selected  areas  of  man¬ 
agement.  Two  to  four  years  experience  de¬ 
sirable.  6-day  morning  publication,  12,731 
circulation.  TMC  shopper  high  priority. 
Send  resume  and  salary  history  to  Dick 
Norman,  Advertisirw  Director,  Fairmont 
Sentinel,  Box  681,  Fairmont  MN  56031. 


HELP  WANTED 


ADVERTISING 


ASSISTANT  ADVERTISING  DIRECTOR 
$$  MID-THIRTIES 

Strong,  Zone  2,  50,000  daily  needs  an  ex¬ 
perienced,  down-to-earth  and  professional 
sales  leader  to  work  under  advertising  di¬ 
rector.  Must  oversee  capable  and  aggres¬ 
sive  staff  of  10  in  highly  competitive  mar¬ 
ket.  Position  requires  strong  motivator  who 
is  also  capable  of  handling  major  ac¬ 
counts.  Candidate  must  be  goal  and 
budget  oriented,  well-organized  and  pro¬ 
motion  minded.  We  offer  a  starting  com¬ 
pensation  package  in  the  mid-thirties 
commensurate  with  your  experience  and 
ability.  Excellent  immediate  corporate 
fringe  benefits  include  5  weeks  annual  va¬ 
cation.  All-modern  facilities  provide  excel¬ 
lent  working  environment.  This  will  be  the 
No.  2  position  in  the  advertising  depart¬ 
ment.  Send  resume  and  salary  history  in 
confidence  today  to  Box  31549,  Editor  & 
Publisher. 

AD  MANAGER/SUNBELT 
Large  weekly  in  fast-growing,  competitive. 
Southwestern  market  seeks  outstanding 
ad  manager  with  proven  record.  Must  re¬ 
cruit  and  train  top-notch  sales  people,  de¬ 
velop  and  achieve  ambitious  budgets,  and 
sell  major  accounts.  Outstanding  com¬ 
munity  and  climate,  generous  compensa¬ 
tion.  Send  complete  work  and  earnings 
history  to  Box  31534,  Editor  &  Publisher. 

WORKING  ADVERTISING  MANAGER  for 
weekly  group.  Zone  5.  If  your  preference 
has  been  growth  oriented,  we  want  to  hear 
from  you.  Box  31707,  Editor  &  Publisher. 


WEEKLY  GROUP  needs  experienced  ad¬ 
vertising  manager.  Write  Howard  James, 
James  Newspapers,  Advertiser  Square, 
Norway  ME  04268. 

RETAIL  ADVERTISING  MANAGER  for 
growing  daily  in  the  heart  of  Florida's  Gold 
Coast.  Direct  and  motivate  staff  of  9  in 
highly  competitive  market.  Salary,  bene¬ 
fits,  MBO.  Send  resume  with  salary  re¬ 
quirements  to  Rick  Baker,  Ad  Director, 
Boca  Raton  News,  PO  Box  580,  Boca 
Raton  FL  33432.  A  Knight-Ridder  News¬ 
paper. 

AD  SALES  REP 

We're  looking  for  an  advertising  sales  rep 
who  wants  to  make  top  earnings  and  work 
themselves  up.  Successful  track  record  is 
a  must.  We  want  an  enthusiastic  self¬ 
starter  with  a  professional  attitude.  Ag¬ 
gressive  salespeople  here  are  earning 
$17-20K.  Send  resume  and  details  to 
Robert  Kemper,  General  Manager,  NEWS- 
LIFE,  PO  Box  524,  Marion  OH  43302. 

FAST  GROWING  suburban  weekly  in 
California,  looking  for  strong,  enthusiastic 
individual  with  some  experience  in  adver¬ 
tising.  SalaryZ-f  high  commission,  mileage. 
Immediate  opening.  Reply  Foster  City 
Progress,  PO  Box  4040,  Foster  City  CA 
94404,  Attn;  Sharry  Han,  Ad  Manager. 

RETAIL  MANAGER 

We're  building  an  aggressive  team  at  a 
40,000  daily  known  for  innovation  in  a 
comfortable  growing  community.  To  join 
us  as  retail  manager  you  should  be  expwi- 
enced  in  managing,  be  comfortable  with 
planning  and  goal  setting  and  be  a  compe¬ 
tent  coach  to  your  staff.  The  financial  and 
psychological  rewards  will  match  your 
commitment  and  results.  Please  send  re¬ 
sume  to;  Tom  Kamerer,  Personnel  Direc¬ 
tor,  Telegraph  Herald,  PO  Box  688, 
Dubuque  lA  52001.  Equal  opportunity 
employer. 


ARTIGRAPHICS 

r NEWS  ARTIST^ 

Top  New  England  metro  seeks 
experienced  news  artist.  Must 
be  visually  trained  with  broad 
background  in  illustration, 
graphics,  typography  and  news¬ 
paper  desipi.  Able  to  produce 
quality  hard  and  soft  graphics 
on  deadline.  Excellent  sala^ 
and  benefits.  Send  resume  in 
confidence  to  Daniel  V.  Dono¬ 
hue,  The  Providence  Journal 
Co,  75  Fountain  St,  Providence 
RI  02902.  Equal  opportunity 
employer. 
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HELP  WANTED 


CIRCULATION 


ARE  YOU  a  district  manager  at  a  small  to 
medium  paper  and  want  to  grow  in  the 
circulation  field?  Feel  boxed  in  and  want  to 
manage  a  department  in  the  next  2-3 
years? 

We  need  a  strong  district  manager  who  is 
ready  to  be  brought  along  as  one  of  our 
group's  department  heads.  Only  shirt¬ 
sleeved  individu'ils  need  apply  to  work 
hand-in-hand  with  the  circulation  director. 
We  offer  ^ood  compensation  and  a  gener¬ 
ous  benefit  package.  Send  resume  with  ref¬ 
erences  to  Box  31386.  Editor  &  Publisher. 


NEWSPAPER  GROUP  seeks  circulation 
manager  for  small  Virginia  daily,  7000+ . 
Need  aggressive  leader  with  sharp  organi¬ 
zational  skills.  Right  person  would  also 
serve  as  assistant  director  for  group.  Ex¬ 
cellent  opportunity  for  district  manager  to 
advance  in  a  rapidly  growing  group.  Send 
resume  to  Circulation  Director,  News 
Journal,  PO  Box  772,  Radford  VA  24141. 

IMMEDIATE  OPENING  for  Circulation  Di¬ 
rector  at  a  17,000  daily  and  Sunday.  Must 
be  a  strong  organizer  who  can  show  solid 

frowth  in  a  competitive  market.  New  plant. 

xcellent  area  to  raise  a  family.  Zone  2. 
Starting  salary  $20,000  per  year  plus 
bonus.  Reply  to  Box  31595.  Editor  & 
Publisher. _ 

ZONE  5.  11,500  circulation  PM  in  a  uni¬ 
versity  town  with  large  rural  growth  poten¬ 
tial  in  and  out  of  home  county  is  looking  for 
a  circulation  manager  to  take  it  into  the 
1980s.  Good  planner,  manager  and 
motivator  needed  for  this  opportunity  with 
a  member  of  a  fast-growing  group.  Box 
31588,  Editor  &  Publisher.  An  Equal  Op¬ 
portunity  Employer. 


CIRCUUTION  MANAGER  for  9000,  5-day 
afternoon  newspaper.  Must  be  ex¬ 
perienced  in  all  phases  of  circulation.  Out¬ 
standing  growth  potential.  Send  resume  to 
Duane  Uhls,  Greeneville  Sun.  Greeneville 
TN  37743,  (615)  638-4181. 


CIRCULATION  DIRECTOR  for  non-daily 
group  serving  suburban  metropolitan  area 
in  Zone  2,  having  ABC,  CAC  and  free  dis¬ 
tribution  papers.  Individual  must  be  a  top 
flight  circulator,  with  proven  promotional 
track  record,  and  strong  administrative 
capabilities,  with  a  real  sense  of  direction 
for  his  department.  Top  wage  and  in¬ 
centive  for  top  circulator.  Company  paid 
benefits.  Box  31538.  Editor  &  Publisher. 


CIRCULATION  MANAGER-50,000  circu¬ 
lation  Zone  5  weekly  group,  dominant  in 
growth  market.  Excellent  opportunity  for  a 
pro  with  credentials  on  paid  and  TMC.  Al¬ 
ternate  distribution  experience  a  plus.  Box 
31709.  Editor  &  Publisher. 


CIRCULATION  MANAGER  for  medium 
sized  daily  and  Sunday  in  Zone  5.  Must 
have  knowledge  in  all  phases  of  circula¬ 
tion.  Must  be  strong  on  promotion.  Send 
resume  and  salary  requirements  to  Box 
31669.  Editor  &  Publisher. 


Circulate  Your  Jobs,  Services,  Talents 
to  the  Largest  Newspaper 
Audience  in  the  World 
with  E&P  Classifieds 


METRO 

CIRCULATION 

MANAGER 

The  Sentinel  Star  Newspaper  re¬ 
flects  the  dynamic  growth  of  control 
Florida  and  is  currently  seeking  an 
experienced  metro  circulation  man¬ 
ager.  This  challenging  position  re- 
Cguires  a  proven,  successful  track 
record  in  all  phases  of  metro  cir¬ 
culation.  Excellent  communications 
skills  as  well  os  demonstroted 
leadership  ability  are  essential  to 
motivate  agents  within  our  PAAA. 
If  you  con  be  successful  in  this 
vibrant,  fast  growing  market  and 
are  ready  for  this  opportunity,  send 
your  resume  to: 

SENTINEL  STAR 
Employment  Center 
PO  Box  2833 
Orlando  FL  32802 

An  eqiuil  oppt>rtiinit\  employer  Wt 


HELP  WANTED 


CIRCULATION 


WE'RE  GROWING  and  we  need  help  in  our 
expanding  circulation  department.  District 
Manager  and  Carrier  Supervisor  positions. 
Looking  for  aggressive  individuals  who  will 
be  able  to  recruit,  train,  deliver  and  follow 
through  in  a  competitive  area.  Send  re¬ 
sume  to  Circulation  Director  Bernard 
Stephens,  The  Sun  Chronicle.  Box  6(X). 
Attleboro  MA  02703. 


DISTRICT  MANAGER/ASSISTANT— Small 
Kansas  daily  (under  lO.OfXl)  is  seeking  an 
experienced  District  Manager  who  is  ready 
for  greater  responsibility.  In  addition  to 
regular  District  Supervisory  responsi¬ 
bilities,  this  person  will  work  hand-in-hand 
with  the  Circulation  Manager  to  develop 
future  management  skills.  Send  resume 
outlining  experience  and  salary  require- 
nvints.  Box  31521,  Editor  &  Publisher. 


CIRCULATION  MANAGER  for  satellite  of¬ 
fice.  We  are  a  growing  6-day  27,000  PM. 
We  have  a  young,  eager  sales  team  that 
needs  a  manager  who  is  familiar  with  all 
phases  of  circulation  and  is  not  afraid  to 
lead  his/her  people.  Send  resume  includ¬ 
ing  salary  bac^round.  Zone  5.  Box  31459, 
Editor  &  Publisher. 


CUSTOMER  SERVICE 
MANAGER 

The  Des  Moines  Register  and  Tribune  Co. 
Iowa's  largest  newspaper,  has  an  im¬ 
mediate  opening  for  a  person  to  head  its 
Circulation  Customer  Service  Department. 
Our  company  has  renewed  its  strong  com¬ 
mitment  to  customer  service,  and  the 
manager  who  fills  this  important  position 
will  have  an  immediate  chance  to  rebuild 
and  reorganize  the  department  through 
better  personnel,  improve  training  and 
modern  technology. 

Applicant  must  be  clearly  committed  to 
the  concept  of  excellence  in  customer  re¬ 
lations.  Position  calls  for  a  good  adminis¬ 
trator  with  strong  leadership  ability,  who  is 
articulate,  who  can  motivate  others.  Fifty 
or  more  persons  will  be  responsible  to  you. 
Employee  benefits  are  competitive  with 
the  best  in  our  field.  Salary  for  this  posi¬ 
tion  will  match  the  qualifications  or  the 
applicant  but  will  exceed  $20,000  at  start. 
We  are  an  equal  opportunity  empbyer. 
Please  give  as  much  information  as  possi¬ 
ble  with  first  letter.  All  correspondence 
completely  confidential. 

Charles  Edwards.  Circulation  Manager, 
Des  Moines  Register  and  Tribune 
715  Locust  St 
Des  Moines  lA  50309. 


CLASSIFIED  ADVERTISING 


TELEPHONE  ROOM 
MANAGER 
AT 

THE  WASHINGTON  STAR 
A  subsidiary  of  Time  Inc 
We  have  a  career  opportunity  of  a  life-time. 
Applicant  must  have  the  experience  and 
know  how  to  manage  a  room  of  advisors, 
account  representatives  and  3  super¬ 
visors.  You  must  have  knowledge  of  train¬ 
ing,  sales  techniques  and  be  a  take  charge 
aggressive  person.  If  you  are  turned  on  to 
leading  and  want  to  be  in  a  position  where 
the  whole  newspaper  industry  is  focusing 
on  what  will  happen  in  classified  at  the 
Washington  Star  this  position  is  made  to 
order.  We're  going  to  do  it  and  we  want  the 
best  the  country  has  to  offer.  It's  a  profes¬ 
sional  job  for  a  professional  person.  Salary 
commensurate  with  experience.  Catch  a 
rising  star. 

Please  send  resume  tO: 

Terry  Hebert 

Classified  Advertising  Manager 
The  Washington  Star 
225  Virginia  Av  SE 
Washington  DC  20061 


CLASSIFIED  MANAGER  for  Midwest 
weekly  group.  Present  volume  at  7(X),000. 
Success  record  in  training,  sales  and  pro¬ 
motion.  Box  31706,  Editor  &  Publisher. 


DATA  PROCESSING 


ANALYST/PROGRAMMER 
A  large  communication  company  is  looking 
for  personnel  with  experience  in  com¬ 
munication  programming,  photo  composi¬ 
tion,  or  Hewlett  Packard  3000  Systems. 
Send  resume  tO: 

Director  of  Information  Services 
MEDIA  GENERAL.  INC 
301  E  Grace  St 
Richmond  VA  23219 


'  HELP  WANTED 


EDITORIAL 


WANTED— Managing  Editor  for  semi¬ 
weekly  newspaper.  Total  new  plant,  com¬ 
petitive  situation.  Must  know  offset 
makeup  and  photography  and  be  able  to 
direct  other  people.  Call  Pat  Williams,  The 
Dispatch,  (Cookeville  TN,  (615)  52&5405. 


GOOD  GENERAL  ASSIGNMENT  reporter 
with  camera,  make  up  knowledge,  that  our 
organization  can  train  as  assistant  manag¬ 
ing  editor.  If  you  don't  know  the  business 
this  job  isn't  for  you.  Send  complete  res¬ 
ume  to  Pat  Williams,  The  Dispatch,  PO 
Box  2848,  Cookeville  TN  38501 


WANTED — General  Assignment  Reporter. 
Must  have  working  knowledge  of  35mm 
camera.  Call  Pat  Williams,  The  Dispatch, 
Cookeville  TN,  (615)  528-5405. 


CITY  EDITOR  to  manage  5-member  staff  of 
6-day  afternoon  daily  in  Zone  5.  Pleasant 
city,  friendly  staff.  Should  know  photogra¬ 
phy.  Send  resume  and  clips.  Box  31348. 
Editor  &  Publisher. 


REPORTER/PHOTOGRAPHER  must  be 
experienced-Sun  Valley  Resort  area.  All 
employee  benefits  paid  by  company.  Send 
full  resume  to  Don  Rosebrock,  Wood  River 
Journal.  Box  998,  Hailey  ID  83333. 


DYNAMIC  beginner  needed  by  small  Mid¬ 
west  daily  newsroom.  Must  be  great  at 
spelling,  writing,  typing,  college  academic 
achievements  and  leadership  potential. 
Chance  to  learn  all  phases  or  publishing. 
Write  Box  31301,  Editor  &  Publisher.  Send 
complete  resume,  nonreturnable  samples 
and  letter  about  yourself. 


NEW  EDITOR  for  Midwest  afternoon  daily. 
Small  staff.  Must  be  able  to  train  and 
motivate.  Need  a  sharp,  dynamic  person 
who  takes  pride  in  the  product.  Salary 
commensurate  with  ability.  Write  Box 
31569,  Editor  &  Publisher. 


REPORTERS.  COPY  EDITORS 
We're  looking  for  experienced  reporters 
and  an  experienced  copy  editor,  plus  a 
reporter-rewriter  for  our  new  regional  desk. 
Also  wanted:  trainees  for  development  as 
copy  editors,  and  a  sports  copy  editor. 
Send  resume,  clips,  references  and  an 
explanation  of  why  you  want  the  Job  to: 
Cliff  Hebard,  The  Syracuse  News^pers, 
Clinton  Square,  Syracuse  NY  13221. 


IMMEDIATE  OPENINGS  for  two  senior 
editors  with  exceptionally  strong  writing 
and  organizational  skills  for  consumer 
magazines  with  special  emphasis  in  au¬ 
tomotive  and  travel  subjects.  College  de¬ 
gree,  minimum  of  5  years  editorial  experi¬ 
ence  required.  Suburban  Chicago  location. 
Submit  detailed  resume  including  salary 
history  and  published  writing  and  editing 
examples  to  Box  31623,  Editor  & 
Publisher. 


BUSINESS  WRITER 

We're  a  62.000  daily  and  108.000  Sunday 
looking  for  the  right  candidate  to  cover  the 
economy  and  the  local  business  commun¬ 
ity.  One  to  3  years  experience,  business 
background  ideal.  Contact  Steve  Jacob. 
Assistant  Editor,  Ft  Wayne  Journal 
Gazette,  600  W  Main  St.  Ft  Wayne  IN 
46802. 


SIX  DAY  moderate  size  western  Pennsyl¬ 
vania  paper  has  immediate  opening  for  ag¬ 
gressive.  self-starting  reporter-photog¬ 
rapher.  VDT  experience  a  plus.  Send  com¬ 
plete  resume  and  references  (confidential) 
to  Box  31444,  Editor  &  Publisher. 


THE  ISLAND  PACKET,  the  community 
newspaper  for  America's  finest  resort,  is 
looking  for  a  proven  journalist,  preferably 
with  editing  or  administrative  experience, 
who  can  bolster  a  bi-weekly  one  critic  has 
called  "the  best  damn  little  newsparar  n 
America."  Write:  Terry  Plumb.  PO  Box 
5727.  Hilton  Head  Island  SC  29928. 


WEEKLY  GROUP  needs  reporter  makeup 
editor.  Write  Karen  Morris.  Manager.  Ber¬ 
lin  Reporter.  151  Main  St,  Berlin  NH 
03570. 


DESKPERSON  for  medium  sized  daily, 
willing  to  work  nights.  Interested  in  layout, 
design.  Apply  the  Daily  Advance.  PO  Box 
30,  Dower  Nj  07801.  or  cill  Carol  Talley. 
(201)  347-5400. 

Place  your  bet  on  E&P  ClassifiedsI 
We  bet  you'll  be  satisfied. 

Call  for  rates  and  info: 

(212)  752-7050 


HELP  WANTED 


EDITORIAL 


COPY  EDITORS-FLORIDA 
Growth  at  the  award-winning  Palm  Beach 
Post  in  West  Palm  Beach.  Florida,  requires 
2  experienced  copy  editors  for  a  universal 
desk  that  handles  all  layout  arvi  editing  for 
all  departments.  We  use  lots  of  color  and 
graphics  and  a  modular  layout.  You'll  join  a 
young,  bright  staff  that  strives  to  produce 
newspapers  7  days  a  week  that  people 
want  to  read.  Resumes  and  layout  samples 
to  Peter  B  Briggs,  News  Editor,  Palm 
Beach  Post,  PO  Drawer  T,  West  Palm 
Beach  FL  33402. 


EXPERIENCED  EDITOR/REPORTER  for 
highly  aggressive  county  seat  weekly  in 
southwest  Idaho.  Staff  of  3.  Must  be  famil¬ 
iar  with  VDT  equipment.  All  employee  ben¬ 
efits  paid  by  company.  Competitive  salary. 
Send  full  resume  to  Don  Rosebrock,  Wood 
River  Journal,  Box  998,  Hailey  ID  83333. 


DYNAMIC  general  assignment  reporter  po¬ 
sition  open  on  award-winning  PM  daily  in 
northern  Illinois.  Circulation  5600,  Mon¬ 
day  through  Saturday.  Great  opportunity 
to  gain  excellent  experience  in  the  cover¬ 
age  of  city  government  police  beat,  in  the 
courts.  Varied  duties  include  columns, 
features  and  the  development  of  photo 
skills.  We  are  looking  for  a  person  who 
wants  to  learn,  grow  and  add  input  to  our 
staff.  A  positive,  can-do  attitude  most  im¬ 
portant.  Basic  experience  gained  from  our 
operation  will  last  a  lifetime.  Salary  open, 
fringes  included.  Please  write  tO:  Manag¬ 
ing  Editor  Al  Post,  Beividere  Daily  Republi¬ 
can,  401  Whitney  Blvd,  Beividere  IL 
61008.  Please  give  education,  experience, 
references  and  personal  history. 


WASHINGTON  (X  news  weeklies  seek  in¬ 
tellectually  curious  reporter  to  cover 
economic/environmental  issues  in  syn¬ 
thetic  fuels  and  the  national  push  for  coal 
use.  We  seek  intelligence  and  superior 
clarity  in  the  3  to  4  clips  required  with  your 
resume.  We  offer  above  average  pay,  occa¬ 
sional  travel,  a  non-smoking  office,  good 
fringes,  useful  and  cosmopolitan  col¬ 
leagues  and  a  challenging  beat.  Send  re¬ 
sume  and  clips  (required)  to  Box  31470, 
Editor  &  Publisher. 


REPORTER  with  editing,  managing  poten¬ 
tial  to  assist  publisher  on  county  seat 
Pennsylvania  weekly.  Only  the  best  need 
apply.  Box  31575.  Editor  &  Publisher. 


TOLEDO  BLADE  is  seeking  general  as¬ 
signment  reporter.  We  are  looking  for  ex¬ 
cellent  writers  with  hard  news  experience, 
and  desire  to  take  challenging  assign¬ 
ments.  Send  resume  and  clips  to  Person¬ 
nel  Manager,  The  Blade,  Toledo  OH 
43660. 


SPORTS  EDITOR  for  rural  daily-semi¬ 
weekly  in  central  Illinois.  One  person  staff 
covers  5  high  schools.  Camera  ability 
necessa^.  Salary  $150-$180  depending 
on  experience.  Ron  Isbell,  The  Daily  Re¬ 
porter.  Box  158,  Casey  IL  62420.  (217) 
932-5211. 


SPORTS  WIRE  EDITOR— Must  be  familiar 
with  VDT.  adept  at  rewrite  and  editing 
copy.  Will  be  required  to  do  page  makeup 
and  should  have  experience  in  handling 
feature  layouts.  Send  complete  resume  to 
Bob  Roesler,  Sports  Editor.  The  Times- 
Pic^une,  3800  Howard  Av,  New  Orleans 
LA  70140.  An  equal  opportunity  employer 
M/F. 


EDITORIAL 

TALENT 

Small  but  srrappy  Midwenl  gnmp 
Heeking  l<*  attrart  a  rlutrh  «»f 
rditor?*  and  ?4uh-«*dilor>*  who 
thems«*lv«*f4  aiA  rom«*r»L.  hut  who 
find  themselves  stalled  hy  <-ir- 
eumstanre.  Two  or  three  of  those 
applyintf  shmild  find  themselves 
in  lop  editorial  jtdt  on  one  of  our 
dailies  or  award>winning  non* 
dailies.  Two  or  three  others 
sh«Kjld  find  themselves  near  the 
top.  Ue  pay  well,  offer  jtood 
fringes,  and  plenty  of  oppor¬ 
tunities  to  grow.  We  would  prefer 
conservative  political  outlook, 
and  look  with  particular  favor  on 
applications  from  women, 
minorities.  Box  .'$1429.  F^litor  & 
Puhlisher, 
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HELP  WANTED 

HELP  WANTED 

HELP  WANTED 

HELP  WANTED 

EDITORIAL 

EDITORIAL 

EDITORIAL 

PRESSROOM 

METRO  EDITOR  to  direct  talented  staff  in 
strong  local  coverage.  New  Jersey  news 
background  preferr^.  The  hours  are  long, 
the  challenge  is  tough  but  the  standard  is 
excellence  and  the  rewards  commensu¬ 
rate.  Write  directly  to  Don  Lippincott,  Dep¬ 
uty  Editor,  Trenton  Times,  PO  Box  847, 
Trenton  NJ  08605. 


EXPANDING  WEEKLY  in  northern  Zone  1 
eyes  new  horizons  in  editorial  department. 
Needs  aggressive,  no-nonsense  editor  with 
good  judgment.  Must  provide  leadershio 
and  supervision.  Salary  to  $15,000  depend¬ 
ing  on  experience.  Liberal  benefits.  Cold 
climate  but  excellent  area  to  raise  family. 
Only  serious,  hard-working  person  looking 
for  excellent  opportunity  need  apply.  Box 
31528,  Editor  &  Publisher. 


COASTAL  MORNING  daily  in  Zone  4  needs 
sharp  copy  editor-layout  man  to  work  on 
central  desk.  Night  work.  Also  needs  bright 
writer  for  features  department.  Reply  to 
Box  31525,  Editor  &  Publisher.  An  equal 
opportunity  employer. 


OPENINGS  FOR;  Entry  level  reporter 
(catch-all  desk);  education  reporter,  some 
experience:  sports  writer  with  make-up  ex¬ 
perience.  Send  clips,  resume  (no  calls, 
please)  to:  Editor,  Gastonia  Gazette,  PO 
Box  1538,  Gastonia  NC  28052. 


WRITER/EDITOR 

For  leading  petroleum  industry  trade 
magazine.  We  can  assure  a  bright  future  to 
anyone  who  is  an  aggressive  reporter,  an 
accomplished  writer,  and  a  conscientious 
employee.  Position  requires  Journalism 
degree  and  at  least  2  years  newspaper  or 
magazine  experience.  Send  resume,  sam¬ 
ples  of  writing,  and  salary  requirement. 
Box  31598,  Editor  &  Publisher. 


COPY  EDITOR— New  York  area  AM  seeks 
bright  individual  with  good  editing  skills 
and  ability  to  write  sharp  heads.  Night 
hours.  Starting  salary  $10,400.  Send  re¬ 
sume  and  references  to  Box  31589,  Lditor 
&  Publisher. 


OPPORTUNITY  IN  SOUTHWEST 
We  are  a  growing  28. (XK)  circulation  AM  in 
the  Southwest  and  we  are  looking  for  a  few 
solid  professionals  to  solidify  our  young, 
talented  staff.  Spots  include  wire-city  desk 
openings,  a  writing  regional  editor  and  a 
strong  reporter  to  direct  our  bureau  effort. 
We  are  also  looking  for  a  young  talented 
sportswriter  who  also  knows  his  way 
around  the  desk.  Most  positions  require 
2-3  years  experierrce.  Contact  managing 
editor.  Temple  Daily  Telegram,  P.O.  Box 
868,  Temple,  Texas,  76501. 


REPORTER  with  initiative.  Zone  3  com¬ 
munity  daily  near  Washington  DC.  Recent 
grads  should  apply.  Box  31557,  Editor  & 
Publisher. 


EDITOR 

Morning  daily  located  in  Zone  2.  Outstand¬ 
ing  opportunity.  We  are  looking  for  a  real 
motivator  who  will  take  charge  of  fine 
staff.  Good  company  benefits.  Reply  in 
confidence  to  Box  31559,  Editor  & 
Publisher. 


COMMUNICATIONS 

EDITOR 

FORTUNE  SOO  ENERGY  COMPANY 
seeking  corperate  communications 
editor  to  design,  write,  edit  and 
do  layout  on  a  twice-monthly  em¬ 
ployee  newspaper.  Successful  can¬ 
didate  will  be  a  self-starter  with 
creative  ideas  and  thick  skin.  De¬ 
gree  in  Journalism  or  related  field 
plus  several  years  experience  re¬ 
quired.  Competitive  salary  and  at¬ 
tractive  living  environment. 

Send  full  resume  and  work  samples 


Communications  &  Public  Affairs 

EG&G  IDAHO,  INC. 

PO  Box  )625 
Idaho  Foils  ID  83415 

Wo  are  on  Equal  Opportunity 
Employer  M/F/H 
U.S.  Citizenship  Required 


MANAGING  EDITOR — Operational  direc¬ 
tion  of  the  newsroom  of  a  60,000  morning 
paper  in  the  West,  reporting  to  the  editor. 
Job  requires  imagination,  flexibility,  news 
judgment  and  the  full  range  of  newsroom 
skills — writing,  editing  and  layout— de¬ 
monstrable  through  clips  and  tearsheets 
from  present  job.  But  equally  important 
will  be  the  ability  to  develop  effective  staff 
leadership  and  to  learn  budgeting  and  ad¬ 
ministration.  An  equal  opportunity 
employer  M/F.  Box  31694,  Editor  & 
Publisher. 


FEATURE/ENTERPRISE  Writer  wanted  for 
14,000  evening  daily  in  attractive  New 
Hampshire-Vermont  area.  Must  be  self¬ 
starter  and  capable  of  developing  creative 
angles  to  stories.  Salary  based  on  experi¬ 
ence.  Box  31687,  Editor  &  Publisher. 


THE  LOUISVILLE  TIMES  has  an  opening 
for  a  professional  copy  editor  with  at  least 
2  years  of  daily  experience.  Send  resume 
to  Robert  Grumpier,  Assistant  Managing 
Editor.  The  Louisville  Times,  525  W 
Broadway.  Louisville  KY  40202. 


TALENTED  WRITER  with  strong  reporting 
skills  for  general  assignment,  political  em¬ 
phasis,  on  community-oriented  Oregon 
daily.  Send  resume,  and  clips  demonstrat¬ 
ing  creativity  in  features,  in-depth  report¬ 
ing.  versatility  to  Personnel,  Gazette- 
Times,  TO  Box  368,  Corvallis  OR  97330. 
An  equal  opportunity  employer. 

IMMEDIATE  OPENING  for  enterprising  re¬ 
porter  on  labor  beat  and  general  assign¬ 
ment.  Must  have  minimum  3  years  experi¬ 
ence.  Call  or  write  Harold  Hyman,  City 
Editor.  Las  Vegas  SUN.  PO  Box  4275,  Las 
Vegas  NV  89106.  (702)  385-3111. 

NEED  COPY  EDITORS  who  edit  tightly  and 
write  excellent  headlines.  Wire  and  layout 
experience  helpful.  Try-out  is  mandatory. 
Only  first  time  applicants  please.  Refer¬ 
ences  are  a  must.  Send  resume  to  B.  Clair 
Cobb,  News  Editor,  Arizona  Republic,  Box 
1950,  Phoenix  AZ  85001. 


EXPERIENCED  CRITIC/Feature  Writer— 
Seattle  Post-Intelligencer  seeks  versatile 
critic/writer  to  focus  on  Northwest  bur¬ 
geoning  theatre  arts.  Will  also  back  up  crit¬ 
ics  in  other  art  fields.  Scanner  or  VDT 
experience  preferred.  Salary  and  benefits 
among  highest  in  the  field.  Send  resume 
and  clips  to  S.  Andersen,  Seattle  Post-In¬ 
telligencer,  521  Wall  St,  Seattle  WA 
98121. 


EDITOR-GENERAL  MANAGER  for  Col¬ 
orado  weekly  in  busy  tourist  town.  Super 
opportunity  for  energetic,  ambitious  per¬ 
son  who  considers  excellence  its  own  re¬ 
ward.  Send  resume,  clips  to  Box  31678, 
Editor  &  Publisher. 


ASSOCIATE  EDITOR 

Second  in  command  position  in  an  edito¬ 
rial  department  of  70  publishing  10  domi¬ 
nant  weekly  newspapers  in  Chicago’s  north 
suburbs.  Administrative  responsibilities 
and  personal  review  are  key  elements  of 
this  job,  along  with  working  with  executive 
editor  to  shape  news  policies.  Background 
must  include  news  staff  management.  The 
proper  candidate  for  this  job  must  have  a 
complete  range  of  newsroom  experience, 
and  the  ability  to  work  effectively  with 
editors,  reporters  and  other  department 
heads.  Salary  in  low  $20s  for  qualified 
applicant.  If  interested  and  qualified 
please  send  resume  to  Lawrence  Setnicar, 
Pioneer  Press  Inc,  1232  Central  Av.  Wil¬ 
mette  IL  60091.  Equal  opportunity 
employer  M/F. 


EDITOR 

Managing  or  executive  editor  needed  by 
highly  successful  magazine  in  the  com¬ 
petitive  medical  journal  field.  Selected 
applicant  will  have  clear  track  to  be  chief 
editor  as  soon  as  qualified.  Must  be  an 
experienced  medical  magazine  profes¬ 
sional  who  has  demonstrated  talent  to 
produce  superior  content  and  graphics, 
successfully  administer  budget  and  direct 
staff,  and  attract  leading  physician  au¬ 
thors  and  consultants.  You  will  have  sup¬ 
port  of  a  skilled  staff  and  an  exceptional 
parent  company.  Please  write  telling  why 
you  are  the  best  person  for  this  rare  oppor¬ 
tunity.  Box  31665.  Editor  &  Publisher. 

THE  ST  LOUIS  POST-DISPATCH  seeks 
outstanding  copy  editor  with  a  flair  for 
headline  writing  and  an  eye  for  detail.  VDT 
experience  preferred.  Send  resume  to  Alan 
Buncher,  Chief  Copy  Editor,  St  Louis 
Post-Dispatch.  900  N  12th  Blvd,  St  Louis 
MO  63101. 


COPY  EDITOR  WITH  FLAIR  to  handle  spe¬ 
cial  editions,  magazine-style  tab  sections 
and  key  pages.  Accent  on  modern 
graphics,  but  must  be  competent  in  story 
selection,  editing  and  head  writing.  Re¬ 
produce  your  best  layouts  and  send  non- 
returnable  copies  with  resume.  Mid-size 
daily  in  upper  West.  An  equal  opportunity 
employer  M/F.  Box  31693,  Editor  & 
Publisher. 


NEWSROOM  EXECUTIVE 
Medium-size  daily  in  East  needs  a  news¬ 
room  leader.  We  seek  an  aggressive  editor 
who  can  oversee  the  city  desk  while  taking 
an  active  part  in  running  the  rest  of  the 
newsroom,  reporting  directly  to  the  editor. 
We’re  committed  to  excellence  and  have 
begun  an  extensive  rebuilding  program  to 
make  ours  a  top-notch  local  newspaper. 
But  we  need  that  one  editor  with  the  vis¬ 
ion.  drive  and  sharp  management  skills  to 
help  us  get  results.  We  offer  exceptional 
salary  ($25-30. (X)0).  benefits  and  location, 
and  the  probability  of  rapid  advancement. 
If  you  have  at  least  five  years  of  solid  daily 
newspaper  editing  experience,  write  us  at 
Box  31657,  Editor  &  Publisher.  Include 
professional  references. 


MID-SIZE  daily  in  Zone  2  seeking  experi¬ 
enced  editorial  person  for  possible  man¬ 
agerial  position.  Send  resume  and  refer¬ 
ences  to  Box  31636,  Editor  &  Publisher. 


SOUTH  FLORIDA  group  of  weekly  newspa¬ 
pers  needs  2  reporters  immediately.  Prefer 
experienced  but  will  consider  recent  col¬ 
lege  graduates.  Opportunity  for  advance¬ 
ment  with  growing  Hammell  Newspapers 
organization.  Send  resume.  Frir^e  bene¬ 
fits,  salary  to  match  ability.  S.H.  Stalls.  PO 
Box  1236,  Clewiston  FL  33440. 

3500  CIRCULATION  5-day  paper  in  Ven¬ 
tura  County.  California,  needs  sports 
editor,  photo  editor  and  reporter,  all  in 
one.  Low  pay  but  high  opportunity.  Write 
or  call  Santa  Paula  Daily  (Jhronicle,  TO  Box 
30,  Santa  Paula  CA  93060.  (805)  525- 
5555. 


ASSOCIATE 

EDITOR 

MAGAZINE 

Leading  national  outdoor 
magazine  has  excellent  opportun¬ 
ity  for  experienced  Editor  Writer. 

This  key  position  requires  strong 
editing,  copy  editing,  writing  and 
rewrite  skills.  Must  be  an  experi¬ 
enced  backpacker  and  cross¬ 
country  skier.  Ideal  location  in 
suburban  Westchester  County, 
but  with  all  the  advantages  of 
working  for  a  major  New  York  City 
publishing  company.  Salary  in 
mid-high  teens  depending  on  ex¬ 
perience.  Excellent  benefits 
package.  Please  send  resume  with 
salary  history  and  requirements  in 
confidence  tO: 

DEPT  312445 

1501  Broadway,  New  York  NY  10036 
An  equal  opportunity  employer  M  F 

_ JOB  LEADS _ 

PR'EDITORIAL  Jobs  nationally  200»  list¬ 
ings  weekly.  M.  Sternman,  68-38  Yellow¬ 
stone  Blvd.,  Forest  Hills.  NY  11375. 

_ PRESSROOM _ 

CREW  FOREMAN  for  Harris  V-15A,  7  units, 
double  ended.  Night  work.  Plate  making 
and  camera  experience  helpful.  Send  re¬ 
sume  to  Ballston  Printing  Co.,  72  W  High 
St.  Ballston  Spa  NY  12020,  or  phone  (518) 
885-8407.  7-10  pm  Eastern  time. 

PRESSPERSON  for  5  day,  2  shift  commer¬ 
cial  web  operation  experienced  on  Harris 
845  and'Or  Goss  Community.  Send  resume 
to  Jerry  Zwicky,  Graphic  Arts  Publishing 
Inc.  2285  Warm  Springs  Av.  Boise  ID 
83706,  (208)  342-3549. 


RAPIDLY  EXPANDING  newspaper  in  Zone 
5  is  seeking  an  experienced  pressperson 
capable  of  running  top  quality  color  work 
on  a  Harris  1650  or  Metro  press.  Possible 
head  pressperson  or  foreman  M  F  position 
for  qualified  person.  Good  company  bene¬ 
fits  and  working  conditions.  Only  qualified 
people  need  apply.  Write  Box  31610. 
Editor  &  Publisher. 


PRESSROOM  FOREMAN 
Rapidly  growing  lO.OOO-^  daily  with  out¬ 
side  commercial  printing  in  Zone  9  seeks  a 
working  foreman  experienced  on  Goss  Sub¬ 
urban  offset  press.  Beautiful  area  for  fish¬ 
ing  and  hiking.  Many  company  benefits  in¬ 
cluding  profit  sharing.  Please  send  resume 
including  salary  history  and  references  to 
Box  31478.  Editor  &  Publisher. 


URBANITE  PRESSPERSON  needed  for 
growing  weekly  and  commercial  flyer 
plant.  Minimum  5  years  experience  on  Ur¬ 
banite.  Competitive  wage  structure.  Send 
work  experience  and  salary  requirements 
to  Ken  Ratzlaff,  Press  Superintendent. 
Community  Publications  Co.  3501  E  46  Av, 
Denver  CO  80239.  All  serious  inquirers  will 
be  answered.  Equal  opportunity  employer. 


ASSISTANT  offset  press  foreman  wanted. 
Good  opportunity  for  someone  with  litho¬ 
graphic  printing  experience.  This  is  an  im¬ 
portant  leadership  position  for  the  person 
who  enjoys  working  with  and  motivating 
others.  We  are  a  newsoaper  who  takes 
pride  in  our  award-winning  printing.  (k)od 
fringe  benefits.  Contact  Dan  Wahiheim, 
Press  Foreman.  The  Daily  Dispatch,  1720 
5th  Av.  Moline  IL  61265. 


OFFSET  PRESSPERSON  for  northern 
California,  close  to  San  Francisco  and  Sac¬ 
ramento.  Prefer  person  with  Urbanite  ex¬ 
perience.  Excellent  opportunity  with  fast 
growing  company.  Send  complete  resume 
including  work  experience,  marital  status, 
salary  expectations  to  Mr  Martin.  The  Daily 
Republic,  PO  Box  47,  Fairfield  CA  94533 
or  call  (707)  425-4646. 


PRODUCTION 


BINDERY,  operator-supervisor  for 
stitcher-trimmer.  Graphic  Printers,  Inc,  TO 
Box  448,  Mansfield  MA  02048.  (617) 
339-3501. 


PRODUCTION  MANAGER  for  six-day 
afternoon  daily  in  Zone  7.  Must  have  com¬ 
plete  background,  including  web  press. 
Job  open  now.  Full  benefits.  Write  Box 
31570.  Editor  &  Publisher. 

PRODUCTION  MANAGER  for  Zone  5. 
45.000  circulation  weekly  newspaper 
group.  Some  outside  work.  A  real  oppor¬ 
tunity  for  an  organizer  and  supervisor.  Box 
31708.  Editor  &  Publisher. 

PRODUCTION 

SUPERVISOR 

Production  supervisor  with  proven  back¬ 
ground  in  circular  and  newspaper  ad  pro¬ 
duction  for  expanding  advertising  agency. 
Must  be  knowledgeable  in  all  phases  of 
production  from  layout  to  camera.  Super¬ 
visory  capabilities,  accuracy  and  ability  to 
work  under  pressure  required.  Salary 
negotiable. 

Box  31644,  Editor  &  Publisher. 

PUBLIC  INFORMATION 

WRITER  to  handle  media  contacts  and 
prepare  releases,  tip  sheets,  etc.  for  Col¬ 
leges  of  Architecture  and  Business  and 
Virginia  Tech  (VPI  &  SU)  in  Blacksburg.  Vir¬ 
ginia.  Individual  works  with  deans  or  col¬ 
lege  and  director  of  central  University  In- 
I’ormation  Office  in  establishing  program 
of  external  and  internal  communications. 
Completion  of  a  standard  college  degree 
and  2  years  of  experience  in  Journalism  or 
Public  Relations  work  may  be  substituted 
for  experience  or  work  experience  may  be 
substituted  for  education.  Irxfividual  must 
be  good  writer.  Familiarity  with  the  fields 
of  business  and  architecture  would  be 
helpful.  Contact:  Leonard  Herr.  Employee 
Relations.  Virginia  Tech.  Blacksburg  VA 
24061.  The  deadline  is  January  30.  1980. 
for  applications.  Virginia  Tech  is  an  equal 
opportunity  affirmative  action  employer. 


SYNDICATE  SALES 


AMBITIOUS,  determined  sales  representa¬ 
tive  with  syndicate  experience  needed  for 
promising  syndicate.  Good  opportunity  to 
grow.  Salary  and  commission  negotiable. 
Box  31299.  Editor  &  Publisher. 

DYNAMIC  new  syndicate  needs  sales¬ 
persons  nationwide.  Commission.  Compat¬ 
ible  line  OK.  Allied  Press  International.  Box 
2291.  Washington  DC  20013. 
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PERSONNEL  AVAILABLE  FOR  ALL  NEWSP^ 


PARTMENTS  &  ALLIED  FIELDS 


ADMINISTRATIVE 


PUBLISHER — An  experienced  publisher 
with  strong  management  background, 
seeks  opportunity  to  run  either  a  weekly  or 
small  daily.  Complete  resume  and  inter¬ 
view  now.  Prefer  South  or  Southwest. 
Write  Box  31291,  Editor  &  Publisher. 


EXPERIENCED  daily  general  manager, 
former  weekly  owner,  solid  training  in 
every  phase  of  newspapers  including 
shoppers.  Resume,  interview  NOW.  Call 
(601)  627-7906. 


AD  AND  GENERAL  manager  with  positive 
track  record  seeks  weekly  publisher  posi¬ 
tion  in  the  Pacific  Northwest.  Box  31615. 
Editor  &  Publisher. 


OPERATIONS  MANAGER— Experienced 
front  to  back;  heavy  in  computer  systems, 
production  and  plant  facilities.  Confi¬ 
dence.  Box  31711,  Editor  &  Publisher. 


YOUNG  WASHINGTON  ATTORNEY  as¬ 
sociated  with  major  national  law  firm  and 
government  experience  seeks  position  as 
assistant  to  publisher  or  chief  executive  of 
smaller  daily  or  group.  Phi  Beta  Kappa, 
honors  law  graduate.  Salary  and  location 
no  problem.  Outstanding  references.  Box 
31662,  Editor  &  Publisher. 


ADVERTISING 


SALES  MANAGER  seeks  new  challenge. 
10  years  metro  daily,  strong  sales,  promo¬ 
tion  and  PR  in  competitive  market.  Write 
Box  31666,  Editor  &  Publisher. 


EXPERIENCED  display  and  roto  magazine 
salesman  in  competitive  metro  market 
seeks  new  challenges.  Box  31653,  Editor  & 
Publisher. 


ARTIST 


SEEKING  NEW  career  on  daily.  Commer¬ 
cial  artist  for  General  Motors.  Cartoonist 
for  3  weeklies.  Solid  portfolio.  Bob 
Seymour.  4651  Graford  Ln,  Stow  OH 


CLASSIFIED  ADVERTISING 


CLASSIFIED  MANAGER.  (10  years.  50K 
daily).  Sales,  planning,  promotion, 
budgets,  VDT  input,  people  oriented,  retail 
experience.  ANCAM.  Resume,  references. 
Dwight  Thomas,  1201  N  64,  Waco  TX 
76710.  (817)  772-1697. 


EDITORIAL 


COPY  EDITOR  will  add  authority,  vitality  to 
major  daily's  desk.  Capable,  creative  pro. 
MA,  VDT  experienced,  layout  flair,  sound 
judgment,  steady  temperament.  Solid  man 
for  solid  spot.  Box  31366,  Editor  & 
Publisher. 


EXPERIENCED,  young  sportswriter  at 
20,000  daily/Sunday  wants  to  tackle 
major/medium  daily.  Have  covered  pros, 
preps,  colleges  and  shared  daily  column. 
Will  relocate  anywhere.  Box  31364,  Editor 
&  Publisher. 


SPORTS  DESKMAN/WRITER  seeks  new 
challenge,  10  years  experience,  5  as  top 
man.  Would  like  to  be  sports  editor.  Box 
31371,  Editor  &  Publisher. 


LOVING  CARE  of  your  weekly  as  you  slow 
down  or  phase  out.  Skilled  newsman  offers 
community  journalism  experience, 
investment  funds.  Prefer  Zones  1  through 
4.  Call  (202)  462-7722  nights/weekends. 


I'LL  GIVE  YOU  my  best.  VISTA  wants  to  get 
back  in  newspaper  work  as  reporter. 
Journalism/political  science  grad  with  4 
years  experience  on  large  college  daily  and 
3  internships.  Will  go  anywhere.  Box 
31616,  Editor  &  Publisher. 


INDY  500,  NIT.  NBA,  PEACH  BOWL, 
MAJOR  LEAGUE  BASEBALL— Sports- 
writer-Editor  experienced  in  all  the  above 
and  much  more.  Published  nationally.  Pre¬ 
fer  southwest  Florida.  Hawaii,  but  recep¬ 
tive  to  right  offer  anywhere.  Box  31578. 
Editor  &  Publisher. 


YOUNG  (24)  yet  experienced  (2V^  years) 
journalist  seeks  position  in  Washington  DC 
area.  Wide  range  of  experience— county 
politics,  courts,  police.  Grad  of  top 
J-school.  Some  vDt  and  editing  skills. 
Available  after  January  1.  Box  31566, 
I  Editor  &  Publisher. 


WE  GET  PEOPLE  MOVING 

“Dear  People  of  E&P  Classified  Dept;  Due  to  the  fact  that  placing 
an  ad  with  you  brought  positive  results,  I  have  been  traveling  a 
bit.  Please  change  my  address  in  your  records  from  (Wise.)  to 
(Colo.).  Thanks  very  much,”  A.L. 

“It's  all  your  fault  anyway,"  said  P.S.  in  a  post  script  to  a  letter 
asking  that  his  E&P  subscription  be  sent  to  (Illinois)  instead  of 
(New  Hampshire).  “Positions  Wanted  ad  did  a  great  job,  which  is 
why  I’m  now  here,  and  not  there.  Double  thanx.” 

M.W.  wrote  us,  “Just  a  quick  note  of  THANKS,  I  am  leaving 
(Washington)  in  a  couple  of  days  for  (Colorado)  where  I  will 
begin  a  job  as  county  government  reporter.  The  managing  editor 
found  out  about  me  through  my  classified  in  E&P.  Thanks  for 
your  help” 

An  how  about  the  former  Florida  ad  salesman  who  moved  right 
into  management:  “Located  just  the  job  I  was  looking  for 
through  my  Positions  Wanted  ad  in  E&P.  Thanks.”  B.N. 

And  a  big  “THANK  YOU!"  from  E&P  Classifieds  to  each  of  the 
above  for  telling  us  of  their  success! 

The  next  move  is  up  to  you.  If  you’ve  got  what  it  takes  (ability  and 
initiative,  mainly— we've  got  what  it  takes  (the  largest  newspaper 
audience  in  the  world)!  So  get  moving  and  send  us  your  Posi¬ 
tions  Wanted  classified  ad  today! 

We  produce  jobs  for  newspaper  people 

E&P  Classifieds 
(212)  752-7050 


‘V 

rORIAL 


I'M  YOUK  uut  good.  Have  covered  top 
sports  beat.,  as  well  as  local  government 
the  past  4  years.  Seeking  news  spot  on 
quality  metro.  Top  academic  credentials. 
Box  31564,  Editor  &  Publisher. 


EDITOR,  41,  famijy  man,  wants  to  settle  on 
small  daily  that  finds  quality,  profit  com¬ 
patible.  Numerous  awards,  top  references. 
Can  balance  budget,  news.  R.  Jenkins,  34 
S  Alves.  Henderson  KY  42420. 


ZONE  5  writer  with  flair  for  humorous  and 
imaginative  features  seeks  worthwhile  po¬ 
sition.  Solid  interviewing,  reporting  skills, 
too.  Box  31321,  Editor  &  Publisher. 


SEEK  GENERAL  ASSIGNMENT  position. 
Communications/J-degree,  former  English 
teacher,  news  intern  at  radio  station,  col¬ 
lege  newspaper,  yearbook  experience, 
would  prefer  East  Coast.  Box  31450, 
Editor  &  Publisher. 


NEED  A  BASEBALL  WRITER  who  knows 
the  difference  between  Bruce  Sutter  and 
Burke  Suter  and  understands  the  new 
suspended  game  rule?  Experienced  writer, 
29,  with  six  years  experience  on  a  2S,(XX) 
circulation  AM,  seeks  a  position  with  a 
daily  paper  in  a  community  near  a  major  or 
minor  league  baseball  park.  Bob  Drzewic- 
’  zewski.  Box  66,  Center  Rutland  VT  05736. 


SPORTSWRITER  seeks  position  on  metro 
after  three  years  on  small  Eastern  daily. 
Layout,  writing,  camera  experience.  Have 
experience  covering  pro  and  college 
teams.  Box  31679,  Editor  &  Publisher. 


COMPREHENSIVE  COMPREHENDER 
seeks  position  with  West  Coast  daily. 
Sports  preferred.  Recent  MA.  Ran  own 
recreation  paper  this  past  summer,  fall. 
College  experience  as  sports  editor.  Box 
31670,  Editor  &  Publisher. 

:  PHOTO  COLUMNIST— Seeking  position  as  j 
'  photo  columnist  for  large  daily  newspaper,  i 
I  or  syndicated  columnist  for  several  publi-  ! 
I  cations.  Six  years  experience  as  photo  col-  | 
I  umnist  for  one  of  country's  top  ten  papers. 
Technical,  human  interest  features.  Back-  I 
ground;  32  years  as  writer,  photographer 
and  photo  editor.  Please  contact  Box 
3166U  Editor  &  Publisher. 


DEFT  YOUNG  writer  wants  features  or  life- 
I  style  post.  2  years  daily  experience.  Box  | 
1  31650.  Editor  &  Publisher. 


WELL  KNOWN  Southern  editor  in  mid-40s  , 
with  24  years  experience  on  1  large,  2  : 
medium  dailies  seeking  administrative/edi-  j 
tor  position  on  a  Southeast  newspaper  that  > 
can  use  my  knowledge  of  complete  prod¬ 
uct  from  newsroom  to  advertising  to  com¬ 
posing  and  business.  Family  man,  no  job 
lumper,  excellent  health.  Top  references. 
Box  31632.  Editor  &  Publisher. 


YOUR  SEARCH  for  a  reporter  has  now  end¬ 
ed!  Experienced  general  assignment,  fea¬ 
ture,  political  reporter  seeks  position  on  a 
Chicago  paper.  Box  31631,  Editor  & 
Publisher. 


EDITORIAL 


CREATIVE  writer-photographer,  28,  with 
solid  feature  background  seeks  position  on 
medium  daily.  3  years  journalism,  IV^ 
years  business  communications  experi¬ 
ence.  Knows  editing,  layout.  Also  MA 
J-degree,  MEd  higher  education.  Box 
316^,  Editor  &  Polisher. 


I  TALENT-REEKING  news/PR  man,  31.  who 
recently  pxked  in  nine  years  of  straight 
desk  experience  to  sample  the  vagaries  of 
freelancing  is  already  tired  of  same  and 
seeks  top  caliber  career  job  in  Washington, 
(X  area.  Excelled  in  successive  ranks  as 
reporter-photographer,  copy  editor  and 
bureau  chief,  first  at  Virginia's  largest 
weekly  and  then  at  Tennessee’s  finest 
daily,  before  hacking  publicity  for  national 
.  labor  union.  Wrong  organization,  but 
.  there's  a  right  one.  Have  lots  of  Capitol  Hill 
contacts  and  sterling  dossier.  Will  start 
talking  at  $25,000.  Box  31654,  Editor  & 
Publisher. 


FREELANCE 


TOP  FLIGHT  employed  news,  PR  man,  20 
plus  years,  seeks  Midwest  (prefer  Mis¬ 
souri)  post,  either  field,  A-1  references.  PO 
Box  441,  Niles  OH  44446. 


PHOTOJOURNALISM 


THE  EYES  HAVE  IT!  Sharp-eyed,  creative, 
former  chief  photographer  Zone  6  daily 
seeks  staff  spot  on  picture-conscious  putv 
lication.  Also  8  years  stringer  experience 
with  Zone  5  daily/weekly/wire  service.  Will 
provide  eye-catching  shots  with  power  and 
sensitivity.  Clips  and  portfolio.  Rick  Barn- 
man.  820  Inverway,  Palatine  IL  60067. 
(312)  359-1979. 


PRODUCTION 


PRODUCTION  MANAGER 
Highly  qualified  to  direct  your  production. 
Good  all-round  newspaper  experience. 
Know  budgeting,  proper  planning,  work 
well  with  people,  acquainted  with  latest 
equipment  and  techniques.  Capable  labor 
relations.  Quality  and  cost-conscious.  De¬ 
greed.  Box  31437,  Editor  &  Publisher. 


SEASONED.  RESULT-ORIENTED  Produc¬ 
tion  Manager  with  proven  record  in  prod¬ 
uctivity  improvement,  expense  reduction, 
electronic  systems  design  and  manage¬ 
ment,  quality  control  and  plant  design  is 
looking  for  challenging  position  with 
medium  to  large  daily.  Two  jobs  in  19 
years.  Top  references.  Reply  with  confi¬ 
dence  to  Box  33109.  Editor  &  Publisher. 


PUBLIC  RELATIONS 


PR/AUDIO  VISUAUPHOTOJOURNALIST. 
enthusiastic,  creative,  15  years  experi¬ 
ence.  seeks  growth  opportunity  in  either 
PR  or  newspaper.  Write  for  resume.  Wilson 
Wooley,  6403  Fairest  Dr,  Harrison  TN 
37341.  (615)  344-5556. 


E&P  Employment  Zone  Chart 

Use  zone  number  to  indicate  location  without  specific  identification 
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Shop  Talk  at 

•  '  ■  "TORIAL 


Robert  U.  Brown 


'—Operational  dirr 

For  and  by  newspapermen 

'  flexibility, 

Two  prime  examples  of  a  reporter’s  book  ne^ajor  decisions  I  have  made 
literary  talent  have  recently  been  .  .  .  The.  ^^''-would  be  major  decisions  1 


published — the  historical  book  about  a 
great  newspaper  and  a  biography  of  a 
famous  rnan. 

A  lot  of  books  have  been  written  about 
the  Chicago  Tribune,  but  the  current 
“Chicago  Tribune:  The  Rise  of  a  Great 
American  Newspaper”  by  Lloyd  Wendt 
is  probably  the  biggest,  most  detailed 
and  factual.  (Rand  McNally,  861  pages, 
$17.50.) 

Wendt  had  a  long  career  with  the 
Chicago  Tribune  as  reporter,  associate 
editor,  magazine  editor,  and  then  as 
editor  and  publisher  of  the  Tribune- 
owned  Chicago  Today,  and  before  that 
the  Chicago  American.  Much  of  the  later 
history  of  the  Tribune  he  observed  first¬ 
hand,  but  he  was  given  access  to  Tribune 
Company  archives  and  company  records 
for  this  book.  He  believes  he  is  the  first 
to  have  had  access  to  letters,  memoirs, 
diaries  and  the  collected  Medill, 
McCormick  and  Patterson  papers. 

Because  of  that  his  book  contains  de¬ 
tails  of  names,  dates  and  places  that  will 
be  a  bonanza  to  journalistic  students  and 
historians. 

This  isn’t  just  a  story  about  a  newspa¬ 
per.  It  is  that  intertwined  with  the  history 
of  the  city  of  which  it  was  and  is  a  part, 
of  the  people  who  worked  for  it  and 
made  it  a  success,  of  its  friends  and 
enemies.  Any  observer  of  the  journalistic 
scene  over  the  last  50  years  will  find 
many  familiar  names  and  faces  there.  It 
is  well-indexed  and  also  laced  with  illus¬ 
trations  and  pictures  even  to  a  hand¬ 
written  letter  from  A.  Lincoln  renewing 
his  subscription  for  a  year. 

“Eisenhower  Declassified”  by  Virgil 
Pinkley  is  an  intimate  picture  of  a  great 
public  figure,  the  personal  side  of  the 
man  who  rose  to  military  and  political 
greatness  as  it  can  only  be  told  by  some¬ 
one  who  knew  him  well  for  four  decades. 
(Fleming  H.  Revell  Co.,  4(X)  pages,  in¬ 
dexed.  $12.95.) 

Pinkley  was  with  United  Press  in 
Europe  for  20  years  as  a  reporter  and 
then  vice  president  and  general  Euro¬ 
pean  manager  for  UPI.  He  was  editor 
and  publisher  of  the  Los  Mirror  and  is 
currently  editor  and  publisher  of  the 
Glendale  (Calif.)  News-Press  and  As¬ 
sociated  Publications. 

He  accompanied  Eisenhower  to  North 
Africa,  was  with  him  frequently  in  Lon¬ 
don  before  D-Day  and  remained  close 
friends  with  him  after  the  war  years. 

In  his  preface,  Pinkley  reveals  the 
book  was  written  at  Ike’s  request  made 
while  playing  golf  at  Palm  Springs  after 
his  retirement  from  the  presidency.  He 
quotes  Ike  as  saying:  “I  want  you  to  do 
me  a  favor,  I  would  like  you  to  write  a 


made  before,  during  and  after  World  War 
II — and  why  I  made  them.  I’m  so  sick 
and  tired  of  hearing  people  say  that  1  was 
the  recipient  of  lucky  breaks — that  I  just 
happened  to  be  in  the  right  place  at  the 
right  time,  and  never  made  a  major  deci¬ 
sion  in  my  life. 

“Why  don’t  you  write  a  book  about 
these  decisions  and  let  the  chips  fall 
where  they  may?  It  may  take  three  or 
four  years  to  do  the  necessary  research. 
You  should  go  to  England,  the  continent, 
the  Philippines,  the  Panama  Canal  Zone, 
around  the  United  States  and  Canada: 
and  talk  to  my  associates  and  friends.  I’d 
certainly  appreciate  it.” 

Pinkley  later  promised  he  would  do  so 
and  he  worked  for  10  years  interviewing 
more  than  600  individuals  who  had 
known  him  from  boyhood  through  his 
career. 

It  is  that  kind  of  a  book.  A  story  about 
an  authentic  hero  of  America.  He  ticks 
off  what  he  calls  the  major  accomplish¬ 
ments  of  the  Eisenhower  administrations 
from  ending  the  Korean  war  to  halting 
inflation  during  his  presidency.  And  he 
gives  a  chapter  to  examining  the  Kay 
Summersby  stories  and  labelling  them  as 
totally  false. 

It’s  interesting  reading,  especially  for 
those  who  lived  through  those 
Eisenhower  years. 

Reporter  awarded 
$10,000  fellowship 

Ernest  Hebert,  38,  assistant  news 
editor  at  the  Keene  (N.H.)  Sentinel,  has 
been  awarded  a  National  Endowment  for 
the  Arts  creative  writing  fellowship  grant 
of  $10,000. 

The  federal  grant  is  to  be  used  to 
further  Hebert’s  career  as  a  writer.  He 
applied  for  the  fellowship  early  this  year, 
submitting  40  pages  of  fiction  in  competi¬ 
tion  with  other  writers  for  grants. 

Hebert’s  first  novel,  “The  Dogs  of 
March,”  a  story  of  New  Hampshire  life, 
was  published  this  year  by  The  Viking 
Press. 

Hebert  currently  is  writing  another 
novel.  In  addition,  he  writes  the  New 
Hampshire  Journal  column  for  the  Bos¬ 
ton  Sunday  Globe. 

Publisher  resigns 

Michael  Young  Warder,  publisher  of 
the  New  York  News  World  and  president 
of  News  World  Communications,  has  re¬ 
signed  both  jobs.  No  explanation  for  his 
move  was  given  by  the  newspaper. 
Nicholas  Buscovich,  who  had  been 
running  the  paper’s  Belleville,  N.J.  print¬ 
ing  plant,  was  named  interim  publisher. 


FTC  may  ask 
Congress  to  run 
anti-cig  ads 

A  secret  draft  of  the  Federal  Trade 
Commission’s  annual  report  to  Congress 
on  the  cigarette  industry  calls  on  the  na¬ 
tion’s  lawmakers  to  consider  launching 
an  anti-cigarette  advertising  campaign  on 
television  and  in  newspapers. 

The  report,  obtained  by  Gene  Mar¬ 
lowe,  a  Washington  Bureau  reporter  for 
the  Winston-Salem  (N.C.)  Journal,  says 
the  existing  health  warning  carried  with 
all  cigarette  ads  and  printed  on  packages 
is  all  but  nullified  by  the  overwhelming 
message  of  the  ads  run  by  the  tobacco 
companies.  The  report,  which  was  based 
on  FTC  findings  after  the  agency  en¬ 
dured  lengthy  court  proceedings  to  sub¬ 
poena  the  records  of  28  tobacco  com¬ 
panies  and  ad  agencies,  disclosed  for  the 
first  time  the  total  amount  spent  on  ads 
by  the  industry  annually — some  $875  mil¬ 
lion. 

In  the  FTC’s  opinion,  Newports  USP, 
“Alive  With  Pleasure,”  and  Camel’s 
“Turk”  who  “does  more  than  just  pass 
through  life.  He  lives  it,”  seem  to  “di¬ 
rectly  contradict  the  required  health 
warning.” 

The  report,  which  reportedly  has  been 
held  up  for  months  while  the  FTC  coun¬ 
ters  the  current  onslaught  of  numerous 
business  lobby  groups  in  Congress,  is 
still  subject  to  revision.  In  its  draft  form, 
the  report  recommends  that  Congress 
appropriate  what  amounts  to  an  advertis¬ 
ing  budget  aimed  at  pointing  up  the 
health  hazards  of  smoking. 

The  FTC  reasons  that  cigarette  adver¬ 
tisers  have  found  adequate  means  of  ad¬ 
vertising  their  product  since  the  ban  on 
broadcast  ads  was  imposed  in  1970.  And 
along  with  proposing  the  federally 
funded  campaign  to  “remind  the  public 
of  the  general  proposition  that  smoking  is 
dangerous  while  bringing  home  to  each 
potential  consumer  just  how  smoking 
can  harm  him  or  her,”  the  report  rec¬ 
ommends  a  general  strengthening  of  the 
wording  carried  on  cigarette  packs  and  a 
system  of  varying  warnings  which  would 
be  rotated  from  pack  to  pack.  In  Swe¬ 
den,  some  16  warnings  are  rotated  on 
packs  and  in  ads. 
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BACK-UP  YOUi  ONT  PAGE 

(AND  ALL  YC  PAGES) 

WITH  Jflront  plates 

THE  PLATES  WITH  "BACK-UP  POWER" 


Throughout  the  industry,  plants  of  all  sizes,  from 
smallest  to  largest,  are  discovering  the  Western 
FRONT  PAGE  plate. 

Anodized,  brushed  grained,  and  especially  de¬ 
signed  for  the  newspaper  industry,  FRONT  PAGE 
offers  trouble-free  performance  and  complete 
dependability  —  provides  easy  make-up,  fast  roll¬ 
up,  a  hard,  abrasion-resistant  surface  — and 
something,  more— ''BACK-UP  POWER." 

"BACK-UP  POWER"  is  many  things,  and  Western  Litho  Plate  is  the  com¬ 
pany  that  offers  it.  "BACK-UP  POWER"  is  26  Western  Technical  Representa¬ 
tives  ready  to  serve  you  personally  and  assist  you  in  solving  technical 
problems.  "BACK-UP  POWER"  is  130  Dealers  strategically  located  throughout 
the  nation,  ready  to  supply  you  with  all  your  plateroom  needs.  "BACK-UP 
POWER"  Is  a  complete  line  of  plateroom  products  specially  designed  for  the 
newspaper  industry  — everything  you  need  in  plates,  chemistry  and  plate¬ 
room  machinery.  And  most  important  — we  offer  experienced  people  — years 
of  experience  in  the  newspaper  industry. 

That's  right  — when  you  use  Western  FRONT  PAGE  plates,  you  have  "BACK¬ 
UP  POWER"  —  real  flesh  and  blood  people  to  serve  you  at  your  plant  with  the 
technology  and  products  you  need. 

So  BACK-UP  your  front  page  with  FRONT  PAGE  plates  and  see  the  difference 
in  your  sports  page,  your  comics,  your  classifieds . . .  ALL  your  pages. 

We  look  forward  to  being  of  service  to  you.  If  you 
would  like  a  Western  Technical  Representative  to  call, 
just  phone  our  toll  free  number  800-325-3310. 

UI0JT@fn  LITHO  PLATE 

3433  TREE  COURT  INDUSTRIAL  BLVD.,  ST.  LOUIS,  MO.  63122  •  PHONE  TOLL  FREE  800-325-3310 

NEWSMASTER  IS  A  FULL  LINE  OF  PRODUCTS  ESPECIALLY  DESIGNED  FOR  THE  NEWSPAPER  INDUSTRY  .  PLATES  -  CHEMISTRY  -  PLATEROOM  MACHINERY 


The 1980’S  belong  to 


Surprisiiig  Pittsburgh 


•  Number  One  U.S.  Energy  Center. 

Rockwell  International,  Westinghouse,  PPG,  Consolida¬ 
tion  Coal.  Gulf  Oil  and  more  ...  in  fact,  a  total  of  well  over 
30  area  firms  are  involved  in  the  production,  research  and 
development  of  energy.  From  nuclear  power  and  coal 
gasification  to  solar  power,  natural  gas,  coal  and  oil— 
Pittsburgh  companies  lead  the  country. 

•  23  make  Pittsburgh  #3  in  Corporations 

Pittsburgh  has  more  corporate  headquarters  than  any 
city  except  New  York  and  Chicago.  Twenty-three  Fortune 
500  firms  call  it  home. 

•  Second  only  to  NYC  in  financial  power 

Pittsburgh’s  top  ranking  in  control  of  invested  capital 
attests  to  its  financial  dominance.  It  beats  Chicago  .  .  .  Los 
Angeles  .  .  .  Philadelphia  .  .  .  Boston  .  .  .  Houston  .  .  .  San 
Francisco  . . .  Detroit . . . 

•  Fifth  in  research  and  development 

Almost  every  year,  10  of  the  100  most  significant 
technical  products  come  from  Pittsburgh— the  nation’s  5th 
largest  Research  and  Development  center. 

•  Unbeatable  downtown  occupancy 

Downtown  Pittsburgh’s  office  occupancy  rate  is  now  at  an 
impressive  98%— the  highest  ever. 

What’s  more,  the  downtown  locations  of  the  area’s  three 
major  department  stores  account  for  40-50%  of  their  total 
sales  volume. 

•  Multi-million  dollar  commitments  to  downtown’s  future 

This  year,  PPG  Industries  announced  plans  to  build  a  new 
1.5  million  square  foot  headquarters. 

Grant  Street  Plaza,  a  two-phase  development,  will  initially 
include  a  51  story  office  tower,  then  expand  into  a  second 
with  entertainment  and  retail  space  on  the  lower  levels. 

And  in  1980,  the  country’s  newest  convention  center  will 
open  its  131,000  square  feet  of  unobstructed  display  space  in 
downtown  Pittsburgh. 

•  First  in  Sunday  metro  penetration 

The  nation’s  10th  largest  Sunday  paper.  The  Press,  boasts 
the  best  metro  penetration  of  any  Sunday  paper  in  the  top  25 
markets! 


The  Pittsburgh  Press  Pittsburgh  Post-Gazette 

— a  Scripps  Howard  Newspaper 
member  of  Metro  Sunday  Newspapers 

Represented  nationally  by  Story  &  Kelly-Smith,  Inc. 


